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WELCOME FROM OUR LEADERS

Tom Reeg,
Chief Executive Officer
Caesars Entertainment

Anthony Carano,
President and Chief Operating Officer
Caesars Entertainment

Change. There may be no word better suited to 
describe the last 18 months. For the world, of 
course, as everyone has learned to make their 
way amid the ever-shifting COVID-19 pandemic, 
and for us as a company as well.

Midway through 2020, and just a few months 
into the global pandemic, we brought two 
storied gaming brands together as Eldorado 
Resorts acquired Caesars Entertainment. We 
believed then, as we do now, that together, 
we win.  Together our company has navigated 
a merger, the pandemic, the closures of our 
resorts, a hurricane that left one of our casinos 
literally unmoored, the reopenings of our 
properties, additional acquisitions, and the 
eventual resumption of travel and visitation. 
During this time of intense change, our 
commitment to our Team Members and the 
communities in which we operate remained 
steadfast. We’re undeniably proud that we’ve 
come out on the other side just as we had 
hoped, stronger and ready to win.

Over the last year, we laid the foundation for our 
new company, establishing a new mission, vision, 
and values framework to reflect the company we 
want to be.  A company committed to Creating 
the Extraordinary for our guests, for each other, 
for our communities.  One that is centered on 
the values of Blazing the Trail and doing the 
right thing with integrity, going All In on Service 
to ensure we are delivering for our guests, and 
rallying behind the idea that Together We Win.

As our properties reopened and our guests 
returned, we announced hundreds of millions 
of dollars in capital improvement projects, 
reinvesting in some of our core communities, 
including New Orleans and Atlantic City.  Our 
ambitious goal to take the lead in the world 
of sports betting and online gaming began 
to take shape with the acquisition of William 
Hill and the launch of our Caesars Sportsbook 
brand.  We planted a flag as an official partner 
of the NFL and, in partnership with the New 
Orleans Saints, renamed their iconic stadium the 

Caesars Superdome. We created a management 
structure that drove us to some of the best 
financial results our company has ever seen.

With ambitious, publicly stated, multi-year 
goals to help mitigate climate change and to 
drive gender and racial/ethnic parity in our 
business, we never forget that our success is 
directly connected to the ability of our guests 
and communities to thrive and the planet 
to flourish. We are proud knowing that as 
a corporation, we’ve turned each dollar of 
revenue (from taxes, Team Member wages, and 
community reinvestment) into a contribution to 
our communities that is typically at least three 
times more than the average contribution of U.S. 
corporations. 

We couldn’t achieve this success without our 
incredible Team Members.  They are at the 
heart of our company, and we are committed 
to creating an environment that embraces 
their diversity, allows them opportunity, and 
celebrates the power of teamwork. 

Together we have achieved so much, and 
together, we win.

We invite you to read about our year of change, 
what we’ve accomplished together, and more, in 
this report.
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A MESSAGE FROM OUR
BOARD OF DIRECTORS’ CSR COMMITTEE

Sincerely,
CSR Committee

Jan Jones Blackhurst (Chair)

Don Kornstein
Courtney Mather

With corporate citizenship at the forefront, 
Caesars Entertainment continues to evaluate 
ongoing contributions to advance Corporate 
Social Responsibility within the company and the 
communities in which it operates. 
Last year, our Board of Directors created a 
Corporate Social Responsibility (CSR) Committee 
dedicated to CSR examination and ensuring 
fundamental and necessary contributions by 
the company. Our committee’s primary focus 
is the growth of our social impact, climate 
change mitigation, diversity, equity & inclusion, 
and Environmental Social Governance (ESG) 
performance.
In 2020 and 2021, we invested in exploring 
Caesars Entertainment’s most important CSR 
issues in terms of risk, opportunity, regulatory 
developments, and the broad nature of our 
ESG impacts. Through participation in ESG and 
diversity, equity & inclusion workshops led by 
subject matter experts, we gained new insights 
to help fulfill our role in providing guidance, 
support and controls for our CSR strategy.  
Our CSR strategy at Caesars Entertainment 
drives enhanced company performance and 
reputation and lowers our risk exposure. In 
line with this, our committee supported the 
company’s first disclosure using the Sustainability 
Accounting Standards Board (SASB) and Task 
Force on Climate-Related Financial Disclosures 
(TCFD) guidelines. 

Additionally, our committee supported the 
decision to commence a new stakeholder 
mapping, materiality analysis and ESG risk 
assessment to be completed in early 2022.  
These efforts, which reflect Caesars 
Entertainment’s most comprehensive, up-to-
date, and best-practice approach, will be used to 
inform our long-term CSR strategy and achieve 
our targets. Furthermore, they address what 
matters most to all our stakeholders. 
Our approach to CSR was built thoughtfully over 
time by two deeply committed cultures: Eldorado 
Resorts, Inc. and Caesars Entertainment 
Corporation. Now one combined company, we 
are excited about the forthcoming chapter in our 
history at Caesars Entertainment. 
The values of our executive team and more than 
50,000 Team Members support our Mission to 
Create the Extraordinary, our Vision to Create 
Spectacular Worlds and the principles of our 
Code of Commitment – People, Planet, Play. 
Transparency is fundamental to our journey. With 
the framework mentioned above, we are proud 
to release our 2020-2021 CSR Report with the 
utmost confidence that Caesars Entertainment 
is well-positioned for stronger and more 
advanced CSR performance in the future.
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NEW MISSION,
VISION & VALUES
Developed in 2020 and cascaded 
throughout the organization in 
2021, adding redefined strength 
to our CSR strategy

SOCIAL CONTRIBUTION
Caesars Entertainment, Inc. 
turned every dollar of revenue 
into a contribution to its 
communities of 63 cents, 
more than 3 times the average 
community contribution for 
U.S. corporations2

SUPPLIER DIVERSITY
10.4% of operational and 

6.1% of capital expenditure 
with diverse vendors3

PEOPLE OF COLOR 
LEADERSHIP 4

40% of leadership 

17% of senior leadership

COMMUNITY SUPPORT
$3.1 million generated from 
parking fees at Las Vegas 
properties donated to nine local 
nonprofit organizations (2021)

VOLUNTEERING
>91,000 hours volunteered in our 
communities by Team Members   

WASTE DIVERSION
45% of waste diverted from 
landfills

CDP A-LIST
Named to CDP’s A-List for both 
Climate Change and Water 
Security

WOMEN’S LEADERSHIP 4

45% of mid-level leadership

35% of senior leadership TOTAL CORPORATE 
GIVING
$48.4 million including 
corporate, mandated and 
discretionary giving, Caesars 
Foundation giving and the value 
of Team Member volunteer 
hours in 2020

ENVIRONMENTAL
IMPACTS 5

36.1% reduction versus 2011 
Scope 1 and 2 emissions

33% reduction in water 
withdrawal

1 All figures represent calendar year 2020 unless otherwise stated. Leadership figures 
represent end-year 2020.
2 Contribution is calculated as employee wages and benefits; taxes and licenses; 
and investments in the community through mandated and other giving. See Section: 
Adding Value in our Communities.
3 Addressable spend does not include taxes, utilities, and some highly regulated 
gaming trade sectors defined as addressable

4 Leadership roles include supervisor roles and above. Mid-level leadership roles 
include supervisors and managers. Senior leadership roles include Directors, Vice 
Presidents, Senior Vice Presidents and C-Suite. 
5 Environmental impacts reflect a non-typical year with property closures and 
business interruptions during parts of the year and, while they are positive, do not 
reflect underlying performance comparable with prior years.

2020 CSR HIGHLIGHTS 
1

Best Place to 
Work for Disability 
Inclusion
2021 DISABILITY EQUALITY INDEX

One of America’s 
Most Responsible 
Companies
2021 NEWSWEEK

50 Most 
Community-
Minded Companies
CIVIC 50
SEVENTH CONSECUTIVE YEAR

100% Score
HUMAN RIGHTS CAMPAIGN’S 2021 
CORPORATE EQUALITY INDEX
14TH CONSECUTIVE YEAR
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ALL ABOUT CAESARS ENTERTAINMENT
 WELCOME TO CAESARS ENTERTAINMENT! 
In this section, we describe who we are, what drives us, how we 
are organized and our commitment to Corporate Social Respon-
sibility (CSR). Read more on the 

following topics in this 
section:

OUR BUSINESS AND 
BRANDS

OUR CODE OF 
COMMITMENT

OUR BUSINESS IN 
NUMBERS

OUR MISSION, VISION 
AND VALUES

OUR
GOVERNANCE

OUR CSR STRATEGY: 
PEOPLE PLANET PLAY

“Creating the new Caesars 
Entertainment has been, and still is, an 
exciting process. You can’t put a value on 
all our work to build a new organization 
and culture. Working with diverse 
members of our team, I am thrilled to 
see how much fun we are having while 
helping people succeed.” 

Bret Yunker,
Chief Financial Officer
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ALL ABOUT CAESARS ENTERTAINMENT

 OUR BUSINESS AND BRANDS
Caesars Entertainment, Inc. (NASDAQ: CZR) is 
the largest casino-entertainment company in 
the US and one of the world’s most diversified 
casino-entertainment providers. Since its 
beginning in Reno, NV, in 1937, Caesars 
Entertainment, Inc. has grown through 
development of new resorts, expansions and 
acquisitions. Caesars Entertainment, Inc.’s 
resorts operate primarily under the Caesars®, 
Harrah’s®, Horseshoe®, and Eldorado® 

brand names. Caesars Entertainment, Inc. 
offers diversified gaming, entertainment 
and hospitality amenities, one-of-a-kind 
destinations, and a full suite of mobile and online 
gaming and sports betting experiences. All tied 
to its industry-leading Caesars Rewards loyalty 
program, the company focuses on building value 
with its guests through a unique combination of 
impeccable service, operational excellence and 
technology leadership. Caesars is committed to 

its Team Members, suppliers, communities and 
the environment through its PEOPLE PLANET 
PLAY framework. 
Caesars Entertainment, Inc. was formed in 2020 
following the merger of Caesars Entertainment 
Corporation and Eldorado Resorts, Inc. 
For more information, please visit 

www.caesars.com/corporate

OUR BUSINESS
AND BRANDS

OUR CODE OF 
COMMITMENT

OUR BUSINESS
IN NUMBERS

OUR MISSION,
VISION AND VALUES

OUR
GOVERNANCE

OUR CSR STRATEGY: 
PEOPLE PLANET PLAY

https://www.caesars.com/corporate
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ALL ABOUT CAESARS ENTERTAINMENT

 OUR CODE OF COMMITMENT
Caesars Entertainment is committed to its Team Members, guests, 
suppliers, communities and the environment through our Code of 
Commitment, established in 2000. The Code was updated in 2018 to 
reflect our Corporate Social Responsibility (CSR) and Environmental, 
Social and Governance (ESG) PEOPLE PLANET PLAY framework.

Caesars Entertainment is committed to being a 
responsible corporate citizen and environmental 
steward through our PEOPLE PLANET PLAY 
framework. This is reflected in our Code of 
Commitment, our public pledge to our guests, 
team members, communities, business partners 
and all those we reach through our business.

We commit to supporting the wellbeing of all our 
Team Members, guests and local communities.

We commit to taking care of the world we all call 
home.

We commit to creating memorable experiences 
for our guests and leading the industry as a 
responsible business, including Responsible 
Gaming practices.

PLANET

PLAY

OUR BUSINESS
AND BRANDS

OUR CODE OF 
COMMITMENT

PEOPLE

OUR BUSINESS
IN NUMBERS

OUR MISSION,
VISION AND VALUES

OUR
GOVERNANCE

OUR CSR STRATEGY: 
PEOPLE PLANET PLAY
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ALL ABOUT CAESARS ENTERTAINMENT

2020: OUR BUSINESS IN NUMBERS 6

$3.47
BILLION
net revenues (2020)7

69.3
million square feet of
air-conditioned space worldwide

50K+
HOTEL ROOMS

710+
owned or managed food and 
beverage outlets, bars and clubs in 
the U.S. (March 2021)

60+
MILLION
Caesars Rewards members

59K+
SLOT MACHINES

50K+
TEAM MEMBERS

$958
MILLION
paid to U.S. federal and state 
governments in taxes in 2020

6 Data refer to end-year 2020 unless otherwise stated.
7 Caesars Entertainment, Inc’s GAAP net revenue was $3.47 in 2020. All Economic Value Generated figures align with the GAAP net 
revenues. After combining results of operations of Caesars Entertainment Corporation for periods prior to the merger with results of 
operations of Caesars Entertainment, Inc, we reported same store net revenues of $6.1 billion in 2020.

$6.1
BILLION
combined same store net revenues (non-GAAP)7

50+
U.S. properties in

16 STATES

150+
owned or managed retail stores in 
the U.S. (March 2021)

3,400+ 
TABLE GAMES
(approx.)

OUR BUSINESS
AND BRANDS

OUR CODE OF 
COMMITMENT

OUR BUSINESS
IN NUMBERS

OUR MISSION,
VISION AND VALUES

OUR
GOVERNANCE

OUR CSR STRATEGY: 
PEOPLE PLANET PLAY
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“Our Mission, Vision and Values reflect our unique purpose, 
providing people with possibilities and places to have fun. 
After more than a year of navigating the challenges of a 
pandemic, we saw just how important our entertainment 
and gaming options were to help people disconnect from 
life’s daily stresses and reconnect with family, friends and 
colleagues. For our Team Members, the Mission, Vision 
and Values represent a unifying and inspiring way forward 
following a year of great uncertainty.” 

Stephanie Lepori,
Chief Administrative and Accounting Officer

ALL ABOUT CAESARS ENTERTAINMENT

OUR MISSION
Create the Extraordinary.

OUR VISION
Create spectacular worlds that immerse, inspire 
and connect you. We don’t perform magic; we 
create it with excellence.

OUR VALUES
Blaze the Trail
This is about leadership and innovation. It’s 
also about keeping integrity top of mind as we 
imagine possibilities for growth and change in 
our business.

All In on Service
We build connections with each other and our 
guests by creating memorable moments, having 
fun and owning our family-style service culture.

Together We Win
It takes all of us to achieve our goals. Working 
together as a diverse team and caring for and 
respecting each other is how the magic happens.

