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This Corporate Citizenship Report describes 

our impacts on society and the environment 

in 2013 and early 2014. It is written under the 

theme of “Serious Play.” This means that, as 

an organization with a mission to “inspire 
grown-ups to play” and have fun at our casino 

and entertainment venues, we are, at the same 

time, entirely committed to being a positive 

corporate citizen that contributes to improving 

the economic, social and environmental 

quality of life wherever we operate. 

We are serious about play 
and we are serious about how we play.
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Read a letter from our President and CEO, referring 
to our corporate citizenship approach.

Our Mission, Vision, Values and Code of Commitment 
to employees, guests, communities and the 
environment.

Some of the headline highlights of 
our corporate citizenship year.

Our key performance indicators all in one place, 
showing how we have performed against targets.

This section describes our approach to our top 
citizenship priorities and details our main impacts 
on society and the environment with stories from 
our properties and our supply chain.

How our organization is governed to safeguard 
risk and ensure compliance.

This short section describes how we report and 
how we have applied GRI G4 reporting principles.

The GRI (G4) index of disclosures and 
performance details.
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Welcome from Gary Loveman

Thank you for your interest in our fifth annual Corporate 

Citizenship Report. The past year was filled with opportunities, 

challenges and achievements. I am especially proud of the 

success of our city-integrated casino developments. Alongside 

growth at Horseshoe Cleveland that opened last year, results 

from the first year at Horseshoe Cincinnati provide further 

evidence that the urban casino model is effective. This is 

noteworthy not only because business is good, but also because 

being in the heart of cities enables us to create unprecedented 

value for the local communities we are privileged to serve.     
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Revitalizing downtown areas, helping local residents rediscover 

the wonders of their own cities, and attracting tourism is 

just a start. We provide thousands of jobs for local residents 

from diverse backgrounds and procure goods and services 

from many minority and women-owned local businesses. 

Local hotels and restaurants enjoy higher sales through 

our partner program referrals, and city 

residents benefit from the taxes we pay 

and our engagement with city development 

programs. We support local social causes 

through the Caesars Foundation and with 

our HERO volunteers. And our progress in 

environmental efficiency contributes to 

advancing low-carbon economies, while 

our construction practices employ some 

of the highest environmental standards 

in the hospitality industry. Overall, the 

economic and social benefits of our new urban presence are 

phenomenal. We are valued as a business partner in the cities 

we have entered and plan to create the same benefits in 

Baltimore in 2014. 

All of these factors demonstrate our Serious Play in corporate 

citizenship – the balance between the fun we have in 

our business and the responsibility we acknowledge. As 

an entertainment business, we help people enjoy their 

recreation time in innovative ways. It’s no coincidence that 

we constructed the High Roller, the tallest observation wheel 

in the world, right in the heart of our hometown, Las Vegas, 

or that we boast the largest customer loyalty program, Total 

Rewards, of any other company in the hospitality industry in 

the world. Our team members are the heart and soul of our 

business, and they love creating unforgettable entertainment 

experiences and delivering great service. It’s our passion and 

an integral part of our culture. For me personally, creating 

great experiences is one of the most rewarding parts of 

my role and I love seeing employees and guests having 

a good time. 

Serious Play is not without its challenges. An overall subdued 

economic climate and downturn in hospitality spending 

sometimes limits our ability to grow and reinvest in our 

business. Changing demographics and entertainment 

preferences require us to redefine and adapt our business 

offering to broaden our appeal. And new online gaming 

possibilities have brought a host of 

unique opportunities and challenges. We 

address these challenges in the pages of 

this report. 

As a team of more than 68,000 

employees, we generated almost $10 

billion in gross revenue, consistent with 

our performance over the past five years. 

In 2013, we took measures to further 

strengthen our capital structure and 

reposition our company for sustainable growth, including the 

launch of Caesars Growth Partners as an investment arm to 

create financial flexibility for Caesars Entertainment while 

providing support for development activities. Our full financial 

results can be found in our annual Form 10-K published to the 

U.S. Securities and Exchange Commission for the year ending 

December 31, 2013.

Our ability to deliver on our commitments to our stakeholders 

is thanks to our diverse and talented colleagues going the 

extra mile every day to ensure Caesars is a respected leader in 

our industry and a trusted corporate citizen in the communities 

where we operate. I hope this report adequately reflects their 

efforts and meets your needs as a valued stakeholder. 

As always, we welcome your feedback.

With thanks,

 

Gary W. Loveman

Chairman, President and CEO

Caesars Entertainment Corporation

Revitalizing downtown 
areas, helping local 
residents rediscover 

the wonders of 
their own cities.
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About Caesars Entertainment

Caesars is the world’s most geographically diversified 

casino-entertainment company. Since our beginning in 

Reno, Nevada, more than 75 years ago, Caesars has 

grown through development of new resorts, expansions 

and acquisitions, and now operates casinos on three 

continents. Our resorts operate primarily under the 

Caesars,® Harrah’s,® and Horseshoe® brand names. Caesars 

is focused on building loyalty and value with its guests 

through a unique combination of great service, excellent 

products, unsurpassed distribution, operational 

excellence and technological leadership. Caesars is 

committed to corporate citizenship and being a 

responsible steward of the environment. 