The Mission, Vision and Values support 
our PEOPLE PLANET PLAY framework in 
all its dimensions. For instance, Blaze 
the Trail reflects our leadership in CSR as 
demonstrated in our ambitious climate 
targets and those for women and people 
of color in leadership. All In on Service 
reflects our attentiveness to the needs 
of our guests across all our offerings, 
including our investment in Responsible 
Gaming programs. Together We Win 
means being an employer of choice for our 
Team Members and attracting, retaining 
and developing a diverse workforce in a 
caring, inclusive and empowering culture. 

OUR CODE OF 
COMMITMENT

OUR BUSINESS
IN NUMBERS

OUR MISSION,
VISION AND VALUES

OUR
GOVERNANCE

OUR CSR STRATEGY: 
PEOPLE PLANET PLAY

OUR BUSINESS
AND BRANDS
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ALL ABOUT CAESARS ENTERTAINMENT

We created the new Mission, Vision and Values 
in a company-wide process that sought input 
from many Team Members. The process 
included multiple in-person focus groups and an 
online survey to gather a wide range of diverse 
perspectives. More than 1,000 Team Members 
in total, including our property leadership and 
Team Members from all business functions, 
contributed their insights to help shape the new 
Mission, Vision and Values.

Team Members shared the many aspects of 
our culture that make them proud. We also 
acknowledge their expectations to enhance all 
levels of training and development, establish a 
formal talent management strategy, upgrade 
our service model and continue to drive a more 
diverse and inclusive work environment.

This word cloud was the result of more than 1,000 Team Members responding to the question: 
What are the two most important values a strong company should have?

These topics are the result of more than 1,000 Team Members responding to the question: 
“What are the company qualities that make you “Caesars proud?”

Culture

Succession 
Planning

Innovation & 
Technology

Compensation/
Rewards

Company
Values

Diversity & 
Commnunity

Brand Pride

Leadership

OUR CODE OF 
COMMITMENT

OUR BUSINESS
IN NUMBERS

OUR MISSION,
VISION AND VALUES

OUR
GOVERNANCE

OUR CSR STRATEGY: 
PEOPLE PLANET PLAY

OUR BUSINESS
AND BRANDS
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ALL ABOUT CAESARS ENTERTAINMENT

 LIVING OUR MISSION, VISION AND VALUES
Beginning in early 2021, we shared the new Mission, Vision and 
Values with all Team Members through a range of channels, 
including a video competition in which Team Members submitted 
their personal views of what the new values mean to them. 
Moving forward, we continue to embrace these values through:

 • The development of a leadership framework and 
competency model that will serve as a guide and a 
performance measure for how we live the values

 • Adapting our company-wide training programs to support 
key areas of focus, including our Diversity, Equity and 
Inclusion (DEI) goals and a new family-style service 
program that addresses both internal service among Team 
Members and service for our guests and others we serve

 • Implementing new programs for succession planning to 
address Team Member development needs and facilitate 
internal mobility

 • Updating Human Resources policies and programs 
that drive inclusion and diversity in talent attraction, 
development and retention 

 • Creating new communications platforms to ensure 
everyone is included and engaged

OUR CODE OF 
COMMITMENT

OUR BUSINESS
IN NUMBERS

OUR MISSION,
VISION AND VALUES

OUR
GOVERNANCE

OUR CSR STRATEGY: 
PEOPLE PLANET PLAY

OUR BUSINESS
AND BRANDS
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“It has been rewarding to engage with Caesars 
Entertainment’s Board to explore how big 
environmental and social issues impact the company 
and how it can help solve them. Climate change is one 
of the most critical topics for any business, and Boards 
must understand and assume leadership in this area.“

Andrew Winston,
sustainable business expert and author,

member of Caesars Entertainment’s
External CSR Advisory Council

Horseshoe Baltimore | MD
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ALL ABOUT CAESARS ENTERTAINMENT

 OUR GOVERNANCE
As an entity that conducts business in the highly regulated gaming industry, Caesars 
Entertainment – along with our licensed affiliates and subsidiary entities - are committed 
to upholding our regulatory agencies’ laws, regulations, policies, and procedures. With an 
ongoing focus on compliance, risk management, anti-corruption, anti-bribery and anti-
money laundering, we aim to be a responsible provider of gaming and hospitality for 
all those we serve. We invest in technology across all aspects of our business to support 
innovation, compliance, information security and data privacy

OUR BUSINESS
AND BRANDS

OUR CODE OF 
COMMITMENT

OUR BUSINESS
IN NUMBERS

OUR MISSION,
VISION AND VALUES

OUR
GOVERNANCE

OUR CSR STRATEGY: 
PEOPLE PLANET PLAY
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ALL ABOUT CAESARS ENTERTAINMENT

CORPORATE GOVERNANCE
Robust corporate governance is the foundation 
of everything we do to deliver our business 
objectives to stakeholders through our PEOPLE 
PLANET PLAY framework. 
Board of Directors
Our Board of Directors currently comprises 
nine members, two of whom are officers of the 
Company, including our Chief Executive Officer. 
However, the Chairman of the Board and the 
Chief Executive Officer roles are held by different 
individuals, and in addition, the Board of 
Directors includes a lead independent Director. 
The Board of Directors has determined that all 
seven of the Outside Directors are “independent” 
as defined under the listing standards of Nasdaq, 
and none of the Outside Directors has a direct or 
indirect material relationship with the Company. 
Two Directors are women (22%).
Board Committees
The Board is served by four standing 
committees, composed of independent 
Directors: Audit, Compensation, Nominating 
and Corporate Governance and the CSR 
Committee. All Committee charters can be 
found on our website. The CSR Committee 
commits the Board to duties and responsibilities 
in defining and delivering our corporate mission 
and CSR strategy and supporting oversight of 
sustainability-related elements of corporate 
governance, such as Board diversity, Board 
education and more. The Nominating and 
Corporate Governance Committee also closely 
supports Board diversity efforts.

Board Engagement in Corporate Social Responsibility
During 2020/2021, the Board of Directors, through the 
leadership of its CSR Committee, engaged in an educational 
program to create a standard level of knowledge and 
understanding of critical CSR topics for Caesars Entertainment. 
The Caesars External CSR Advisory Council held a workshop 
for the Board and senior management on climate change, 
Diversity, Equity and Inclusion (DEI) and social impact. The CSR 
Committee has been fully engaged in the process of further 
developing our CSR strategy and enhancing transparency, 
including support for new disclosures using the Sustainability 
Accounting Standards Board (SASB) Standards and the 
Task Force on Climate-related Financial Disclosures (TCFD) 
framework, as well as review and approval of this CSR Report. 
Specifically, the Board has maintained a strong involvement in 
setting DEI goals and approved our new 50/50 in 2025 DEI goals 
for women and people of color representation in leadership 
(see Section: Diversity, Equity and Inclusion for details).

CSR GOVERNANCE
Oversight of our CSR PEOPLE PLANET PLAY strategy rests with 
Stephanie Lepori, Chief Administrative and Accounting Officer, 
who is a member of the executive management team and 
plays a key role with various board committees.  Stephanie 
is supported by a diverse team of CSR specialists who have 
led CSR programs at Caesars Entertainment Corporation 
for more than ten years and continue this role at Caesars 
Entertainment. PEOPLE PLANET PLAY is driven through a 
company-wide network of property leaders, functional leads 
and CSR-related teams covering, for example, Responsible 
Gaming, CodeGreen (environmental action), HERO network 
(Team Member volunteering), diverse Business Impact Groups 
(BIGs), and philanthropy.

OUR CODE OF 
COMMITMENT

OUR BUSINESS
IN NUMBERS

OUR MISSION,
VISION AND VALUES

OUR
GOVERNANCE

OUR CSR STRATEGY: 
PEOPLE PLANET PLAY

OUR BUSINESS
AND BRANDS

https://investor.caesars.com/corporate-governance
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ALL ABOUT CAESARS ENTERTAINMENT

We believe that Corporate Social Responsibility 
(CSR) is fundamental to our success and should 
be embedded in our practices throughout the 
organization. We defined our most important 
business impacts (material CSR topics) 
affecting people, communities, society and 
the environment in 2013. Since then, we have 
reconfirmed these topics each year internally 

through discussions with company leadership, 
and externally through consultation with social 
impact and sustainability experts on our CSR 
External Advisory Council. In 2020, we planned 
to review and refresh our material CSR topics. 
However, we decided to postpone this critical 
review until 2021 due to considerations relating 
to the integration of Caesars Entertainment 

following the merger in July of 2020, combined 
with the impact of the COVID-19 pandemic on 
our business. In the meantime, we continue to 
report against the currently defined 11 key CSR 
priority topics for Caesars Entertainment:  

 • Positive economic contribution 

 • Empowering workplace

 • Diversity, Equity and Inclusion  

 • Health and wellness

 • Supporting local communities

 • Science based carbon reduction goals

 • Reduce energy consumption

 • Reduce and recycle waste

 • Responsible business conduct

 • Creating memorable guest experiences 

 • Responsible Gaming 

PLANET PLAYPEOPLE

 OUR CSR STRATEGY: PEOPLE PLANET PLAY 

OUR CODE OF 
COMMITMENT

OUR BUSINESS
IN NUMBERS

OUR MISSION,
VISION AND VALUES

OUR
GOVERNANCE

OUR CSR STRATEGY: 
PEOPLE PLANET PLAY

OUR BUSINESS
AND BRANDS
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ALL ABOUT CAESARS ENTERTAINMENT

By early 2022, we plan to complete a stakeholder analysis and 
comprehensive double materiality assessment, reflecting the 
latest sustainability and social trends, transparency demands 
and our business strategy.  This approach will also align with 
the investor community’s Environment, Social and Governance 
(ESG) requirements.

“Double materiality” is a new term intended to reflect both 
impacts of the business on society and the environment and 
the way sustainability topics such as climate change affect 
our business. Currently, our identified CSR material topics 
reflect the primary focus of our impacts on society and the 
environment. 

Following our stakeholder analysis and materiality assessment, 
we plan to revise our strategic goals under the PEOPLE PLANET 
PLAY framework, with the expectation that we will commit 
to additional multi-year targets beyond those we continue to 
advance. We will disclose the outcome of this process in our 
next report.

In the meantime, in this report, we have made efforts to 
enhance our transparency by disclosing for the first time 
against two frameworks preferred by our investor community: 
(1) Sustainability Accounting Standards Board (SASB) Casinos 
& Gaming Industry Standard and Hotels & Lodging Industry 
Standard and (2) Taskforce on Climate Related Financial 
Disclosures (TCFD) framework that provides an overview of our 
climate change mitigation response.
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SDG WHAT WE ARE DOING

We encourage good health among our Team Members 
giving them tools to be proactive about health and wellness. 
We provide healthy lifestyle options for our guests at our 
hospitality, dining and convention offerings and support 
healthy communities through investments in social causes that 
support healthcare and wellbeing. 

As a large employer of more than 50,000 Team Members, we 
hold a responsibility to deliver an empowering, inclusive and 
ethical workplace, protecting human rights and upholding 
labor rights. We drive diversity, equity and inclusion in our 
workforce, communities and supply base. We make a strong 
economic contribution in the communities in which we operate 
through our business operations and corporate giving.

As a major operator of hotels and resorts, we connect in our 
local communities to help strengthen the fabric of society and 
build sustainable economic and social value. Our efforts to help 
increase the resilience of communities in the cities where we 
operate, including social programs such as our Economic Equity 
Tour, our engagement of diverse suppliers and our ongoing 
investment in our communities through corporate giving 
and volunteering. Our focus on environmental stewardship 
including carbon reduction and waste diversion from landfills 
continue to make a positive contribution to sustainable cities 
and communities.   

THE UN SUSTAINABLE DEVELOPMENT GOALS (SDGS) 
Caesars Entertainment supports the UN Sustainable Development Agenda that aims 
to deliver global prosperity by 2030. Although our activities help advance most of the 
17 SDGs, we assess that our most significant impacts are in three areas, underpinning 
Goals 3, 8 and 11. 
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8 Leadership roles include supervisors and above. Mid-level leadership roles include supervisors and managers. Senior 
leadership roles include Directors, Vice Presidents, Senior Vice Presidents and C-Suite. 
9 Approved Science Based Target
10 Environmental impacts reflect a non-typical year with property closures and business interruptions during parts of the 
year and, while they are positive, do not reflect underlying performance comparable with prior years. We do not consider this 
target achieved as 2020 was a non-typical year with property closures and lower volume activity during parts of the year. 

11 Based on Caesars Entertainment’s CDP submission from 2020 reflecting 2019 performance in relation to 2019 spend. 
Suppliers representing an additional 13% of spend in 2019 also reported their commitment to setting Science Based Targets.
12 Resents percentage of Responsible Gaming Committee members, Administrators, Ambassadors, and Chairs and Regional 
Compliance Officers who agree or strongly agree that they feel empowered to report a customer comment related to RG 
that concerns them 17

ALL ABOUT CAESARS ENTERTAINMENT

PEOPLE PLANET PLAY TARGETS 
As noted, we expect to revise our strategic goals and targets in the 
coming year. In the meantime, we remain committed to key performance 
indicators across our PEOPLE PLANET PLAY pillars.

2020 PERFORMANCETARGETPILLAR

 • 45% of mid-level leadership

 • 35% of senior leadership

36.1% reduction versus 2011 10

96.1%

 • 40% of leadership

 • 17% of senior leadership

11%11

Gender balance
50% leadership roles will be held by women within both the mid-level and 
senior leadership population by 2025.8 

Climate9

Reduce absolute Scope 1 and 2 emissions by 35% by 2025 and by 100% by 
2050 from a 2011 base-year.

Responsible Gaming (RG)
100% of customer contact Team Members feel empowered to proactively 
report RG concerns at Caesars Entertainment by 2020.12

Racial/ethnic diversity
50% of leadership roles will be held by people of color by 2025.8
Increase in representation of people of color in senior leadership by 50% 
(base year 2020).8

Suppliers
60% of suppliers by spend will institute Science Based GHG reduction targets 
for their operations by 2023.9 
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Our value of Together We Win means caring for and respecting each other, embracing 
our differences and creating a workplace we can all be proud of in communities we 
connect to and support. How we support our people defines how we serve our guests 
and foster trusting relationships and thriving communities. 