For more information, please visit www.caesars.com.

http://www.caesars.com
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8.56 
$ billion (2013) 

total net revenues

24.69 
$ billion total assets 
(December 31, 2013)

68,000 
employees  

worldwide (approx.)

>100 
million visits 

per year

39 
properties in

the U.S. at the end of 2013

13 
properties outside

the U.S. at the end of 2013

3 
Native American tribal 
partnership properties

42,000 
hotel rooms and suites
worldwide (approx.)

57.31 
million square feet of air 

conditioned space in the U.S.

3  
million square feet of casino 
space worldwide (approx.)

56,175 
slot machines 

worldwide

3,565 
table games 
worldwide

Our business footprint
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Our Commitment
Mission, Vision and Values
Our Mission, Vision and Values express our shared aspirations 

and guide us in all that we do. Our Mission defines our core 

purpose as an entertainment and hospitality company and our 

Vision points us in the right direction to deliver the mission. 

Together, with our Code of Commitment, our six core values 

are the foundation of who we are and how we interact with 

everyone we touch in our daily activities. 

MISSION:
We inspire grown-ups to play.

VISION:
Create memorable experiences, personalize rewards and 

delight every guest, every team member, every time.

VALUES: 
Integrity: Do what’s right, no matter what.

Service with passion: Take pride in everything you do.

Celebrating success: Work hard and celebrate successes both 
large and small.

Diversity: Embrace what makes us unique to inspire innovation 
and win together.

Caring culture: Create a caring culture so every team 
member can have fun and be at his or her personal 
and professional best.

Rigor: Find lessons in every outcome to drive extraordinary 
experiences.

Following the launch of our new Mission, Vision and 

Values statement in 2012, we included a question 

to employees in our annual 2013 Employee Opinion 

Survey. The purpose was to understand how our 

Mission, Vision, and Values impact our culture and 

improve employee engagement.

75% of employees believe the 

Mission, Vision and Values support 

a positive workplace.

I believe our Company’s mission, vision and 
values will create positive change in the workplace.

Strongly Agree

Agree

Neutral

Disagree

Strongly Disagree

37%

38%

19%

4%

2%

Caesars Entertainment properties donated 3,389 pounds  

of materials and supplies to Teacher EXCHANGE in 

2013. The most frequently donated items were lanyards 

(2,518) and convention bags (1,090).

Inspiring Grown Up’s to Play: Harrah’s NKC Team Member Trivia Night.

F.Y.I.



c a e s a r s  e n t e r t a i n m e n t  c o r p o r a t e  c i t i z e n s h i p  r e p o r t  2 0 1 3 - 2 0 1 4  9

TABLE OF CONTENTS    |    WELCOME    |    OUR CODE    |    SERIOUS PLAY    |    GRI

Code of Commitment
We introduced the Caesars Code of Commitment in 2000 and 

led the gaming industry in making a public promise to conduct 

ourselves with integrity and with concern for our stakeholders. That 

leadership continues to inspire us and our Code of Commitment is 

as relevant today as it was more than a decade ago. 

The Caesars Code of Commitment governs the conduct of our 

business. It is a public pledge to our employees, guests and 

communities that we will honor the trust they have placed in 

us. We use our Code continuously in internal communications to 

employees, we make it available online, and widely distribute 

and display it in all our venues for our guests and all who visit. 

We organize events throughout the year to help embed our Code 

of Commitment among our employees, including training events, 

communications and team meetings that reinforce our stance 

on ethics, compliance and anti-corruption at all levels of the 

business. All new employee orientation programs encourage a clear 

understanding of our Code of Commitment. New hires sign their 

intention to comply with the Code when joining the company. 

 

In our annual Employee Opinion Survey (EOS), which typically 

achieves a response rate of over 85%, we ask our employees 

for feedback about our company, including how we uphold the 

commitments outlined in our Code. Regularly, some of the most 

positive responses of employees relate to the Caesars Code of 

Commitment.

THE FOUR PILLARS OF OUR 
CODE OF COMMITMENT

EMPLOYEES: A commitment to all our employees 

to treat them with respect and provide 

satisfying career opportunities.

GUESTS: A commitment to all our guests to 

promote responsible gaming.

COMMUNITIES: A commitment to all our 

communities to help make them healthy and 

vibrant places to live and work.

ENVIRONMENT: A commitment to responsible 

stewardship of the environment.

“Our Code of Commitment continues to be the backbone of our company, our culture, and all of our 
corporate citizenship efforts. It’s a timeless promise to those we engage with and whose lives are affected 
by how we operate as a national organization. Our Code of Commitment never loses its relevance. Using 
the code as a basis, together with our mission, vision and values as a company, our corporate citizenship 
efforts described in this report make sense. This report adds the element of transparency. We use the report 
with our key stakeholders in government and in the community to speak about our standards and inform 
them about who we are and how we perform. In my experience, it’s one of the first things people ask. Our 
stakeholders want to know about our corporate citizenship.” 

Jan Jones Blackhurst, Executive Vice President, Communications, Government Relations and Corporate Responsibility
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2013 Corporate Citizenship Highlights

OUR PEOPLE OUR GUESTS AND COMMUNITIES OUR PLANET

75%
of employees believe our mission, 
vision and values create positive 

change in the workplace

41%
women in management

3,578,484
hours invested in employee 
training and development

43,286
employees trained in 
Responsible Gaming

32,377
employees from minority groups,

56%
of our total employees

12,102
new employees hired

600+
veterans hired

$566,477
reimbursed to employees for 

education and tuition

100%
perfect score in

Human Rights Campaign Corporate 
Equality Index for the

7th
consecutive year

The LINQ opening in Las Vegas at

$500 million
investment

Ground broken in Atlantic city 
for new convention center at

$126 million
investment

Harrah’s Southern California Resort 
completes renovation after

$160 million
investment

High Roller opens in Las Vegas, 
the tallest observation wheel 

in the world standing at

550 feet
Horseshoe Cincinnati opens after

$450 million
investment  

Harrah’s Cherokee renovation 
complete after

$633 million
investment

50th
truck donated to Meals on Wheels 

through Caesars Foundation

$76.76 million
total community giving

164,651
hours volunteered 
in the community

20%
energy reduction per air-conditioned 

1,000 square foot since 2007

24%
greenhouse gas emissions reduction 

per air-conditioned 1,000 square foot 
since 2007

18%
water use reduction per air-conditioned 

1,000 square foot since 2008

35%
of all waste diverted away 

from landfills in 2013

48
electric  vehicles charging spots 

for guests at our properties

$80,000
reimbursed to employees for 

going green at home since 2010

13
regions participated in our 

annual CodeGreen challenge 
for the environment

31
properties Green Key eco-rated

20 
seafood suppliers assessed for 

sustainable fish supply

$12 million
collected for ONE DROP through our 

World Series of Poker since 2010
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 RESPONSIBLE GAMING 2011 2012 2013

Total employees trained in Responsible Gaming 33,345 35,361 43,286

Total hours spent in Responsible Gaming training 50,017 30,906 27,100

 A GREAT PLACE TO WORK 2011 2012 2013

Women in management 40% 42% 41%

Employees in minority groups Not available 56% 56%

Human Rights Campaign Corporate Equality Index 100% 100% 100%

Employee training total hours 3,152,893 3,649,256 3,578,484

New hires 7,025 9,358 12,102

Turnover rate 13.8% 16.1% 16.4%

Injury rate per 100 employees 3.26 3.10 2.86

Injury severity rate per 100 employees 0.84 0.73 0.63

 ENVIRONMENTAL PERFORMANCE Short Term
Target

Long Term
Target 2011 2012 2013

Energy conservation: (2007 baseline, cumulative): Reduce energy 
consumption (fossil fuel based) per  air-conditioned 1,000 sq. foot

20% 
reduction by 

2015

40% 
reduction by 

2025
-18.0% -21.0% -20.1%

Greenhouse gas emissions: (2007 baseline, cumulative): 
Reduce absolute greenhouse gas emissions 

10% 
reduction by 

2013
-12.2% -13.3% -12.6%

Greenhouse gas emissions: (2007 baseline, cumulative): 
Reduce greenhouse gas emissions per air-conditioned 1,000 sq. foot

40% 
reduction by 

2025
-21.5% -24.0% -24.1%

Water consumption: (2008 baseline, cumulative): Reduce water use 
per air-conditioned 1,000 sq. foot

10% 
reduction by 

2015

15% 
reduction by 

2020
-14.7% -14.8% -18.0%

Waste diversion: (2007 baseline, cumulative): 
Divert waste from landfill

25% of total 
waste by 

2014

50% of total 
waste by 

2020
N/A 24% 35%

Real estate:  Achieve LEED certification for all newly-built 
and expanded properties owned by Caesars.

100% Achieved Achieved Achieved

Green Key Certification: Certification for all properties globally 100% by end 2013 On track Achieved Achieved

 COMMUNITY INVESTMENT PERFORMANCE 2011 2012 2013

Total giving: (including Caesars Foundation, corporate, 
mandated and discretionary giving) ($ million)

N/A 86.9 78.7 76.8

Volunteering in our communities: (hours volunteered) 10% increase in 2013 148,080 133,044 164,451

  

Corporate Citizen Scorecard
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Our most important citizenship opportunities

Please see our G4 Content Index at the end of this report for the alignment of our ten priority citizenship issues with G4 Material Aspects 
and related disclosures. 

Last year, we undertook a comprehensive process to define our 

priority citizenship issues. The process included identifying a 

wide range of possible topics that are relevant to our business 

and of interest to our stakeholders, and prioritizing the list 

following consultation with internal and external stakeholders. 

The resulting list of ten priority issues reflects the most 

significant impacts of our business and the greatest degree of 

importance to stakeholders. It helps us advance our citizenship 

strategies, and determine action plans and allocation of 

resources. 