“We aim to be best-in-class in all that we do. Caring for our Team Members is 
no exception, whether it’s about skill development, compensation, safety or 
everyone feeling important in our family-focused workplace. We are investing 
heavily in technology that will enable us to be more efficient and better 
address the needs of our workforce. Being a premier place to work means 
constantly creating new opportunities for engagement and improving how 
we connect in an ever-evolving world.”  

Stephanie Lepori,
Chief Administrative and Accounting Officer

PEOPLE



CONTENTS

Welcome from 
our Leaders

Message from 
CSR Committee 

 
2020 CSR 

Highlights

All About Caesars 
Entertainment

PEOPLE

PLANET

PLAY

About this Report

20

PEOPLE

 STAYING SAFE THROUGH COVID-19 
The COVID-19 pandemic presented Caesars Entertainment with 
several challenges, including the need for property closures 
in 2020 in line with federal and local mandates. This was 
the first time many of our properties had closed their doors, 
which meant quickly developing closure protocols and plans. 
Throughout the COVID-19 pandemic, including re-opening, 
our priority was our Team Members’ safety and wellbeing 
(including financial wellbeing). Approximately 90% of our 
Team Members were furloughed for different periods of time. 
Measures we took to support our Team Members included:

 • Provided continued pay for two to six weeks for furloughed 
Team Members and offered assistance to gain benefit 
entitlements in every jurisdiction we operate.  

 • Maintained and subsidized medical benefits for Team 
Members enrolled in company-sponsored plans and 
Employee Assistance Programs for counseling on any area 
of concern.

 • Launched Caesars Cares, an assistance fund to support 
Team Members across the U.S. who suffer hardships related 
to the COVID-19 pandemic, with donations from our Board 
of Directors, executives, business partners and Team 
Members.   

 • Created robust Health and Safety Protocols with guidance 
from the Centers for Disease Control and Prevention (CDC) 
and medical experts. We retained an epidemiologist to 
guide us on medical science and help determine the safest 
plans for our Team Members and guests. 

 • Instituted rigorous PPE, health screening, COVID-19 
testing and distancing measures for all Team Members 
and maintained frequent communications to keep Team 
Members fully updated.

 • Funded onsite vaccinations and encouraged Team Members 
and their families, guests and third-party vendors to be 
vaccinated. 
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Caesars Entertainment offers an incentive of Total 
Rewards credits worth approximately $100 for 
Team Members supervisor and below who get fully 
vaccinated.

“At Caesars Palace, we quickly adapted 
to new ways of welcoming guests in line 
with new safety protocols. We accelerated 
the adoption of mobile technology for 
ordering meals in-room or poolside and 
reconfigured our casino areas. We learned 
to view standard practices of the past 
that we had often been reluctant to 
change as opportunities that resulted in a 
win-win for our guests and us.”

Sean McBurney,
Regional President

COVID-19 Vaccination Station in partnership with 
Albertsons Companies, Inc. at the Rio All-Suite 
Hotel & Casino Convention Center. Caesars 
Entertainment Team Members, their family and 
friends, our hotel guests, and the general public 
were invited to get their shots at the Rio. 
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 CARING FOR OUR TEAM MEMBERS
Transformations, challenges, and adaptations 
have defined the last 18-month period at 
Caesars Entertainment. With the integration 
of Eldorado Resorts, Inc. and Caesars 
Entertainment Corporation into one unified 
company and the unique set of challenges 
presented by the COVID-19 pandemic, there’s 
never been a more vital time to support our 
Team Members. At Caesars Entertainment, we 
aspire to be a premier company to work for 
and believe in caring for our Team Members 
while cultivating a welcoming and inclusive 
environment. Through the growth of our 
organization, we are rooted in new Mission, 
Vision and Values. We aim to empower our 
Team Members to contribute their very best and 
provide meaningful work with a values-based 
culture, competitive reward and recognition 
programs, and a safe and motivating working 
environment. In 2020, we embarked on 
implementing a technology-driven, integrated 
human resources information system (HRIS) 
that will be foundational for our team’s rigorous 
administration and planning. We plan to launch 
in 2022. 
 
LISTENING AND RESPONDING  
Understanding what’s important to our Team 
Members throughout the Company enables us 
to target our efforts to engage their hearts and 
minds so that we can all work in alignment with 
our Mission, Vision and Values. In 2021, we held 
a companywide “All in We Win” pulse survey. We 

developed an engagement score addressing six 
core dimensions:

 • Recommending Caesars Entertainment as a 
great place to work

 • Being proud to work at Caesars 
Entertainment 

 • Wanting to work at Caesars Entertainment 
for a long time

 • Enthusiasm at work

 • Feeling of personal accomplishment 

 • Feeling valued 
Through this survey, we also found that our 
largest area of opportunity is how we can show 
Team Members our appreciation and give every 
Team Member a sense of value.  In 2021 and 
beyond, we are implementing several measures 
to improve our Team Member experience, 
including a new recognition program, enhanced 
learning and development programs, and 
enhancements to compensation and benefits. 
The companywide goal for engagement based 
on our 2021 Pulse results is to see an increase in 
overall participation, and a positive shift in Team 
Member sentiment surrounding feeling valued 
by the Company. In addition, we look to launch 
a more robust survey in Spring 2022 to capture 
additional Team Member feedback and continue 
to make targeted improvements based on this 
valuable, candid feedback.

Overall, Team Member responses resulted in an 
Engagement Index aggregated score of 73.2%, with 
the highest score (79.9%) being pride in working at 
Caesars Entertainment. 

STAYING SAFE 
THROUGH COVID-19

CARING FOR OUR 
TEAM MEMBERS

DIVERSITY, EQUITY 
AND INCLUSION

ADDING VALUE IN 
OUR COMMUNITIES

CAESARS MEANS 
BUSINESS

RESPONSIBLE
SUPPLY CHAIN



CONTENTS

Welcome from 
our Leaders

Message from 
CSR Committee 

 
2020 CSR 

Highlights

All About Caesars 
Entertainment

PEOPLE

PLANET

PLAY

About this Report

23

PEOPLE

REWARDS AND RECOGNITION
We provide competitive compensation and benefits packages 
for Team Members and offer opportunities to earn incremental 
awards through our Total Return program. In 2020, Team 
Members earned a total of $7.8 million that can be redeemed 
for merchandise, travel, entertainment, event tickets, and 
digital media. Using our Total Return e-Card platform, 
managers and Team Members sent 1.1 million recognition notes 
to each other in 2020, showing appreciation for their efforts 
and contributions.
As part of our continuous evaluation of ways to build a 
family-focused work environment and a place where Team 
Members can thrive personally and professionally, in 2021, we 
implemented an important compensation upgrade for Team 
Members.
Our compensation package now includes, at a minimum, 
$12 per hour for non-tipped, non-union Team Members, a 
compensation level 66% higher than the federal minimum 
wage currently in force. The $12-per-hour minimum for non-
tipped, non-union team members is one of many steps 
in a full compensation review underway in conjunction 
with the implementation of the new HRIS technology. The 
technology will be a key enabler of many initiatives, covering 
all compensation and benefits in one harmonized system 
across Caesars Entertainment. We aim to be best-in-class and 
provide flexibility to tailor compensation and benefits to meet 
the needs of our Team Members. Our aim is for our Team 
Members to be fairly compensated, rewarded and valued – 
and for them to have the opportunity to plan for long-term 
financial stability. 
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“In 19 years of supporting training and development at Caesars 
Entertainment, I have been privileged to progress through different roles that 
have enabled me to deepen my experience and contribute to the growth of 
our organization. In my newly created role, overseeing talent development 
companywide, I am seeing great possibilities to accelerate and enhance the 
careers of our talented Team Members, drive internal mobility and integrate 
new and diverse talent. We aspire to offer best-in-class development 
programs so that we can all deliver best-in-class results.” 

Tonika Quick,
Enterprise Vice President of Talent Development 

24
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LEADERSHIP DEVELOPMENT AND TRAINING
We maintain a suite of personal and professional training and 
development programs to ensure our Team Members have the knowledge 
and skills to perform their roles at each level in the organization and 
provide opportunity for advancement and readiness. We engage property 
leadership in discussions about key talent, along with attraction, retention 
and succession plans. In 2020, we boosted our investment in Team Member 
development by adding a dedicated role of Vice President of Talent 
Development and introduced Emerging Leaders Summits in various regions 
across the U.S.
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WORKPLACE SAFETY, HEALTH AND WELLNESS
We are committed to the safety of our Team Members and comply with 
applicable laws and regulations concerning workplace safety. Every 
property has a safety committee focused on implementation of safety 
procedures, risk analysis and frequent safety observations. Additionally, 
Team Members complete annual safety training through our online 
platform (or in person at training events) and additional training is 
provided as required to meet specific job requirements. We are focused 
on prevention and encourage Team Members to confidently speak up on 
matters of safety.   

Focus on Wellness
In addition to occupational health and safety, we maintain a strong 
commitment to partnering with our Team Members to help them achieve 
their best personal levels of wellness so they can be productive and happy 
at home and at work. Over the years, Caesars’ Wellness Rewards program 
and resources across our properties have engaged more than 90% of 
our Team Members in different forms of wellness activities, with positive 
results. In 2020, as part of our overall harmonization of benefits program 
across the company, we have been reevaluating new options to deliver a 
best-in-class wellness platform and engagement program using advanced 
technology so that every Team Member can connect and participate. 
We will launch personalized wellness menus offering greater choice for 
Team Members across a wide range of wellness topics, including access 
to primary healthcare and health management tools, dental and vision 
programs, mental health and virtual and onsite wellness screening and 
consultation. We will roll out our new program effective January 1, 2022. 

Our Employee Right to Stop Work policy gives our Team Members the responsibility and 
authority to stop work immediately for safety reasons, without fear of retaliation. Caesars 
Entertainment considers no job or task to be important enough to compromise the safety 
and health of Team Members, guests, or the public, or cause irreversible harm to the environ-
ment. 
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For more about DEI in our 
communities see:

For more about DEI in our 
supply chain see: 

TEAM MEMBERS

Gender, racial and ethic 
inclusion and equity 
for our people in our 
workplaces.

SUPPLIERS/
CONTRACTORS

Diversity in procurement 
and advancing diverse 
suppliers, designers and 
contractors.

GUESTS

Tailored offerings 
for diverse guests, 
convention and leisure 
group organizers, 
with marketing that is 
sensitive to different 
needs.

COMMUNITIES

Volunteer initiatives, 
community investment, 
partnerships and social 
programs.

ADVOCACY

Ongoing deep 
engagement to raise 
awareness, change 
perceptions and 
influence public policiy.

 DIVERSITY, EQUITY AND INCLUSION
At Caesars Entertainment, Diversity, Equity and Inclusion (DEI) 
is not just about doing what’s right for our Team Members 
and society; it’s a part of how we operate our business. We 
embrace DEI and are proud to lead our industry in establishing 
bold goals that inspire us to examine how we work, how we 
make decisions, and how we attract, develop and retain Team 
Members from all backgrounds.
Established in 2017, our DEI strategy encompasses five 
DEI pillars: Team Members, Suppliers and Contractors, 
Communities, Guests and Advocacy. 

Caesars’ Five Strategic DEI Pillars

 Adding Value in
our Communities

Responsible
 Supply Chain
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TARGETING PARITY FOR WOMEN AND PEOPLE OF COLOR 
We believe that a workplace grounded in diversity, equity and inclusion 
is effective, innovative, resilient and caring. We have made significant 
progress in advancing women and people of color in our organization over 
several years. More recently, we set new, aggressive targets to increase 
the representation of women and people of color in leadership roles 
(supervisory roles and above) on a path to achieve full gender and racial 
parity by 2025.
While our 2020 results show strong overall representation of women in 
leadership roles (44%) and of people of color (40%), we recognize that 
more intensive efforts will be needed to close the gap at senior leadership 
levels. In 2020, 35% of senior leadership roles were held by women, and 
17% by people of color. We see diversity in senior leadership as critical 
to the long-term success of our company and therefore plan to invest 
significantly in boosting diverse senior leadership representation in 
the coming years.

OUR 2025 GOALS:
Women: 50% of leadership roles will be held by women within 
both the mid-level and senior leadership populations.13

Racial/Ethnic: 50% of leadership roles will be held by people 
of color (POC). We also commit to increase the representation 
of POC in senior leadership by 50%.13

13 Leadership roles include supervisors and above. Mid-level leadership roles 
include supervisors and managers. Senior leadership roles include Directors, Vice 
Presidents, Senior Vice Presidents and C-Suite.
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GROW & DEVELOP OUR TEAM MEMBERS

 • Rotating Team Members across properties 
supported by career planning and succession 
planning tools

 • Sponsorship & mentorship survey & training 
using DEI lens 

 • Advancing leadership development and 
succession planning for Team Members with 
DEI in mind

 • Leverage inclusive Human Capital 
Management (HCM) tools with specific 
DEI focus, including considering pay gap 
analyses, and other core HCM processes

DRIVE INCLUSION & RETENTION

 • Conducting ongoing inclusion assessments 
among our Team Members through surveys

 • Leveraging allyship through our Business 
Impact Groups (BIGs), Lean In Executive 
Women Circles, Male Allies, Forum of Black 
Male Executives, executive sponsors and 
PEOPLE PLANET PLAY engagement programs

 • Leading a BIG National Network to further 
support the development of our BIGs

To deliver these strategies, we will continue to engage leading DEI experts 
who advise us on best-in-class practices. We will also continue to partner 
with several DEI-focused organizations that can help us extend our reach 
in attracting diverse candidates and support inclusion, retention and 
development.
Over the past year, we have invested in transformative enterprise 
human resource systems, including a corporate talent acquisition and 

development team. We continued to offer programs to enhance and 
cultivate a culture of belonging through diverse employee resource 
groups (Business Impact Groups), and frequent educational town halls 
with national diversity partners. During 2020, we continued to deliver 
unconscious bias training widely to Team Members from across the 
organization, including our senior executives and Board of Directors. We 
see this as a fundamental step in raising awareness and encouraging the 
accountability of all Team Members for creating an inclusive culture.

We plan to deliver on our goals through three main strategies:

ATTRACT MORE
DIVERSE EXTERNAL CANDIDATES 

 • Exploring recruitment opportunities for 
diverse talent, including extending searches 
to historically black colleges and universities 
(HBCUs) and other diverse schools 

 • Eliminating bias from the hiring process by 
ensuring inclusive language in job postings 
and ensuring diverse candidate slates

Stephanie Lepori, Chief Administrative and Accounting Officer, was 
honored as a 2021 “Woman of Achievement” by the Nevada Women’s Fund 
for her leadership, financial management skills and community service. 
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BIGS BIG TIME
Our six BIGs (Business Impact Groups) bring self-identifying, 
like-minded Team Members and their allies together to support 
each other and our communities through dimensions of 
diversity. BIG goals address inclusive marketing, recruitment, 
professional development, supplier engagement and 
community service. 

BIGs drive DEI in existing company programs by helping 
advance across six dimensions of activity that are integrated 
into our ongoing business company-wide:

Supporting better business 
outcomes
Build strategies that partner with our 
marketing efforts to reach diverse 
populations with targeted marketing 
efforts and promotions tailored to the 
needs of different groups. 

Social Networking
Leverage communications networks 
within and across all BIGs and 
generate networking opportunities 
where team members across various   
senior and junior position levels, can 
meet and interact in a comfortable 
and inclusive social environment.

Encouraging supplier & contracting 
diversity
Invest efforts to support outreach and 
engagement to identify and engage 
diverse suppliers that offer benefits to 
the company as well as strengthening 
local economies.

Professional Development
Support efforts to develop BIG 
members and enhance our company-
wide diverse talent pipeline.

Attracting diverse Team Members
Partner on efforts to support hiring 
and recruitment events that draw 
in talent from diverse backgrounds 
and engage with Human Resources 
to encourage diverse candidate pools.

Community Involvement
Engage with nonprofits in areas 
related to each BIGs focus and mission 
and partner with strategic charitable 
organizations that serve a diverse 
population and align with Caesars 
Entertainment’s priority giving areas.
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In 2020 and 2021, all our BIGs collaborated 
to host a series of Town Hall meetings of 
“Conversations That Matter,” exploring different 
dimensions of DEI. The monthly meetings were 
sponsored by Caesars Entertainment senior 
executives and included guest experts from our 
diversity partner organizations and network. 
The conversations drew hundreds of participants 
from across the company who enriched their 
knowledge and understanding of some of the 
most sensitive topics that workplaces face today.

CONVERSATIONS THAT MATTER
AT CAESARS ENTERTAINMENT

2020-2021

LGBTQ+ and Human Rights
Hosted by BIG: EQUAL

Advancing Women
Hosted by BIG: SAVVY

Focusing on disabilities
Hosted in partnership with Disability:IN

MAINTAINING THE PACE ON DEI
Following the success in 2019 of our first-ever Corporate Diversity, Equity & Inclusion 
Summit, attended by 48 executives representing corporate and advocacy partners, we 
have maintained the pace of activity through the establishment of two DEI Summit 
Taskforces. Each Taskforce meets regularly to learn, debate and formulate proposals to 
be shared at the next planned DEI Summit in 2022. The Mental Health Taskforce focuses 
on understanding and developing guidance on promoting mental health across different 
formats such as working from home, hybrid home/office working and working with the 
public. The ROI Taskforce focuses on understanding the return on investment of supplier 
diversity and relevant metrics to track progress.
Additionally, we partnered with a leading advisor, Bea Boccalandro, on social return 
on investment (SROI), and published a white paper on the topic of accelerating the 
adoption of racial and ethnic diversity, equity and inclusion as an investment criterion.
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RAMPING UP ON DISABILITY INCLUSION
Over the past year, we have placed emphasis and focus on the 
challenges of equity and inclusion in the workplace for people 
with disabilities. There are undeniable connections between 
our diversity programs and health and wellness - including 
mental health, compulsive behaviors and addictions. We have 
examined our current practices in relation to disability inclusion 
and are considering a series of initiatives to support ongoing 
progress in this area. As corporate partners of Disability:IN, 
the leading nonprofit resource for business disability inclusion 
worldwide, we are committed to advancing our performance 
in this area, including the planned launch in 2021 of a new 
BIG focusing on mental health, individuals with disability, 
caretakers for those with disabilities and allies.
This year, Caesars Entertainment became the first gaming 
company named as a “Best Place to Work for Disability 
Inclusion,” with a score of 80 (out of a possible 100) on the 
2021 Disability Equality Index. Companies earning a score 
of 80 or higher are recognized as “Best Places to Work for 
Disability Inclusion,” demonstrating best practice disability 
inclusion policies and programs. The DEI is a comprehensive 
benchmarking tool helping companies build a roadmap of 
measurable, tangible actions towards disability inclusion and 
equality. It was developed by two national leaders, American 
Association of People with Disabilities (AAPD) and Disability:IN, 
in consultation with the appointed DEI Advisory Committee, 
a diverse group of experts in business, policy, and disability 
advocacy.

“We are proud to be the first gaming com-
pany to earn recognition as a ‘Best Place 
to Work for Disability Inclusion.’ We strive 
toward a best-in-class social impact, equity 
and inclusion strategy, and are grateful to our 
Team Members, guests and partners who are 
helping us move forward. ” 

Tom Reeg,
Chief Executive Officer

“Caesars Entertainment embraces disability 
inclusion as a key facet of social-economic 
equity, belonging and inclusion. Caesars 
Entertainment recognizes that equity and 
accessibility cut across the enterprise and 
seeks to create sustainable impact for Team 
Members, host communities and brand.” 

Jill Houghton,
President & Chief Executive Officer of Disability:IN
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 ADDING VALUE IN OUR COMMUNITIES
We see our communities as our extended family. Many of 
our destinations have been rooted in their local communities 
for decades, recruiting our Team Members from around the 
region while offering local residents incredible entertainment 
experiences on their doorstep. We boost city and state 
economies through the taxes, wages and benefits we pay, 
the diverse suppliers we engage, and our contribution as a 
promoter of tourism.
The economic value we create each year adds social value in 
the communities we are privileged to serve. In 2020, of the 
net revenues we generated, 35% were distributed to and on 
behalf of our Team Members in compensation, benefits and 
taxes for their daily work and contribution to advancing our 
goals. Additionally, we paid almost $1 billion in taxes and fees 
to local, state and federal authorities – funds used to support 
community infrastructure, housing, education and all forms of 
local services that improve the quality of local life. In total, we 
distributed more than $3.7 billion to our stakeholders in 2020.
Harrah’s Cherokee Casino Resort and Harrah’s Cherokee Valley River Casino 
& Hotel are sister properties owned by the Eastern Band of Cherokee Indians 
and managed by Caesars Entertainment. Our partnerships span over 20 years, 
during which time more than $5.5 billion has been generated as income for the 
Eastern Band of Cherokee Indians, enabling tribal members to enjoy an elevated 
standard of living and health, educational and professional opportunities.

Beyond creating economic value, we aim to strengthen the 
fabric of society in all local communities, and we engage at 
multiple levels in local life, including:

 • Playing an active role in civic life 
 • Leading value-adding social initiatives 
 • Corporate giving and Team Member (HERO) volunteering

Payments to Team 
Members in wages 
and benefits

Reinvestment in our 
communites through 
Caesars Foundation, 
corporate, mandated 
and discretionary 
giving

Payments to 
governments in local, 
state and federal taxes

Payments to 
vendors for goods 

and services

Interest payments, 
net of interest 

capitalized

Economic Value Distributed
2020

“As an individual and as a tribal leader, 
doing things the right way with integrity and 
accountability and honor is a way of life. Through 
our partnership with Caesars Entertainment, we 
continue to do things the right way by delivering 
these values in our business and deliver incredible 
benefits for our members and the broader 
community.”

Principal Chief Richard G. Sneed,
Eastern Band of Cherokee Indians
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PLAYING AN ACTIVE ROLE IN CIVIC LIFE
Our Regional Presidents and General Managers play an important 
role in local civic life, fostering trusting relationships with city officials, 
holding positions in public and trade organizations and improving local 
attractiveness as a tourism destination. During 2020 and 2021, these local 
relationships were critical, as city and business leaders together faced 
the challenges of keeping people safe while protecting the local economy 
through the COVID-19 pandemic. 

BETTENDORF
Nancy Ballenger, Senior Vice President and General Manager, at our 
Isle Casino Hotel – Bettendorf, was an important voice in helping shape 
COVID-19 re-entry protocols for the hospitality industry in the region, 
working closely with Bettendorf’s Mayor and City Administrator, and the 
Iowa Gaming Association. 

Over nearly three decades (1991 – 2020), Isle Casino Hotel – Bettendorf 
has contributed more than $89 million in gaming revenues back into the 
Bettendorf community. Of those revenues, $1.9 million was donated in 
2020, benefitting more than 80 nonprofit organizations that support 
local needs, vulnerable populations and those affected by the COVID-19 
pandemic.

“Our mission at the City of Bettendorf is 
to make Bettendorf a premier place to 
live, work and play.  In my 31-years as City 
Administrator, we’ve had an unbelievably 
good strong relationship with the Isle.  They 
have been great corporate citizens and 
benefactors to the city.” 

Decker Ploehn,
City Administrator,

Bettendorf

“I feel deeply connected to the people 
of Bettendorf. I was here when the 
Isle Casino Hotel Bettendorf was 
established in 1995.  As a General 
Manager, I look beyond the running of 
our property to how we further support 
a thriving local community. Beyond 
the millions of dollars, we provide from 
gaming revenues to the Scott Country 
Regional Authority that benefits local 

nonprofits, I actively support the City Administrator in advancing 
new initiatives, such as the recently established Waterfront 
Convention Center, which opened in 2009. I help promote tourism 
through my role as Chair of the Visit Quad Cities Tourism Master 
Plan Leadership Committee and advance Responsible Gaming 
through my membership of the Iowa Gaming Association. 
Our business is not just about entertainment. It’s also about 
responsibility and belonging in our local communities.”  
 
Nancy Ballenger,
Senior Vice President and General Manager
Isle Casino Hotel – Bettendorf 
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ATLANTIC CITY
In Atlantic City, we also play an important role in the community we serve. 
Our Senior Vice President and General Manager at Tropicana Atlantic City, 
Jacqueline Grace, has a decade-long career with Caesars Entertainment, 
having led property expansions and transformational initiatives, including 
introducing the first Gordon Ramsay Steak restaurant on the East Coast 
and The Terrace, a $15 million outdoor gaming and entertainment venue at 
Horseshoe Baltimore. Jacqueline brings her experience into play in her role 
in Atlantic City, serving on the Boards of Global Gaming Women, The Boys 
& Girls Club of Atlantic City, The Community Food Bank of New Jersey, 
and the University of Virginia Darden School of Business Dean’s Diversity 
Advisory Council. She is a regular guest speaker at a range of events and 
meetings, helping to raise awareness for diversity, equity, and inclusion, 

as well as responsible business practices. Throughout the COVID-19 
pandemic, Jaqueline has led several initiatives to support the Atlantic City 
community, which has included a $30,000 grant to The Boys & Girls Club 
of Atlantic City, as well as several volunteer activities, engaging students 
attending the Club, in addition to supporting The Community Food Bank 
of New Jersey, where Team Members packed nearly 600 care packages to 
support families in need through southern New Jersey.
In addition to maintaining close relationships with local jurisdictions 
wherever we operate, Caesars Entertainment maintains an active public 
policy and advocacy program. Please see our public policy positions on our 
website.

Caesars, Tropicana, and Harrah’s Resort are committed to 
making a difference in the community in which we serve. While 
there are many ways to do this, one of the greatest ways is 
to offer our time and mentorship to young people in our area, 
to help inspire the next generation of leaders and difference 
makers.  Additionally, it’s critical to support the wonderful 
people and organizations who are doing this work, each and 
every day, including the entire team at The Boys & Girls Club.

Jacqueline Grace,
Senior Vice President and General Manager,

Tropicana Atlantic City
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LEADING VALUE-ADDING SOCIAL INITIATIVES
Tackling the diversity gap is an economic and social imperative. 
We continue to focus on meaningful engagement and 
impact to address specific needs: homelessness, immigration, 
food security, education, social isolation and economic 
opportunities.  We have, and continue to, engage extensively 
with national business and community advocacy partners.
One of our signature programs: 

Economic Equity Tour:  On the heels of the success of our 
first Economic Equity Tour in 2019, hosted by six Caesars 
Entertainment properties in Louisiana, Indiana, Maryland and 
Nevada, we have now partnered with the Women’s Business 
Enterprise Council (WBENC) to expand our footprint.  WBENC 
has 14,880 certified women business owners, 14 regional 
partner organizations and 318 corporate and government 
partners. The 2021-2022 Economic Equity Tour, including 
five webinars and six live sessions for small businesses in 
our communities, will provide education, financial products 
and resources to help build capacity for the businesses. We 
continue to work for the multiplier effect – the more businesses 
we help to develop capacity, the more they hire within their 
communities, and it has community impact.

“We believe equity transactions become 
equitable transformations. The Economic 
Equity Tour allows us the opportunity to 
provide an impact in the communities we 
serve by offering education, resources and 
best practices.  Our partnership with WBENC 
will help us amplify the reach of the Economic 
Equity Tour and open up new possibilities for 
many more people in our communities.” 

Ana Munoz,
Director of Community & Diversity Affairs 

and Caesars Foundation Director

Supporting indigenous communities
Caesars Entertainment is a gold sponsor of the Reservation 
Economic Summit, the annual conference of The National Center 
for American Indian Enterprise Development (NCAIED). We have 
a long-standing partnership with American Indian communities 
through the tribal gaming resort properties we manage on their 
behalf, which have helped elevate the standard of living for these 
communities. Chris James, President and Chief Executive Officer 
of NCAIED, joined Caesars Entertainment in 2021 on a panel at 
the Just Brands ‘21 Conference to share insights about the ways in 
which corporations can effectively partner with tribal organizations 
for mutual benefit, building on the decades of experience between 
Caesars Entertainment and the Eastern Band of Cherokee Indians. 

View the conversation
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CORPORATE REINVESTMENT
Engaging with and supporting our communities is important to all of us 
at Caesars Entertainment. As part of a broader program of community 
reinvestment that includes different forms of civic and community 
engagement as mentioned above, providing funds to help communities 
thrive and combat social inequities has been a consistent element in our 
social impact programs. Caesars Entertainment regularly contributes more 
than the average of U.S. corporations per dollar of revenue.