This year, we reviewed these same priority issues with 

our Environment, Social and Governance (ESG) Council, 

and consulted with four external experts, to help us 

identify opportunities to do more to meet the needs of our 

stakeholders. We also reviewed feedback through ongoing 

interactions with employees, customers, suppliers, regulators 

and other stakeholders throughout the year. Following this 

review, we concluded that the ten core issues we identified last 

year remain our highest priorities for corporate citizenship at 

Caesars. These top ten issues are:

P R I O R I T Y  C I T I Z E N S H I P  I S S U E S

  RESPONSIBLE CONDUCT

  POSITIVE ECONOMIC CONTRIBUTION

  SUPPORTING LOCAL COMMUNITIES

  CREATING MEMORABLE GUEST EXPERIENCES

  RESPONSIBLE GAMING

  REDUCING ENERGY CONSUMPTION
  MINIMIZING CARBON EMMISSIONS

  HEALTH AND WELLNESS 
  DIVERSITY AND INCLUSION
  A GREAT PLACE TO WORK
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Expert perspectives

Annie Longsworth, CEO, Saatchi and Saatchi S, North America 
Saatchi & Saatchi S is a strategic sustainability 

communications firm that aims to “make sustainability 

irresistible” through purpose-driven strategy, engagement 

and communications programs. 

“Today sustainability goes way beyond compliance. 

Sustainability is about opportunity, and creating a strong 

brand and a solid future. We have worked with Caesars 

for more than two years, starting with helping to define a 

strategy to bring CodeGreen to guests. Many customers come 

to a Caesars property for relaxation and fun, but that doesn’t  

mean sustainable practices don’t have value to them, or that 

they don’t have high expectations for Caesars to be thoughtful 

about how it operates. By considering how to engage guests 

in environmental issues, Caesars has become an early leader 

across not only hospitality but all industries. 

Communications is an important piece of sustainability 

because many of these challenges are really tough and often 

require people to change behavior. The more a company can 

tackle difficult issues head on and talk about them openly and 

intelligently, the more it will gain trust and respect.” 

Beth Lowery, Senior Advisor for Environment and Sustainability, TPG
TPG is a leading global private investment firm with over 

$59 billion of capital under management. Caesars 

Entertainment is a TPG portfolio company. 

“Transparency and reporting are becoming more important to 

a variety of stakeholders. The world today is interconnected 

and information is more freely available. Therefore, 

companies should try to be ahead of the game and present 

their performance to interested stakeholders without waiting 

for demands to do so.    

At TPG, we have a great diversity of companies in our 

portfolio. Some are advanced along the sustainability journey 

with a committed CEO who drives things forward, such as 

Gary Loveman at Caesars, while others are at an earlier stage. 

One of our objectives is to help them achieve more. We have 

launched a self-assessment with our portfolio companies, and 

are working with them to focus on the right areas for their 

business.

Caesars has been of tremendous value as a leader in 

the sustainability arena among our group of companies. 

Our Sustainability Leadership Council serves as an active 

knowledge-sharing and discussion platform for our portfolio 

companies. Caesars has shared learnings from a multi-year 

journey and has helped our other companies understand 

the challenges faced. We have seen corporate citizenship 

programs at Caesars develop in an integrated way that helps 

manage the business. For example, Caesars has a dedicated 

capital fund that is targeted toward energy reductions. The 

CFO leads the ESG Council at Caesars, and that is a great 

way to help ensure financial engagement and control. 

We are hoping that the benefits that Caesars has gained 

through corporate citizenship will inspire and influence other 

companies in our portfolio. Caesars was the first company to 

receive an inaugural award for sustainability performance at 

our annual CEO conference in 2013. 

I believe it is important for Caesars to be cutting edge 

from an engagement and reporting standpoint. For example, 

involvement in the development of the new SASB standard for 

the Services Sector shows leadership and commitment. Also, 

from a reporting standpoint, Caesars must continue to keep 

focused on what is material and relevant to the business.”  
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Andrew Winston, Principal, Winston Eco-Strategies, LLC
Andrew, founder of Winston Eco-Strategies, is a globally 

recognized expert on green business strategy and has 

advised Caesars on environmental strategy. Andrew has been 

a consultant to Caesars on environmental matters. Andrew 

recently published a new book, The Big Pivot: Radically 

Practical Strategies for a Hotter, Scarcer, and More Open 

World (HBR Press, 2014). In this book, Andrew references our 

CodeGreen environmental strategy and the way we engage 

employees at different levels.  

“I like the focus that Caesars places on material issues, and 

Caesars has important environmental goals around some of 

its biggest impacts. But the leading companies today need 

to tie their goals to the science, which tells us how fast we 

need to move on our biggest challenges (particularly on 

carbon and climate change). This means, in part, looking more 

closely at how fast the company expects to grow and figuring 

out what that means for how quickly it needs to reduce its 

impacts. A rising number of companies today are pursuing 

100% renewable energy targets and Caesars should strongly 

consider a similar goal.

Another way that Caesars could go deeper is to consider 

the very specific issues relating to the location of different 

properties. For example, some properties are located in 

high-risk areas for flooding, or at the other extreme, drought. 

I would like to see Caesars develop a resilience strategy 

in these areas and be transparent about the company’s 

performance, specifically for those locations that are most 

challenged. 