In 2020, our total community reinvestment amounted to $48.4 million. 
This total figure includes more than $43.9 million in company, mandated 
and discretionary giving, $2.6 million as the value of >91,000 hours of Team 
Member volunteering in 202015, more than $1.3 million contributed through 
our Caesars Foundation, and additional in-kind giving. 
Since its inception in 2002, Caesars Foundation has gifted more than $76 
million to help older individuals live more fulfilling lives, promote a more 
sustainable world and support educational initiatives with several strategic 
partnerships including Second Wind Dreams®, Meals on Wheels Ameri-
ca, National Park Trust, Cleveland Clinic Lou Ruvo Center and Clean The 
World.

In 2020, Caesars Entertainment turned each dollar of revenue into a contribution 
to its communities of 63 cents. That’s over 3 times the average community 
contribution for U.S. corporations (17 cents per dollar of revenue).*

* Contribution is calculated as employee wages and benefits; taxes and licenses; and 
investments in the community through mandated and other giving. This analysis was 
conducted by Bea Boccalandro, author of Do Good At Work: How Simple Acts of Social 
Purpose Drive Success and Wellbeing, President of VeraWorks and Corporate Social 
Responsibility advisor to the Caesars leadership team. 

15 Volunteer hours were substantially lower in 2020 than in any prior year, 
 due to the COVID-19 pandemic.
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SUPPORTING FOOD SECURITY 
All our properties are careful not to waste food and to maintain 
relationships with local food security organizations, Food Banks and animal 
rescues for donations of surplus food from our dining venues. During 
the pandemic business closures, Caesars Entertainment contributed 
over 200,000 pounds of perishable foods. Around the country, at all our 
properties, we made every effort to route whatever we could to help feed 
both people and animals. For example, in Atlantic City and New Orleans:

 • Our Atlantic City resorts donated over 40,000 lbs. of perishable food to 
the Salvation Army, The Community Food Bank of New Jersey and the 
Atlantic City Rescue Mission and close to 20,000 sandwiches to over 10 
organizations in the area including Boys & Girls Club, Covenant House, 
Turning Point, and local schools. 

 • Our Chefs at Harrah’s Resort Atlantic City volunteered throughout the 
pandemic to cook for area charities such as the World Central Kitchen 
every week during the shutdown period. 

 • Harrah’s New Orleans donated almost 8,000 lbs. of various food items 
worth close to $50,000 to Second Harvest Food Bank and also provided 
monetary support via our Caesars Foundation. 

“Our commitment to Southern Nevada doesn’t 
end at our property line. As a company, we 
believe that Together We Win, which extends 
outward to our community. Our Team Members 
have always made giving back a priority, and we 
are filled with gratitude for the opportunity to 
support all nine of these incredible organizations 
who work so hard to make positive impacts for 
vulnerable populations in our community.” 

Sean McBurney,
Regional President

Team Members sort thousands of pounds of donated food for 
Thanksgiving meals at HELP of Southern Nevada.
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Team Members partnered with Catholic Charities to donate 
flats of pet food to help seniors care for their animals.

Team Members sorted hundreds of donated prom dresses 
for teens in need through HELP of Southern Nevada. 38
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We have a long tradition of Team Member 
volunteering in our communities, with the annual 
investment of our HEROs reaching thousands 
of hours of engagement.  In 2020, the COVID-19 
pandemic restricted our ability to get out in 
our communities, but it did not dampen our 
spirit. We prioritized our CSR programs in the 
first months after the merger and extended 
the HERO program across all our properties 
companywide, combining the best of our 
legacy organizations to create a platform that 
every Team Member, everywhere we operate, 
can be a part of. Despite all the challenges of 

2020, including furloughs at different properties 
throughout the year, we moved forward with our 
HERO program without delay.
At the beginning of the COVID-19 pandemic, 
we recognized the ongoing need for volunteers 
and collaborated with VeraWorks and Points of 
Light to develop a free guide on how nonprofits 
could evaluate whether or not to host in-person 
events. View the guide here.
Our Team Members showed up in their 
communities, contributing many hours to 
support local causes.

In 2020, our Team Members contributed

91K+HOURS
in our communities, despite business closures and 
furloughs for a significant portion of the year

PARKING FUNDS FOR SOCIAL IMPACT
In 2021, we leveraged our paid-parking garages 
to benefit nine Las Vegas region nonprofit 
organizations. In total, we donated $3.1 million in 
parking fees to support vulnerable populations, 
including underserved youth, people experiencing 
housing or food insecurities, persons with 
disabilities and other causes. Most of the 
funding has been used to alleviate critical food 
and shelter needs, including major gifts of $1 
million each to St. Jude’s Ranch for Children and 
Catholic Charities of Southern Nevada. The gift 
allows Catholic Charities to expand its critically 
important Meals on Wheels food delivery service 
and renovate its emergency homeless shelter. 
At St. Jude’s Ranch for Children, the funds will 
help build the organization’s first-of-its-kind 
therapeutic residential center for child victims of 
sex trafficking.

TEAM MEMBER (HERO) VOLUNTEERING
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In our first HERO campaign of March 2021, we 
encouraged Team Members to come together 
for Women’s History Month to assemble and 
distribute wellness kits to diverse women and 
families in need. Through grant funding from the 
Caesars Foundation, nonprofit partners Clean 
the World, League of United Latin American 
Citizens (LULAC) and the National Organization 
of Black Law Enforcement Executives (NOBLE), 
supplied personal care items and COVID-19 
safety cards which hundreds of Caesars HEROs 
assembled into kits. Nationwide, our HEROs put 
together over 6,900 kits for local organizations.
We were proud to be recognized by Points 
of Light The Civic 50 as one of the “50 Most 
Community-Minded Companies in America” in 
2020 for the seventh consecutive year. 

39
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Our Harrah’s Philadelphia HEROs visited Walnut Street 
Elementary School in Darby, PA for an annual volunteer reading 
event for students. This year, the event was held in remote 
classrooms.
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 CAESARS MEANS BUSINESS
In 2020, CAESARS FORUM made its much-anticipated debut, 
becoming the premier conference center destination in the 
U.S. This was after a COVID-related delay to our planned grand 
opening in March 2020, with bookings representing close to 
half a billion dollars and more than 1.3 million room nights, 
all of which were cancelled almost overnight. When we finally 
opened our doors later in 2020, we played host to industry-
leading clients and first-class events, recording more than $600 
million in forward-year bookings. CAESARS FORUM quickly 
demonstrated the critical need for such a venue and the 
confidence of our customers in our COVID-19 pandemic safety 
measures. Additionally, CAESARS FORUM’s possibilities and 
technology enables us to offer a new style of hybrid in-person-
on-screen event – mitigating domestic and international 
challenges related to the COVID-19 pandemic.

A ONE-OF-A-KIND VENUE

550,000 square feet of
conference center space on one 
floor, accessible for mobility-
impaired guests

The construction of CAESARS FORUM emphasized diversity in design and construction. We engaged 
multiple diverse businesses in a construction diversity program (“Arrive and Thrive”) that facilitated nearly 
$30 million to more than 36 diverse businesses across seven diversity categories over a 2-year span.

FORUM Plaza, 
the first 100,000 sq. ft. dedicated 
outdoor meeting and event space 
in Las Vegas

Two 110,000 sq. ft. 
pillarless ballrooms 
(the largest in the world), two 
40,000 square-foot ballrooms and 
six state-of-the-art boardrooms

Sustainable construction 
conforming to the U.S. Green 
Building Council’s Leadership in 
Energy and Environmental Design 
(LEED) standards, gold level 
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A VENUE OF VENUES FOR 
CONVENTION LEADERS
In January 2021, CAESARS FORUM was honored 
to host the first-ever global hybrid conference 
of the Professional Convention Management 
Association (PCMA). With just 50 in-person 
participants and several virtual delegates 
through livestream hubs worldwide from Florida 
to Singapore, this four-day event incorporated 
the best of Caesars Entertainment service, 
dining and entertainment in situ, the most 
advanced technology for global participation 
and meticulous safety and distancing protocols. 
Creating the extraordinary? Without a doubt. 

Creatively supporting customers 
through the COVID-19 pandemic
We quickly understood the burden of “zoom 
fatigue” on our customers as the pandemic 
restrictions continued. We wanted to show our 
customers that we care, even if in-person events 
were on the back burner. We created resource kits 
for use by our Team Members to check-in with 
customers, ask how they were coping and offer 
activities such as yoga and virtual step challenges 
to encourage them to take a stress-relieving break 
from screen time.

The 100,000-square-foot Forum Ballroom at CAESARS FORUM 
provided a hybrid hub for 50 meeting planners attending 

PCMA Convening Leaders 2021

STAYING SAFE 
THROUGH COVID-19

CARING FOR OUR 
TEAM MEMBERS

DIVERSITY, EQUITY 
AND INCLUSION

ADDING VALUE IN 
OUR COMMUNITIES

CAESARS MEANS 
BUSINESS

RESPONSIBLE
SUPPLY CHAIN



CONTENTS

Welcome from 
our Leaders

Message from 
CSR Committee 

 
2020 CSR 

Highlights

All About Caesars 
Entertainment

PEOPLE

PLANET

PLAY

About this Report

“Our Caesars Means Business team aims to practice what we preach. 
We are committed to supporting our industry and giving back to our 
communities through creating opportunities and making the business 
of meetings meaningful in different ways. Our team leaders take on 
leadership roles within MPI and PCMA chapters in our different regions 
around the nation. This is core to who we are as an organization.” 

Lisa Messina,
Vice President of Sales,

Caesars Means Business
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PLAYING AN ACTIVE ROLE IN THE HOSPITALITY INDUSTRY
We believe that being a significant player in our industry brings an 
opportunity to help improve the industry for all. As a Board Member with 
the Hospitality Sales and Marketing Association International (HSMAI) 
through Caesars Means Business, Vice President of Sales, Lisa Messina, 
embraces the opportunity to help educate young people in the field of 
hospitality sales and marketing, a profession generally underrepresented 
in hospitality educational framework. We have played an active role in 
establishing a dedicated sales and marketing class at the University of 
Las Vegas (UNLV), starting in 2021, to provide a stepping stone to careers 
in our industry. Also, through our membership of Meetings Professionals 
International (MPI), we engage with the MPI Foundation to raise funds for 
research grants, knowledge sharing with city planners, and scholarships for 
meeting planners or students. During 2020, we funded 2,234 scholarships 
and supported members with retaining their certification due to job 
transitioning during the pandemic. In 2021, we sponsored MPI’s World 
Education Congress in Las Vegas, which drew more than 1,800 in-person 
and remote delegates to refresh and rebuild their skills so that they can be 
equipped to lead the meetings industry into a safe and sustainable future.
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 RESPONSIBLE SUPPLY CHAIN
As a multi-billion-dollar buyer of goods and services every year, 
we engage tens of thousands of suppliers nationwide. Our 
aim is always to source quality goods and services to meet 
our business needs, while leveraging our purchasing power 
to deliver benefits to the communities we operate in through 
engaging small, diverse and local businesses.

SUPPORTING DIVERSE SUPPLIERS
We believe that engaging diverse suppliers are beneficial 
to local economies and to our business. We engage with 
local commerce, minority, women-owned, disadvantaged, 
disabled, veteran and LGBTQ- owned and certified businesses 
(MWDBEs). Additionally, we support the diverse Chambers of 
Commerce and many other organizations that promote these 
businesses. For years we have invested in mentoring programs 
for diverse suppliers, helping them gain diversity certifications, 
commence or expand business with Caesars Entertainment, 
and increase capacity to compete. All of this is key to our 
strategy of increasing economic inclusion in every market 
where we operate.

Diverse suppliers during the COVID-19 pandemic
In 2020, we maintained our operational spend rate with diverse vendors 
(10.4% compared to 10.8% in 2019), even though our overall spend declined 
due to the COVID-19 pandemic. There are a number of reasons we were 
able to keep up our pace on diverse supplier spend:

1. Our procurement teams have always made diverse spend a priority, 
and this focus was maintained despite the challenging circumstances

2. Wherever possible, we sought to assist small and diverse vendors, 
during the most difficult periods, through flexibility around schedules 
and payments

3. We found that local, diverse businesses were often more agile and 
responsive than larger businesses during the COVID-19 pandemic, 
with better ability to adapt quickly to new requirements. They also 
appreciated our years of investment in supporting their expansion and 
were pleased to be able to go the extra mile to deliver. For example, 
in Baltimore, when a regulation that limited indoor dining at our 
property was introduced, our supplier, DC Occasions, immediately 
stepped up to provide an affordable outdoor dining solution within 
just a couple of days, enabling us to continue to serve guests through 
the pandemic. DC Occasions is a local National Minority Supplier 
Development Council (NMSDC) certified diverse vendor.

In 2020, our operational and capital spend* with certified 
diverse vendors totaled 10.4% and 6.1%, respectively, of 
total spend.
* Addressable spend does not include taxes, utilities, and some highly regulated 
gaming trade sectors defined as addressable.
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SUPPLIER SPOTLIGHT
With the rapid increase in Personal Protective Equipment (PPE) required 
for both Team Members and guests during the COVID-19 pandemic, we 
were challenged to source all our PPE needs. Ultimately, we engaged a new 
vendor, Transworld Supply Network, LLC, a wholly owned subsidiary of Che 
International Group, LLC, who could supply at short notice in the quantities 
we required. Transworld is a 100 percent minority-owned business.
SUPPLIER DIVERSITY IN DESIGN AND CONSTRUCTION
An important dimension of inclusive procurement in design and 
construction is identifying small and diverse businesses to complete in 
tenders for larger scale construction projects. We have always made it 
a priority to nurture diverse local contractors and proactively seek ways 
for them to engage with us. Our Arrive and Thrive program, developed to 
support the construction of CAESARS FORUM, was an innovative model 
through which we requested our general contractors to collaborate with, 
and support the inclusion of, diverse enterprises, with notable success 
See section: Caesars Means Business

“I am an accountant by profession, from Cameroon, and I 
immigrated to the U.S. in 1980. In 2005, I formed the Che 
group, which acquired companies and grew them to scale. 
In 2018, I started a new medical supply company. This was 
my opportunity to finally engage with Caesars after years of 
interaction with the procurement team. Bridget Carter and 
Jessica Medei Rosman have been very supportive over the years, 
providing guidance and connecting us to other companies. 
To meet the COVID-19 demand, we started selling face masks 
and other supplies to Caesars, which has now opened up an 
entirely new market for us in the entertainment space. Through 
Transworld, we also act as a marketplace for many other 
MWDBE vendors, and our customers appreciate this very much.”

Christopher Che,
President and Chief Executive Officer,

Che International Group, LLC  
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SUPPLIER SPOTLIGHT
Shaw-Lundquist Construction, a Caesars Entertainment contractor for several 
years, is one of the largest minority-owned general contractors in U.S.. A core value 
at the company is inclusion: as a founding member of the National Association of 
Minority Contractors (NAMC) Upper Midwest Chapter, Shaw-Lundquist actively 
seeks opportunities for the advancement of women and minorities in construction.  
At Shaw-Lundquist’s multi-room renovation of the Paris Hotel & Casino Las Vegas, 
and for the recent design and construction of Amalfi by Bobby Flay restaurant 
in Caesars Palace, Shaw-Lundquist engaged several diverse suppliers, including 
flooring contractors, kitchen equipment specialists and cleaning firms.

“Involving diverse enterprises in our construction projects 
is a deliberate choice at Shaw-Lundquist. It’s part of our 
mission to Build Better Lives. We maintain a strong network 
of possible subcontractors and bring them on board whenever 
we can.  Internally, we have started working with Blue Ocean 
Brain microlearning system for diversity, equity and inclusion 
education, which helps all of us at Shaw-Lundquist understand 
potential areas of bias and speak the same language on 
diversity.”

Holden Hsiao,
Vice President,

Shaw-Lundquist Construction and Board Member, NAMC, Nevada
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SUPPLIER DIVERSITY &
MINORITY BUSINESS ADVOCACY

CIVIC ENGAGEMENT
AND CIVIL RIGHTS

 • 100 Black Men of America 

 • Global Gaming Women

 • Human Rights Campaign

 • League of United Latin 
American Citizens

 • National Association for the 
Advancement of Colored 
People 

 • National Association of Asian 
American Professionals  

 • National Organization of 
Black Law Enforcement 
Executives 

 • National Urban League 

 • OCA Asian Advocates

 • Diversity Best Practices

 • UnidosUS

 • Disability:IN

 • National Association of 
Minority Contractors

 • National Center for 
American Indian Enterprise 
Development 

 • National LGBT Chamber of 
Commerce 

 • National Minority Supplier 
Development Council 

 • National Veteran-Owned 
Business Association 

 • U.S. Black Chambers, 
Incorporated

 • U.S. Hispanic Chamber of 
Commerce

 • U.S. Pan Asian American 
Chamber of Commerce

NATIONAL DIVERSITY PARTNERS AND SUPPLIER DIVERSITY
COLLABORATIONS
Our relationships with national, regional and local organizations that 
support supplier diversity (and in several cases, our diversity initiatives 
in other areas) are typically built over the long term, many of them 
for more than 10 years. Our engagement involves memberships, 
sponsorships, joint events and advocacy-policy support. A selection of 
organizations we regularly engage with includes:
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PLANET

Read more on the 
following topics in this 
section:

CLIMATE
ACTION

RECYCLING
WASTE

ENGAGING TEAM 
MEMBERS FOR THE 
PLANET

Taking care of the planet we call home is more than an excellent 
idea; it’s a business imperative for Caesars Entertainment. Exercising 
environmental stewardship is a way of life, from conserving energy, water 
and other resources to minimizing waste and maximizing recycling and 
reuse. Adopting sustainable practices delivers many benefits, including 
risk mitigation, cost efficiencies and alignment of investors, guests, 
communities and Team Members’ expectations.    

“We believe we can, and must, make a difference in 
mitigating climate change. Our ambitious goal of zero 
emissions by 2050 builds on a long legacy of climate 
action and will challenge our entire organization. We 
must plan and act now to ensure we achieve this goal.”
 

Eric Dominguez,
Senior Vice President,

Engineering & Asset Management

The Gulf Coast, MS
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 CLIMATE ACTION
With climate change still a top priority concern for governments and 
business leaders worldwide, doing nothing is not an option. The evidence of 
devastating effects of Earth’s rising temperature is becoming more visible 
with unprecedented levels of natural disasters. In 2020 alone, there were 
22 separate billion-dollar weather and climate disasters across the United 
States.16 The World Bank notes: “Climate change has not slowed down and 
its connection with human wellbeing and poverty is increasingly visible. 
Unchecked, it will push 132 million people into poverty over the next ten 
years.”17

For years we’ve believed and acted in line with a precautionary approach, 
assessing and mitigating environmental risk and working to reduce the 
burden we place on planetary limits through our activities and those 
of our Team Members, guests and suppliers.  Since the development of 
our CodeGreen strategy in 2007, we have successfully driven resource 
efficiencies and greenhouse gas (GHG) emissions reductions across our 
operations. With our adoption of Science Based Targets, we defined 
2011 as the base year for measuring additional progress against our bold 
climate targets. Following the integration of Eldorado Resorts, Inc. and 
Caesars Entertainment Corporation, we needed to reset our 2011 base year 
performance as the starting point for comparing emissions against the new 
Caesars Entertainment. To do this, we modeled our GHG emissions data to 
create an estimate for 2018 and prior years back to 2011. This enabled us to 
compare our progress against our Science Based Targets using actual data 
from 2019 and 2020 against a modeled 2011 base year. For full details of 
our climate change results and calculation methodologies, see the section: 
“Data compilation methodology” and the following data tables in the GRI 
Content Index in the Appendix of this report.

In 2020, we were named to CDPs A-List for 
both Climate Change and Water Security, the 
first time we have achieved a full A score in 
both categories since we started submitting 
data to CDP in 2010. Just 277 companies 
were named to the Climate A List and 106 
companies were named to the Water Security 
A List in 2020 out of a universe of more than 
9,000 disclosing companies.
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19 Based on Caesars Entertainment’s CDP submission from 2020 reflecting 2019 performance in 
relation to 2019 spend. Suppliers representing an additional 13% of spend in 2019 also reported 
their commitment to setting Science Based Targets.
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Our Science Based Targets include becoming carbon neutral by 2050 to 
meet new scientific guidelines needed to achieve global warming levels 
that are “Well Below 2 degrees” which the scientific community believes is a 
threshold we must stay below to avoid catastrophic climate change. 

We plan to meet our targets by expanding renewable energy 
sources and expect to sign a large purchase power agreement 
for solar energy in Nevada during 2021. We also intend to 
integrate more on-site renewable energy where feasible, 
including solar covered parking at our Atlantic City properties 
and rooftop solar in other markets. We will continue evaluating 
further possibilities for investment in renewable electricity. 
In addition, we will continue to leverage technological 
advancements to further improve energy and resource 
efficiencies through LED lighting retrofits, HVAC upgrades, 
building energy management systems (BEMS) enhancements, 
and energy-efficient construction, as has been our practice over 
several years.  

COMMITMENT 2020 UPDATE

36.1% reduction 
versus 201118

11%19

Climate
Reduce absolute Scope 1 and 2 emissions by 
35% by 2025 and by 100% by 2050 from a 
2011 base-year

Suppliers
60% of suppliers by spend will institute 
Science Based GHG reduction targets for 
their operations by 2023.
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We continue to promote carbon efficiencies and 
climate consciousness throughout our supply 
chain. In 2020, we invited 165 of our top suppliers 
(by spend) to submit their climate data to the 
CDP Supply Chain program and 59% responded.  
We are committed to helping educate our 
suppliers and encourage them not only disclose 
but also to improve their carbon performance. 
We engage with suppliers to offer assistance 
from our team or via CDP representatives. 

In 2020, 11% of suppliers by spend confirmed they 
had approved Science Based Targets (SBTs).  In 
most cases, we find our engagement with our 
suppliers on CDP is unique; they receive such 
requests only from Caesars Entertainment, 
indicating the role we play in raising awareness 

PROMOTING A LOW-CARBON SUPPLY CHAIN 

and improving performance delivers a broader 
environmental benefit than our supply chain 
alone.  For example, in 2020, 49% of our suppliers 
received an invitation to participate in CDP 
only from Caesars Entertainment. Of these 
suppliers, 28% submitted their data to CDP. We 
view this progress as highly encouraging, though 
acknowledge there is more work to do. 

As we continue to build engagement with our 
suppliers for disclosure to CDP, we expect more 
suppliers will progress to setting Science Based 
Targets to help us meet our 2023 commitment. 
In our 2020 CDP submission, we were able to 
report strong progress with 11% of suppliers by 
spend confirming approved SBTs, while a further 
13% of suppliers by spend having committed to 
submitting SBTs within two years.    
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20 Based on Caesars Entertainment’s CDP submission from 2020 reflecting 2019 performance in relation to 2019 spend. Suppliers representing an additional 13% of spend in 2019 
also reported their commitment to setting Science Based Targets.
21 Estimated using data from the 2020 Tesla Impact Report and assuming average life-cycle emission from a  mid-sized premium ICE versus a Tesla model 3.
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EV CHARGING TAKES OFF
For years, to encourage cleaner forms of 
transportation, we have maintained Electric 
Vehicle (EV) charging stations at our properties 
for use by guests at no cost. Today, we have 
more than 150 EV charging ports available 
for guests at multiple locations across the 
U.S.  We also host one of the largest and 
most advanced Tesla Supercharger station 
and energy center in Nevada at the LINQ 
Promenade in Las Vegas, with photovoltaic 
canopies, battery storage, 15 level II charging 
stations and 24 Tesla version 3 Superchargers. 
Guest use of the Tesla charging station has 
exceeded expectation, supporting more than 
80,000 charging sessions since the station was 
opened in 2019 resulting in estimated avoided 
emissions of over 3,000 metric tons of CO2 to 
date21.

SMART POWER IN CALIFORNIA
At Harrah’s Resort Southern California, we 
are progressing a new initiative to reduce 
our greenhouse gas emissions and secure 
a constant energy supply for the property. 
The plan is now in the developmental 
engineering phase, aimed at creating a 
self-sufficient microgrid for smart, resilient 
power distribution. The microgrid will consist 
of several elements, including a new 6MW 
solar array (in addition to the existing 1MW 
solar system at the property) and supporting 
battery and storage systems. A key advantage 

of the microgrid is that it will enable our resort 
to continue operation during grid outages so 
that our guests will perceive no disruption to 
services or amenities during their stay. Equally, 
the environmental benefits are significant, both 
for Harrah’s Resort Southern California and 
for the region, reducing the burden on energy 
resources during peak grid usage while relying 
on clean energy from the sun that is stored and 
available as needed. 

CLIMATE
ACTION

RECYCLING
WASTE

ENGAGING TEAM MEMBERS
FOR THE PLANET



CONTENTS

Welcome from 
our Leaders

Message from 
CSR Committee 

 
2020 CSR 

Highlights

All About Caesars 
Entertainment

PEOPLE

PLANET

PLAY

About this Report

53

PLANET

In 2020, we diverted 45% of our 
total waste from landfills. 

 RECYCLING WASTE
Across our properties, multiple initiatives are 
in place at any given time to reduce waste of 
all kinds, whether by adopting more efficient 
practices to eliminate waste at the source, 
waste segregation for reuse and recycling 
opportunities, or donating surplus products 
to local nonprofits. For example, we maintain 
close connections with local food banks and 
shelters around our properties, to whom we 
regularly donate surplus food and thousands 
of meals from our dining facilities. Similarly, we 
annually donate truckloads of hotel furniture and 
fittings to nonprofits around our properties after 
renovations and upgrades. 

Recycling linen in Las Vegas

In addition to offering our guests the ability to opt-out of daily laundering services to reduce our 
shared environmental impact, which has reduced the volume of linens laundered per room-night 
across our properties over several years, we began a structured process of linen recycling in 
collaboration with eleven properties in Southern Nevada. 

Our centralized Las Vegas Laundry, employing over 250 Team Members, is one of the largest 
private laundry facilities in the country. It launders bed sheets, bathroom towels, tablecloths, 
pool towels, cloth napkins and employee uniforms for these properties. In a typical year, more 
than half a million pounds of linens are damaged and unsuitable for returning to the properties. 
Following a focused effort to reduce this waste, our properties now sort items at the source 
and separate damaged items before they reach the laundry. At the facility, our reclamation 
team prepares them for reuse by our housekeepers as cleaning rags or as double-sided cleaning 
towels, made by cutting towels into smaller sizes and stitching them together. Items that cannot 
be reused are donated to local nonprofits and shelters after being laundered. 
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A waste stream for everything at Cherokee
At our Cherokee properties, waste sorting and recycling covers all types 
of waste so that it can be diverted from landfills via appropriate recycling 
channels. Recycling centers are available for guests and Team Members 
throughout our properties. For example, in 2020, at Harrah’s Cherokee 
Casino Resort, we achieved the following success:

Composting horse manure
All our horse racing properties responsibly manage a natural 
consequence of caring for horses –a lot of manure! Both Harrah’s 
Hoosier Park Racing & Casino and Indiana Grand Racing & Casino 
work with our partner Waste Management to prevent horse manure 
ending up as waste. In 2020, for example, these two properties 
created more than 10,000 tons of compost from horse manure, which 
is sent for use in erosion control and fertilizer for large areas of newly 
seeded land.

190,000 pounds of shredded 
paper recycled

$100K worth of donated 
food to Food Banks

5,376
POUNDS

of cans and 
bottles recycled 

22,310 
POUNDS

of metal recycled

1,200
pounds of printer cartridges 

recycled

292
bales of 

cardboard 
recycled

478
TONS

of unusable 
food waste 
composted
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 ENGAGING TEAM MEMBERS FOR THE PLANET
Our Team Members are committed to supporting our 
CodeGreen strategy, and over many years, have been 
active players in helping reduce our carbon footprint and 
other environmental impacts, both on our properties and 
in our communities. From supporting recycling drives at our 
properties, offering ideas to eliminate waste, engaging in 
beach, park and street cleanups around our properties, and 
supporting our community partners such as Clean the World 
through collection of unused hotel-room toiletries, working for 
the planet is what we all do. 