Traditional corporate citizenship reports were much like 

stories describing how great a company is or showcasing 

isolated interventions for community causes. I think some 

of that is fine, but expectations today are much more 

sophisticated. The report needs to be focused on the 

ways that Caesars is making a contribution to social and 

environmental progress, and relate that to the scope, scale 

and speed of change that is needed at a regional and national 

level to make a difference. Improved measurement of 

outcomes will be good progress.” 

Since 2009, employees company-wide have earned Total 

Return rewards for delivering improvements in guest 

service with a total value of $89,000,000 - that’s more 

than 3.5 times the annual spend of the State of Nevada!

F.Y.I.
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Watch AGRION  interview with 
Gwen Migita, Vice President, 
Sustainability and Corporate Citizenship.

 Liz Cook, Vice President, Institutional Strategy 
and Development, WRI
The World Resources Institute (WRI) is a global research 

organization that works closely with leaders to turn big 

ideas into action to sustain a healthy environment - the 

foundation of economic opportunity and human well-being.

“We see six urgent issues that need to be addressed in order 

to sustain a healthy environment: food, forest management, 

water, energy, climate and cities and transportation. This 

year in particular, a big issue is the international climate 

agenda and how that connects to national climate policies 

and national commitments. Caesars has been great to engage 

with on climate policy and about how business can play a 

role in supporting it. Caesars represents a collaborative and 

constructive policy voice.

Broadly speaking, I would like to see Caesars play a 

bigger role in helping extend the proportion of energy on the 

electricity grid to be sourced renewably. We need to increase 

access to affordable renewable energy by getting the voice of 

business and major purchasers of power to the table. That’s 

how we work with business – we convene multiple companies 

and their buying power to the table and illicit their thinking 

on how to best bring new types of competitively-priced 

renewable energy products to the marketplace.  

Water is another area of alignment, and Caesars goals 

in this area are good to see, but as a company, they can 

go further. Some places where Caesars operates are water 

constrained. It would be a good idea to develop a water risk 

profile for the company, so it can prioritize investments in 

water conservation strategies in the places where it’s going 

to feel the biggest pinch points. Another area, where Caesars 

could put more attention is food waste. A significant amount 

of food is lost and wasted globally each year, and reducing it 

is one strategy for helping to meet the world’s growing food 

demand. Caesars core business includes preparing and selling 

food to its guests, and this a critical issue where it could 

assert leadership.

Urbanization is another important aspect of sustainability. 

There are a lot of cities looking to us for innovations in 

areas such as urban public transport, pedestrianization, 

road safety, bikeways, and bike sharing nodes. Other needs 

relate to building efficiency codes, car-free zones, recreation 

opportunities, and much more. As Caesars is moving more 

into city environments with its new properties, the company 

might lend its voice to creating cities as a place where public 

space is shared and enjoyed, where sustainability is a core 

consideration in new construction and city planning, and 

where local resources are optimized, creating greater access 

and benefit for more city dwellers.”  

http://3blmedia.com/News/AGRION-Interview-Gwen-Migita-VP-Sustainability-and-Community-Affiars-Caesars-Entertainment
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Serious play at work
The following sections of this report describe how we perform in the highest priority 
areas of our corporate citizenship efforts.

Revitalizing cities, 
driving tourism and 
boosting local economies

Supporting 
local communities

Inviting our guests 
to have fun

Leading 
Responsible Gaming

Being an employer 
of choice

Investing in the health 
of our planet

An overview of our economic, social and 
environmental impacts with examples from 
a range of properties in Nevada, Cincinnati, 
Cherokee, Southern California and more. 

Take a look at the way we support our 
communities, from contributions through 
our World Series of Poker to alleviate water 
scarcity, to a range of programs funded 
by our Caesars Foundation, as well as the 
volunteering efforts of our employees around 
the U.S. and our social advocacy activities.

Entertainment is our passion. Read 
about how we help our customers have 
fun and benefit from a wide range of 
entertainment options. 

Driven by a passion for service, this section 
describes how we aim to be a great place 
to work, invest in employee development, 
encourage diversity, advance women, hire 
veterans and recognize great work.  

Serious Play means being serious about 
our responsibilities to guests and to 
society to ensure our gaming offerings 
come with support for those who need it. 
Read more in this section. 

Get to the heart of our industry-leading 
CodeGreen strategy by reading about  how we 
improve our environmental impacts in energy, 
emissions, water, waste… and more.

3517

5852

7462
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Revitalizing cities, driving tourism 
and boosting local economies
Wherever we are, we help create vibrant communities. As a large casino entertainment 
corporation, we play an integral part in city and community life. This means getting  
to know local leaders and communities, understanding economic and social aspirations,  
and helping drive sustainable prosperity in partnership with those we are privileged to serve. 
We enjoy our play, and we are also serious about making a positive contribution. 
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This chart refers to our global operations, based on operational management accounts. The chart shows distribution of $1.03 billion more value than we 
generated in 2013, due to operating losses and accounting considerations in this year. Data quoted in this chart is based on gross revenue and is therefore not 
exactly comparable with our financial accounts published to the Securities and Exchange Committee in our Form 10-K. In the case of difference, our published 
annual report and financial accounts will prevail. For details of our consolidated financial accounts, see our annual report (Form 10-K). 

to our employees in wages and benefits$2.43
BILLION

$9.78 BILLION

$10.81 BILLION

to our vendors for provision of goods and 
services (includes capital expenditures)$4.48

BILLION

to financial insitutions in interest and service payments$2.25
BILLION

to local, state and federal authorities in taxes$1.57
BILLION

as an investment in our community through 
mandated (licensed) giving, corporate, property 
and the Caesars Foundation 

$76.76
MILLION

H O W  W E  D I S T R I B U T E D  V A L U E  I N  2 0 1 3

value generated (Gross revenues and other income, including interest income)

value redistributed back into the economy through our stakeholders

Part of the vitality we bring to cities and communities is the 

creation of economic value that benefits our stakeholders. Of 

the direct economic value we created in 2013, more than 71% 

was distributed among our employees and our vendors — the 

people who help run our business. A further 17% was paid to 

the cities and communities we serve in the form of taxes to 

support local infrastructure, education and healthcare, and 

through our community investments that benefit those we 

serve. As a gaming corporation, the taxes we pay are some of 

the highest across all industries in the U.S., and our monetized 

social contribution is more than two times higher than the 

average of U.S. corporations, as demonstrated in a white paper 
assessing our social impact, published in 2012. 

We are serious about being part of communities. It’s simply 

who we are. Beyond our direct economic contribution, we 

encourage diversity, engage with local leaders, take part in 

community life, attract tourism and build partnerships with 

other entertainment and hospitality providers wherever we are. 

http://www.caesars.com/images/PDFs/Caesars_Entertainment_Societal_Impacts_White_Paper_2013.pdf
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The benefits of our city-integrated casino entertainment resorts
Our approach to city-integrated resort development 

has become a strong platform for bringing world-class 

entertainment into the heart of U.S. cities in a way that benefits 

entire communities. Historically, casino resorts have been 

characterized by grand, self-contained complexes in destination 

cities such as Las Vegas. More recently, municipalities have 

come to appreciate the economic and social benefits of 

opening up downtown areas to casino entertainment resorts, 

as part of a new wave of urban development. Vibrant 

entertainment hubs, serving not only local residents, but also 

attracting tourism to once declining city areas, are proving 

themselves to be a feature of the new urban economy. The 

benefits include a substantial ripple effect for local businesses 

in construction, furniture, food and beverage supply, cleaning, 

staffing, security and the many other services needed to 

support large entertainment, gaming and convention facilities.  

The multi-faceted attraction of such resorts has increased the 

diversity of our guest profile to include younger guests that 

seek a fuller entertainment experience without traveling long 

distances. The city-integrated casino entertainment resort is 

also appealing for convention planners as transportation and 

proximity to other city facilities are more favorable. Our urban 

presence brings an influx of direct and indirect value to local 

communities, as well as quite a lot of great entertainment!

“The properties that I have responsibility for are located in 
city communities where driving up tourism is an important 
objective. We do this best when we work in partnership with 
other businesses and organizations in our cities. That helps 
increase the size of the cake for everyone. It’s a challenge, 
but one that brings great rewards all round.”  
John Payne, CEO of  Caesars Entertainment Operating Company 

In 2013, we diverted more than 93 million 

pounds away from landfills – that’s about three 

times the weight of the Brooklyn Bridge!

F.Y.I.
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Boosting tourism in New Orleans
Harrah’s New Orleans is the original city-integrated hotel 

casino. Right from opening day, back in 1999 when we first 

welcomed guests from around the country, we’ve been at the 

heart of urban living in New Orleans and integrated in the daily 

life of the local community. Harrah’s lies at the foot of Canal 

Street, across the street from both the French Quarter and the 

Mississippi River, two of the busiest parts of the city.  With 

2,400 employees, 450 hotel rooms and more than 5 million 

visitors per year, there’s always serious play at Harrah’s New 

Orleans. In addition to welcoming guests at Harrah’s, we sell 

thousands of rooms and restaurant meals each year, through 

our partnerships with neighboring hotels and restaurants, 

benefiting and boosting the local economy.  

OUR EMPLOYEES AT HARRAH’S NEW ORLEANS

58%
women

60%
Black or 

African American

7%
Asian

4%
Hispanic or 

Latino

1%
American 
Indian or 

Alaskan Native

90%
from Greater 
New Orleans 
metropolis

50%
from 

Orleans Parish 
(New Orleans) 

25%
50+ years old

“In 2013, New Orleans welcomed 9.28 million visitors with an 
annual spend of $6.47 billion, a milestone for our city. 2014 is 
shaping up to beat those numbers. Our latest research bears 
that out. The UNO Hospitality Research Center found that 75% of 
respondents to our latest poll offered positive feedback about 
the city. Our efforts to attract visitors include media campaigns 
and broadcasts on television and a host of social media 
promotions. We are able to achieve our goals in large part 
due to collaboration with major city venues such as Harrah’s 
New Orleans.”  
Mark Romig, President/CEO, New Orleans Tourism Marketing Corp.