Once again, this year, we encouraged our Team Members 
to go back to basics and consider all their daily actions that 
add up to significant resource use. Every few years, we drive 
a major campaign among our Team Members to remind 
them that their actions make a difference. In 2020, our latest 
companywide campaign ran over several months under the 
theme “Turn It Off” and engaged thousands of Team Members 
to be proactive about protecting the planet.

Caesars HEROs taking part in our CodeGreen activities in 2021, digging and planting a 
better future for pupils at the Jones Blackhurst Elementary School in Las Vegas.
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Similarly, Team Members in Las Vegas were 
active in ensuring maximum reusability of office 
materials and furniture from the Caesars Palace 
Corporate Headquarters renovation in early 
2021, helping pack and distribute supplies to 
local nonprofit partners. We routed substantial 
supplies to several nonprofits, including Teacher 
EXCHANGE, Las Vegas Rescue Mission, Share 
Village, and U.S. Vets. As has become our 
tradition, we are thrilled to divert waste from 
landfills and take positive action for the planet 
while providing resources for those in need.   
Our donations of stationery and other items 
suitable for use in schools are distributed by 
the Public Education Foundation’s Teacher 
EXCHANGE, which provides school supplies for 
teachers to reduce their out-of-pocket expenses 
and for students who often cannot afford them. 
Caesars Entertainment Team Members gathered, 
sorted and delivered three vanloads of office 
materials to the Teacher EXCHANGE in early 
2021. These items were included in bags of school 
supplies distributed to 750 Washoe County 
School District (Nevada) teachers in partnership 
with the Education Alliance of Washoe County 
and the Public Education Foundation, to help 
teachers and students prepare for the new 
school year.

Lake Tahoe cleanups
As members of the League to Save Lake Tahoe’s “Blue Crew,” our 
Team Members at Harrah’s Lake Tahoe and Harvey’s Lake Tahoe 
continue to hold quarterly cleanups in local streets, collecting 80 
or more pounds of litter each time. We also work in partnership 
with the League to Save Lake Tahoe and the Tahoe Water Suppliers 
Association via eight Cigarette Butt Canisters in locations around 
our properties. Our Team Members monitor the canisters bi-
monthly, report usage and send collected cigarette butts for 
responsible and safe disposal. 
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Read more on the 
following topics in this 
section:

SPECTACULAR 
EXPERIENCES
FOR GUESTS

RESPONSIBLE 
GAMING

ETHICAL CONDUCT 
AND COMPLIANCE

The importance of play in our lives became so clear was during 2020, as we experienced 
the limitations to gathering with friends, family and colleagues. A life without play 
is hard! We all need ways to get away from daily pressures. For decades, Caesars 
Entertainment has been offering opportunities for guests to meet, interact and have fun 
with others. We create memorable experiences for our guests and lead the industry as a 
responsible business, including Responsible Gaming practices.

“We are constantly investing in more and better ways to PLAY at Caesars 
Entertainment. Our annual investment in upgrading our properties, facilities 
and amenities, and expanding our range of hospitality, dining, gaming and 
entertainment options, runs into billions of dollars each year, so that we can 
offer the most diverse choices to guests who truly seek the extraordinary.”
 

Josh Jones,
Chief Marketing Officer
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 SPECTACULAR WORLDS
Creating spectacular worlds that immerse, inspire and connect 
people doesn’t happen by chance. It results from consistent 
efforts to identify opportunities to do better what we do best: 
provide best-in-class hospitality, dining, entertainment and 
gaming. The COVID-19 pandemic may have caused us to pause 
for a while in 2020, but it has not prevented our long pipeline of 
upgrades and expansions from moving forward.

EXPANDING OUR DESTINATIONS
After winning overwhelming support for the project in a 
November 2020 referendum, Caesars Entertainment is devel-
oping Caesars Virginia in Danville, Virginia. Caesars is investing 
approximately $500 million to transform the abandoned Dan 
River Mill’s Schoolfield industrial complex into a state-of-the-
art destination resort that will entertain tourists and local 
residents for decades to come. The history and uses of the site 
have been top of mind to the designers of Caesars Virginia, 
and we have leveraged various themes and aesthetics of the 
Schoolfield area, including the iconic smoke stacks, red bricks, 
and overall industrial look and feel into our design.

“In these challenging times, we have worked hard 
to create the most memorable experiences for 
all. Team Members have dressed up with different 
themes in our casinos, and we have introduced 
new activities to ensure that guests when they 
come to one of our properties, can forget the 
stresses and pressures of home.” 

Stewart Massie,
Regional President

Caesars Virginia will employ 1,300 Team Members and is expected to generate approximately 
$34 million annually in local tax revenue.

SPECTACULAR EXPERIENCES
FOR GUESTS

RESPONSIBLE
GAMING

ETHICAL CONDUCT
AND COMPLIANCE
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MAKING OUR DESTINATIONS BETTER
In 2021/2022, we are planning significant investments that will create 
incredible new opportunities for our guests to PLAY (in addition to 
benefiting local economies through creation of construction jobs and more 
vibrant destinations that will attract visitors to our host cities and regions). 
A selection of our more extensive programs includes Caesars Palace.

In 2021, the most iconic of our destinations, Caesars Palace, will undergo 
a spectacular redesign of the main entrance that will feature a high dome 
ceiling, a 15-foot-tall statue of Augustus Caesar, two redesigned gaming 
areas and new lobby bar. The main entrance to the property will be entirely 
rebuilt from the ground up.

See the following pages for investments at additional destinations.

“Caesars Palace brought a sense of 
grandeur to the Las Vegas Strip when 
it was built in 1966, and we’re proud 
to continue that legacy with a full 
reimagining of our main entrance. 
We’re excited to get started and create 
a stunning new visual welcome for our 
guests.”

Sean McBurney,
Regional President

RACING TO NEBRASKA 
In 2021, we announced that the Columbus Exposition and Racing 
(CER) had selected Caesars Entertainment to build and operate 
a Harrah’s casino and racetrack in Columbus, Nebraska. The $75 
million casino development is expected to feature a new one-mile 
horse racing surface, a 40,000-square-foot-casino and sportsbook 
with more than 400 slot machines and 20 table games, as well as a 
restaurant and retail space. 

“As we work to create a new entertainment destination for the 
Midwest, this partnership will be an important economic driver and job 
creator for Columbus and the surrounding communities. It also further 
reinforces our commitment to the hardworking people involved in the 
Nebraska horse racing industry.” 

Tom Jackson,
Managing Partner of
Columbus Exposition and Racing (CER)
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Investment in Atlantic City
Caesars Entertainment is the largest employer 
in Atlantic City, and we continue to invest 
in making our destinations in the city more 
attractive.  Three destinations in Atlantic City, 
New Jersey will undergo notable upgrades 
in interior design, enhanced casino gaming 
floors and new dining concepts. Not only will 
this transform the guest experience, but it 
will also provide a needed boost to Atlantic 
City’s tourism and hospitality industry which 
has suffered significantly through the 2020 
COVID-19 period.

Investment in New Orleans
Caesars Entertainment’s commitment to the City 
of New Orleans is embodied by a $325 million 
renovation and construction project to transform 
Harrah’s New Orleans to Caesars New Orleans. 
Our plans include a 340-room hotel tower, new 
culinary options within the casino, additional 
development of the second floor of the casino as 
well as interior and exterior architectural design 
enhancements. The project will provide hundreds 
of construction jobs and hundreds more in 
sustainable and new jobs post-construction. This 
expansion is forecast to generate an additional 
$24+ million per year in tax revenue for the City 
of New Orleans and its residents.

$400 MILLION $325 MILLION
Investment in Harrah’s Las Vegas
Harrah’s Las Vegas just completed a redesign 
of 2,542 guest rooms, a casino floor remodel 
and two new LED marquees. The new face 
of Harrah’s Las Vegas reflects the fun and 
energy that makes Las Vegas a unique travel 
destination.

$200 MILLION
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Investment in Lake Charles
Our plans to transform our Isle of Capri Lake 
Charles property involve bringing casino 
operations ashore while transforming the 
property into the all-new Horseshoe Casino 
Lake Charles. Following the forced closure of 
Isle of Capri due to the COVID-19 pandemic 
and damage from Hurricane Laura in 2020, 
we plan to reinvent the Lake Charles resort 
with exciting new amenities and gaming 
offerings. Preliminary plans include more than 
60,000 square feet of casino space with nearly 
1,000 slot machines and table games and a 
completely redesigned hotel tower with 253 
rooms, all to be completed in 2022. We expect 
the construction of Horseshoe Lake Charles will 
create over 300 construction jobs.

$200 MILLION
Investment in Reno
Silver Legacy Resort Casino in downtown 
Reno announced a $47 million renovation 
program that includes 1,199 rooms to be 
completely refurbished by the end of 2021.

$47 MILLION
Investment in North Carolina
Our $330 million hotel tower and convention 
center investment at Harrah’s Cherokee Casino 
Resort is on track to open late 2021. During the 
COVID-19 pandemic and property shutdowns, 
construction was maintained with more than 
750 construction workers operating safely to 
complete work a fourth hotel tower, convention 
space and a new parking garage.  The new 
19-story tower will feature 725 rooms and seven 
suites, a 50-seat lobby bar and lounge, and a 
terrace pool on its second floor.

$250 MILLION

“I am immensely proud of how our teams delivered beyond 
expectation in 2020. When COVID-19 closures started, we were at 
the height of construction and renovation projects. While observing 
all safety protocols to protect our Team Members and construction 
workers at our facilities, we overcame numerous challenges and 
maintained the pace of work. Looking forward, our guests can 
expect fantastic new experiences.”  

Brooks Robinson,
Senior Vice President and General Manager,

Harrah’s Cherokee Casinos
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A BUFFET THAT CATERS TO DIVERSE TASTES
In 2021, after 14 months and a multimillion-dollar renovation, 
our Las Vegas Bacchanal Buffet reopened with a transformed 
design and nearly 100 new dishes. The Buffet includes more 
than 100 vegetarian and vegan dishes, as well as menu options 
from a seafood, carving, American, Latin, Asian, Mediterranean 
kitchens and more, ensuring a diverse set of choices for 
the thousands of diverse guests we welcome each day. The 
Bacchanal Buffet goes through 20 whole prime ribs and 1,600 
lbs. of snow crab legs every day.

“The reopening of the Bacchanal Buffet was a milestone 
for us, representing a return to normalcy after COVID-19 
restrictions.  We waited to reopen until we felt it was the 
right for our guests to feel safe. The diversity of the dishes we 
offer at Bacchanal Buffet reflects the diversity of our culinary 
team. We have 200 Team Members at the buffet, including 
experts from all over the world, helping create and prepare 
our dishes.”   

Chef Jennifer Murphy,
Executive Chef, Restaurant Operations,

Caesars Palace
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BACK TO LIVE ENTERTAINMENT
Following the lifting of COVID-19 restrictions, live entertainment in Las 
Vegas and several other destinations started to ramp up in October 2020 
with limited capacity and required safety protocols. During that time, 
many of our artists reconfirmed their residencies once able to perform at 
full capacity, including major headliners such as Usher, Sting and Donny 
Osmond.

“Ever since our live shows reopened, we’ve 
experienced a major surge in demand – people 
just couldn’t wait to get back to the unparalleled 
experience of our live shows, experiencing the 
best in world-class talent. The pent-up need 
during this restricted period translated into 
strong bookings, quickly selling out across our 
venues. We saw that nothing replaces the social 
experience that our guests treasure.” 

Jason Gastwirth,
President, Entertainment
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 DIGITAL GAMING
Sports betting and iGaming is a rapidly developing sector and 
is set for significant growth. We are committed to expanding 
our online offerings in line with the expansion of licensing 
across jurisdictions in the U.S. as a complementary product to 
our brick-and-mortar casino business.
Today, we offer digital gaming opportunities in more than 
15 states and continue to pursue opportunities in additional 
states when regulatory changes permit. As with our land-
based casinos, we maintain a full Responsible Gaming program 
for digital gaming that integrates player information across all 
our platforms so that a player who self-excluded on land will 
also be self-excluded from our apps.

“Caesars Sportsbook and Gaming casino options are fully 
integrated with our Caesars Rewards program, offering guests 
a wide range of benefits when they engage on our platforms. 
With the William Hill acquisition, we also gained the in-house 
technology that enables us to offer our customers the most 
exciting and innovative ways to experience sports betting while 
delivering a robust responsible gaming platform.” 

Chris Holdren,
Co-President, Caesars Digital

COMBINING THE BEST OF SPORTS
WITH THE BEST OF GAMING
We value our partnership with the National Football League (NFL), 
where Caesars Entertainment is the first-ever Official Casino Partner 
in the history of the league and one of the inaugural partners selected 
as an Official Sports Betting Partner. Our partnership with ESPN, one 
of the world’s largest sports entertainment brands, further allows us 
the opportunity to provide customers with the widest range of gaming 
opportunities available. In 2020, we partnered with ESPN to open a studio 
at the LINQ Hotel +Experience in Las Vegas where ESPN broadcasts sports 
betting-themed content and other programming. 
In 2021, we completed our acquisition of William Hill, the leading global 
sportsbook operator, making us the largest sports gaming platform 
with sportsbooks across 18 U.S. states, plus the District of Columbia. We 
continue to solidify local and national partnerships that align our casinos, 
resorts and brands with sports fans. 
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CAESARS SUPERDOME
In 2021, we announced a 20-year agreement to become the naming 
rights partner for the Superdome, home of the NFL’s New Orleans 
Saints. The Superdome is an acclaimed destination and plays host 
to the nation’s most important major sporting events, such as the 
Super Bowl and the Final Four. Located in the heart of New Orleans – a 
popular Caesars Entertainment destination with Harrah’s New Orleans 
– the Caesars Superdome will serve as an extension of our company’s 
legacy of hospitality, gaming and sports in this iconic city, boosting 
tourism and helping secure a prosperous future for the city.
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 RESPONSIBLE GAMING
Our leadership in Responsible Gaming (RG) started more than 
30 years ago when we became the first casino company to 
recognize and operationally address RG. We have invested 
heavily in innovative technology, awareness, training, 
development of standards and protocols, independent, 
academic research and collaboration across a wide range of 
networks and partners to deliver practical tools and resources. 
Our RG goals are clear and unequivocal: Caesars Entertainment 
wants everyone who gambles to do so for the right reason—to 
simply have fun. Caesars Entertainment does not want people 
who cannot gamble responsibly to play at our casinos, racinos, 
off track betting facilities or online gambling platforms, or, 
for that matter, at any gambling establishment or online. The 
programs, initiatives, and systems we have developed over the 
past three decades are all in service of these goals.
Each year, we invest in improving our RG programs, technology 
and the awareness, understanding and skill of our Team 
Members to address potential problem gaming issues through 
harm reduction measures.  In 2020, we expanded our Caesars 
Entertainment legacy RG programs across all properties, 
appointing RG Chairpersons where needed and expanding 
our RG Ambassadors (RGAs) network to support customers 
who may not gamble responsibly. RGAs are supervisory 
Team Members specially trained and empowered to conduct 
conversations about responsible gaming with customers, 
receive reports of employee concerns and meet with a customer 
to discuss the concern. We have over 1,000 Responsible Gaming 
Chairpersons and Ambassadors ready to serve.