Our integration into city life is characterized by our involvement 

with local leadership and organizations that drive tourism, 

bringing renewed vitality to this city. The population of New 

Orleans had been declining for many years, and in 2005, 

Hurricane Katrina displaced almost a million residents, making 

the revitalization of New Orleans as an attractive place to live, 

work and visit even more critical. As a result, New Orleans today 

is characterized far less by political differences or ideologies and 

far more about pulling together as a community and supporting 

shared interests. The city has become a true blend of diversity, 

and with 98% of our employees from the Louisiana area, we both 

support and reflect the diversity of the city. 

Our employees send more than 10,000 online 

appreciation messages to one another each week. 

That means someone receives recognition at 

Caesars Entertainment at a rate of once per minute.

F.Y.I.
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“We practice what we preach. If you go to any major fundraiser 
or community event in New Orleans, you will see the red HERO 
shirts worn by our employee volunteers. Our team is absolutely 
passionate about participation. At another level, we engage with 
the city leadership and take an active role in supporting city 
council members who help make our city a better place to live 
and have fun. Years ago, there was uncertainty about the value 
that casinos can bring to local communities. Now, we are viewed 
as an asset, and we do everything we can to make a positive 
contribution every single day”.   
Dan Real, Regional President and General Manager, Harrah’s New Orleans

Harrah’s New Orleans: selection of beneficiaries in 2013

à Audubon Nature Institute, Inc. 

à Louisiana Cancer Research Center 

à Family Service of Greater New Orleans

à Common Ground Relief, Inc. 

à Central City Economic Opportunity Corp. 

à Louisiana Public Health Institute 

à New Orleans Food and Farm Network, Inc. 

à Algiers Economic Development Foundation Inc.

At Harrah’s New Orleans we support local community causes 

in many ways. Since 2007 we have not only donated over $5 

million to local charities, but also 35,000 volunteer hours.  In 

2013, over 40 organizations received charitable grants. We 

frequently offer our venues free-of-charge to host local non-

profit group gatherings to help them maintain their activities 

and positive impacts. Harrah’s New Orleans has become a 

place where local city leaders hold major fundraisers and other 

events, placing us at the center of the city’s development 

and building on the positive relationships we foster with 

local officials and city supporters. We are actively supporting 

achievement of the city’s goal to increase New Orleans 

tourism to almost 14 million annual visitors by the city’s 300th 

tercentennial anniversary in 2018. 
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Celebrating renaissance in Cincinnati  
In just one year in our city-integrated casino in downtown 

Cincinnati, we have already established ourselves as a serious 

player. That’s because, at Horseshoe Cincinnati, we are driven 

by our philosophy that “Everyone’s a General Manager!” Each 

one of our 1,500 strong team is motivated by a mission to make 

our city an even more exciting place to live and visit, deserving 

of a 225 year history that continues through the modern, 

accessible and vibrant city attractions that draw more than 23 

million visitors per year and generate more than $4 billion in 

annual revenue for the Cincy population. 

In partnership with Rock Gaming LLC, we opened Horseshoe 

Cincinnati in early 2013 in the heart of Cincinnati, reinforcing 

the city’s commitment to the continued revitalization of 

Downtown. The new casino property was a $450 million 

investment, converting a 23-acre parking lot into a full-service 

entertainment destination, designed to complement and blend 

with the local architecture and design features.

From the outset, we knew that our investment was not only in 

creating a new entertainment center. It was about investing 

in the people of Cincinnati and this was our guide as we went 

about creating jobs and contracts for Cincinnatians.

Local jobs for local people 
Our promise to the city was to hire at least 90% of our team 

from the Greater Cincinnati Metropolitan area. We hosted 

employment outreach sessions in the community and we 

engaged with local partners to reach the widest possible 

range of potential employees. For example, Horseshoe 

Cincinnati co-hosted two events with the Ohio Legislative 

Black Caucus and information sessions were conducted at the 

Cincinnati-Hamilton County Community Action Agency. We 

also undertook workforce development programs with a range 

of other partners. Our efforts paid off for us, and for the city.  

Today, 92% of our workforce call Greater Cincinnati home. The 

Southwest Ohio Region Workforce Investment Board publicly 

recognized our efforts to give local jobs to local people.

In 2013, Harrah’s and Harveys Lake Tahoe VIP, 

Concierge and Front Desk Team Members began wearing 

new uniforms, made from recycled plastic bottles. One suit is 

made out of approximately 25 recycled 2-liter plastic bottles.

F.Y.I.
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Local contracts for local vendors
Alongside our local employee recruitment efforts, we engaged 

in an unprecedented outreach program to select vendors 

from the most diverse pool of local vendors, contractors 

and professional service providers possible.  Because the 

casino industry was new to the state, we conducted vendor 

information sessions to ensure all potential vendors would 

understand our values, business standards, specific casino 

entertainment requirements and our transparent, inclusive 

bidding process. We established partnerships with the region’s 

business chambers, including those representing the interests 

of minority and ethnic groups as well as organizations 

supporting women-owned businesses. In our first year, diverse 

suppliers accounted for 23% of diversity-eligible spend. More 

than 75% of our contracts for casino goods and services are 

from Cincinnati-area and Ohio vendors.  