“After the integration of Eldorado Resorts and Caesars 
Entertainment, we went to work aligning our RG policies 
and practices. This included embedding RG into all relevant 
compliance structures, implementing Standard Operating 
Procedures for our integrated gaming operations, appointing 
RG Ambassadors, and ensuring Team Members continue 
training. We are confident that RG is embraced and engrained 
in the culture of the new organization as it always has been in 
our former companies.” 
 

Ed Quatmann,
Chief Legal Officer

In 2020, 33,166 Team Members participated in Responsible Gaming 
training for a total 16,400 hours. 22
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Caesars Entertainment’s self-exclusion program 
applies to all forms of gaming in any jurisdiction 
nationwide. Other self-exclusion programs are 
limited to a regional or state basis or solely online 
or in casino. At Caesars Entertainment, self 
exclusion at one property means self exclusion 
at all gaming facilities across the country and 
online platforms. We continuously reinforce 
our training and utilize our internally developed 
RG technology application for all our RG 
Chairpersons, Administrators and Ambassadors, 
as well as for security and surveillance staff.  

CRITICAL REVIEW OF OUR RESPONSIBLE GAMING PLATFORMS
In 2021, we commissioned the Responsible Gambling Council (RCG), a leading 
international authority and standard setter on responsible gambling, to conduct a 
detailed review of our Responsible Gaming practices and recommend how we could 
further improve. The RGC’s Responsible Gambling Indices, reflecting established and 
expected best practices in the provision of responsible gambling, were used as the 
benchmark for the baseline assessment of our current practices. The review included 
extensive documentation reviews and interviews with executives and managers.
The review assessed our RG practices in the following areas:

1. RG Policy, Strategy and Culture 

2. Employee Training 

3. Self-Exclusion 

4. Assisting Players 

5. Informed Decision Making 

6. Marketing Communications 

7. Accounts and Payments (iGaming) 

8. Access to Money (Land-based) 

9. Site and Product Design (iGaming)

10. Venue and Game Design (Land-based) 

11.  Stakeholder Engagement

The overarching findings of this review were as follows: 
“Caesars’ long-standing commitment to responsible gaming has resulted in a strong 
Team Member buy-in to existing measures and a solid foundation of governance and 
accountability. Gaps to program coverage are related to creating consistency across 
the different lines of business to address unique player needs. Recommendations 
relate to innovations and new initiatives that build off and improve previous successes, 
relationships and structures such as the RG Ambassador training and the RG database.”

In 2020, approximately 0.5% of customers were actively self-excluded from 
gaming at Caesars Entertainment.
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Our Executive Team will consider actions to address the 
recommendations of the RGC and will ensure that Caesars 
Entertainment maintains its leadership in Responsible Gaming 
practices across our industry.

“Caesars Entertainment has been recognized as a leader in Responsible Gaming 
for many years. However, there is always opportunity to improve, as new thinking, 
technology and standards change the landscape. The Responsible Gambling Council’s 
RG Indices consist of standards and criteria that are backed by research and best 
practices. In early 2021, we were pleased to assess Caesars Entertainment’s RG program 
using the RG Indices as a guide, and we were encouraged to find that all key elements 
of RG at Caesars Entertainment were in place, but there are opportunities for greater 
consistency and alignment. We have made recommendations that we hope will help 
Caesars Entertainment reinforce its RG programs and maintain its leadership legacy.” 

Shelley M. White,
Chief Executive Officer,

Responsible Gambling Council
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IMPACTS OF RESPONSIBLE
HORSE RACING IN INDIANA
With a long legacy of responsible horse racing at our 
destinations in Indiana, we have always aimed to provide 
the fun and excitement of the track for our guests while 
operating with the highest respect and care for our 
racehorses. Our racing activities are part of local life and 
contribute to advancing economic welfare and social equity 
in our communities. Some highlights from 2020/2021:

 • Our economic contribution to the Indiana Horse Racing 
Industry in 2020 amounted to more than $44 million (12% of 
gaming revenue), vital funds which support one of the largest 
industries in the region. We also invested more than $2 million 
in our horse racing facilities. 

 • We continued to support our Empire of Hope program, 
designed to help raise awareness and funding for the care 
ofv horses after their racing careers are over. Developed with 
support from accredited racehorse aftercare programs, Empire 
of Hope directly assists with efforts to relocate, rehabilitate 
and repurpose retired horses. In 2021, we raised more than 
$21,000 to support the Empire of Hope program. 

 • Also, in 2020/2021, we reinvested more than $730,000 in 
continued support for equine specialty hospital at Purdue 
University, which was recently renamed the Caesars 
Entertainment Equine Specialty Hospital. The Hospital is a 
premier performance horse veterinary hospital providing 
specialty referral, medical and surgical services while 
supporting equine research and education.

 • In 2021, Harrah’s Hoosier Park Racing & Casino was recognized 
with the Million Dollar Milestone award for reaching $1 million 
in contributions to United Way in Madison County. The Million 
Dollar Milestone was reached through donations, sales of 
United Way goods, holiday auctions and other fundraising 
activities of our Team Members and the property. 

 • Our Indiana properties donated $80,000 in 2020 and 2021 to 
the Indianapolis Metropolitan Police Department’s Mounted 
Patrol Unit to support construction of a new horse barn.

In addition to our horse racing offerings, in parallel, we 
are strengthening our commitment and contribution to 
Indiana by expanding our casino gaming operations. With 
an investment of over $32 million, we will add more than 
25,000 sq.ft. and 100 new casino jobs in a bigger and 
better casino gaming floor at the Indiana Grand Racing 
& Casino. This development will generate millions more 
dollars in local and state gaming tax revenues to benefit 
local economic development in the region.

“The Caesars Entertainment Equine 
Specialty Hospital is an integral piece 
of Indiana’s racing community and 
continues to prove itself as a vital 
resource for horse owners, trainers 
and breeders. Providing foundational 
and experiential learning for Purdue 

students, this pioneering facility is blazing trails in the 
advancement of care for the horse.” 

Joseph Morris,
Senior Vice President, Racing
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 ETHICAL CONDUCT AND COMPLIANCE
Our company and all our affiliated subsidiaries operate 
under a compliance program approved by multiple gaming 
regulatory jurisdictions. Establishing a revised compliance 
structure framework has been a priority of the newly merged 
Caesars Entertainment organization to support a culture of 
compliance we aim to instill across our business. All essential 
infrastructure, including advanced technology, is in place, as 
well as around 100 individuals across the enterprise who play 
a role in compliance delivery, helping us meet our obligations 
in this area. We maintain comprehensive training programs 
for our compliance professionals and Team Members in 
relevant roles throughout the organization. We also engagean 
outside reporting service to manage an anonymous Ethics and 
Compliance Hotline for Team Members to confidentially report 
concerns.

RISK MANAGEMENT
We take a proactive approach to risk prevention deploy 
processes to anticipate high-risk exposure areas and then 
take steps to mitigate identified risks. Our Internal Audit 
department defines an annual audit plan, based on an 
examination of issues and other organizational priorities. This 
is then reviewed and approved by the Audit Committee of 
the Board of Directors. Audit results are shared with the Audit 
Committee, and action plans are agreed upon to address 
findings. In 2021, we plan to complete a new Environmental, 
Social and Governance (ESG) risk assessment, the results 
of which will be integrated into our risk planning and 
safeguarding processes. 

ANTI-MONEY LAUNDERING
Anti-money laundering compliance is a top priority for 
Caesars. We are committed to full compliance with legal 
and regulatory requirements, and to preventing and 
detecting money laundering and other crimes through our 
gaming operations. We maintain a Bank Secrecy Act / Anti-
Money Laundering (“BSA/AML”) program that fosters an 
understanding of BSA/AML responsibilities across all levels 
of the organization, and we implement robust procedures in 
support of this program.
See also our Anti-money Laundering Policy. 
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INFORMATION SECURITY 
AND DATA PRIVACY
Information security and data privacy are 
fundamental to our successful operations and 
to the trust of our Team Members, guests and 
all those we serve. We maintain a dedicated 
cyber team that ensures complete embedding 
of core security processes in all our systems 
architecture: network and endpoint technology, 
vulnerability technology threat intelligence 
threat hunting and identity management. 
We adhere primarily to a National Institute of 
Standards and Technology (NIST) framework 
and provide regular reports relating to our NIST 
maturity level to our executive management. 
The Information Security team meets annually 
with the Audit Committee of the Board of 
Directors.
We maintain robust cyber awareness and 
training programs across all levels of the 
organization through to the highest levels 
of our leadership. In the past year, our focus 
has been on integration alongside detailed 
risk assessments in every area of information 
security. Network access control, for example, 
has been a priority, with some focused work 
being completed to align all our platforms to 
the same high standard.

“In the integration of Eldorado Resorts and 
Caesars’ information security and data privacy 
programs, our approach has been similar to that 
of everything we do: take the best of the best 
from both companies, or, if there is a better way, 
take that. In the last year, we have been aligning 
our entire organization to the highest best 
practice standards. Ongoing, we are focusing on 
further automation of controls and automated 
responses to help ensure regulatory compliance 
in changing environments and reduce response 
times to any sort of inquiry.” 

John Roskoph,
Senior Vice President,

Information Technology
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Thank you for your interest in our twelfth annual Corporate Social Responsibility 
(CSR) Report. 

• The scope of this report is Caesars Entertainment, Inc., the largest casino-
entertainment company in the U.S., formed in 2020 following the merger of 
Caesars Entertainment Corporation and Eldorado Resorts, Inc. 

• Financial data is based on data reported in Caesars Entertainment, Inc., 
annual report on Form 10-K for the fiscal year ended December 2020, unless 
otherwise noted. This includes Eldorado Resorts financial data for the full 
year 2020 and Caesars Entertainment data from July 20, 2020, the effective 
date of the company merger.

• Human resources data is shown for 2020 only, as Human Resources 
information systems’ incompatibility across both legacy organizations 
has prevented retrieval of data in the required formats. Aside from overall 
headcount, which is global and includes temporary employees where noted, 
human resources details are based on Caesars Entertainment owned and 
operated properties, excluding tribal properties in the U.S. For a full list of 

properties as of December 31, 2020, see Caesars Form 10-K for the fiscal 
year ended December 2020, pages 26-28.

• Environmental data is shown for three years and for our base year 2011. 
Data for 2011 and 2018 is estimated. See section: GRI Content Index Data 
Compilation Methodology for details. Data in this report supersedes 
previous data reported for Caesars Entertainment legacy operation and 
includes adjustments to greenhouse gas emissions in line with GHG protocol 
guidance.

• Safety data includes all full and part-time Team Members in owned and 
operated properties in the U.S. as well as Team Members in tribal properties 
in the U.S.

• The report narrative includes examples of practice from 2020 and 2021 until 
the time of writing (July 2021).

• All dollar amounts quoted in this report refer to U.S. currency (USD). 

• Assurance: This report has been extensively verified internally but not 
externally assured, except for energy and GHG emissions data, which were 
verified by an external expert. The assurance statement can be downloaded 

from our website at this link: https://www.caesars.com/corporate/corporate-

social-responsibility/csr-reports

• GRI Standards: This report has been prepared in accordance with GRI 
Standards: Core option. GRI Standards represent the most widely used 
sustainability reporting framework in the world today. GRI principles 
have informed our reporting approach: materiality (the issues relevant 
to our most significant impacts and which are of most importance to 
stakeholders), stakeholder inclusiveness (responding to stakeholder 
expectations and interests), sustainability context (presenting our 
performance in the wider context of sustainability issues) and completeness 
(inclusion of all the information which reflects significant economic impacts 
to enable stakeholders to assess our performance). For details of our 

materiality assessment, see section: Our CSR Strategy: PEOPLE PLANET 
PLAY.  

• SASB Standards: For the first time, Caesars Entertainment reports against 
the Sustainability Accounting Standards Board (SASB) Standards, to enhance 
our transparency on financially material topics in line with investor demand. 
We report against two Standards relevant for our business:  Casinos & 
Gaming Industry Standard and the Hotels & Lodging Industry Standard.

• TCFD: For the first time, we include an overview of our climate change 
mitigation response in the form of an overview of climate change 
Governance, Strategy, Risk, and Metrics using the Task Force on Climate 
Related Financial Disclosures (TCFD) framework. We expect to enhance our 
alignment with this framework in future reports following more detailed risk 
assessment and planning.  

Please view our 2020-2021 CSR Report Appendix  that includes the following 
disclosures:

1. GRI Content Index
2. SASB Disclosure
3. TCFD Overview

The Appendix can be downloaded at: https://www.caesars.com/corporate/
corporate-social-responsibility/csr-reports

We welcome your feedback and invite you to send comments to: 

peopleplanetplay@caesars.com
Please also engage with us on social media: 

Twitter: @CaesarsEnt 

LinkedIn:  www.linkedin.com/company/caesars-entertainment-inc  

Facebook: https://www.facebook.com/CaesarsEntertainmentInc  
This report, and previous reports, are published online at link: 

https://www.caesars.com/corporate/corporate-social-responsibility/csr-
reports
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THANK YOU FOR YOUR INTEREST IN THIS REPORT. 