Local construction for local construction firms  
Our voluntary goal for Horseshoe Cincinnati was to attain 

20% economic inclusion for the $150 million construction 

contracts that were awarded for the project. We engaged local 

contractors to be part of the construction management team 

to ensure our building would reflect the distinct character 

of the city while maximizing its economic impact on the 

community. Collaborating with local organizations and city 

council authorities, we surpassed our goal with nearly 37% 

of all contracts being awarded to minority or women-owned 

construction firms during the two-year project, worth more 

than $55 million. The results made the Horseshoe Cincinnati 

development one of the most inclusive projects in Cincinnati’s 

recent history. 

HORSESHOE CINCINNATI’S 
SEPTEMBER FUNDRAISER

The fundraiser was a celebration of Cincinnati’s 
brewing history with proceeds of $63,000 

benefitting the Brewery District Urban 
Redevelopment Corporation’s efforts to create 
and sustain Cincinnati’s Brewing Heritage Trail. 

The ballroom was transformed to the 1800s with 
guests in tuxedos and full-length gowns, and it 
was a night filled with nostalgia and pride for 

Cincinnati’s rich brewing legacy.

“The developers of Horseshoe Cincinnati made a commitment 
early on that the casino would build upon Cincinnati’s growing 
vibrancy. The leadership team has been fully engaged as 
a leading hospitality partner to move our city forward…
Horseshoe has delivered.” 
Dan Lincoln, President of Cincinnati USA Convention & Visitors Bureau (CVB)

“I commend the Horseshoe for bringing a new industry, new 
jobs and a major new attraction to downtown Cincinnati. The 
property’s business model, which is designed to share its 
success with other businesses and organizations, has already 
been a win-win for this community and those benefits will only 
intensify in the years to come.”  
John Cranley, Cincinnati Mayor

recognition 
for 

inclusion
We were honored to receive the Cincinnati 

Convention and Visitors Bureau (CVB) inaugural 
Horace Sudduth Progress Business Award for 

“exemplary commitment to working with minority 
and women-owned businesses in the community.” 

In 2013, the CVB took a leadership role in the 
industry by establishing a Supplier Diversity 

Program that has boosted spending with local 
women and minority-owned businesses. 

F.Y.I.

In 2013, we recycled 13,163 tons of food for those 

in need – enough to feed 40,000 people three meals 

a day for a full year!
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Kevin Kline, our Horseshoe Cincinnati GM, continues to support 

the city in a variety of ways. For example, he co-chairs the 

Cincinnati Mayor’s Economic Inclusion Advisory Council to help 

make inclusion part of Cincinnati business culture and develop 

best practices for achieving greater diversity in city contracts. 

Members of our management team at Horseshoe Cincinnati 

maintain board level positions with 18 local city and community 

organizations, including the Cincinnati USA Regional Chamber, 

Downtown Cincinnati Inc., Cincinnati Symphony Orchestra, 

Greater Cincinnati Chinese Chamber of Commerce, Over-the-

Rhine Chamber of Commerce and Cincinnati Works. 

To view Doubling Down on Cincinnati infographic, click here.

“Introducing the Horseshoe brand and this dynamically-
programmed property to the Cincinnati community has been 
an exciting opportunity for our team. Horseshoe, Cincinnati’s 
hometown casino, is the result of a remarkable collaborative 
effort with civic, business and philanthropic leaders, and we are 
proudly delivering on the promises we made to this community. 
Our high-impact is felt from the shared business generated by our 
partnerships with the local restaurants and hotels to the volunteer 
hours our team members dedicate throughout the community. We 
are honored to be a part of Cincinnati’s renaissance.” 
Kevin Kline, Senior Vice President and General Manager of Horseshoe 

Cincinnati

Kevin Kline receiving the Over the Rhine Star Award Kevin Kline receiving the CVB Award

http://ghergich.com/infographic-examples/doubling-down-cincinnati/
http://ghergich.com/infographic-examples/doubling-down-cincinnati/
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While new city-integrated resorts offer spectacular benefits 

for revitalization of cities, there is still an important role for 

our traditional destination resorts. However, these too are 

changing. Rather than relying primarily on casino play to 

draw the crowds, we are shifting to developing and expanding 

resorts in which non-gaming fun and entertainment are just 

as serious. We have been invigorating our resorts with notable 

investments and creative attractions, drawing new crowds from 

afar and engaging locals right on their doorstep.  

Bringing new life to Vegas
The past year has seen the revival of Las Vegas, with March 

2013 bringing the highest visitation figures in the history of 

the city. Even more significant is the fact that more than 20% 

of visitors were international guests travelling in from distant 

locations to vacation and have fun in Las Vegas, a world-class, 

best-quality, integrated resort city that serves as a gateway 

to the west. We maintain nine casino resorts on the Las Vegas 

strip, with the most notable being, of course, the 48-year-old 

Caesars Palace. Our presence in Las Vegas includes the highest 

concentration of celebrity chefs in one city anywhere in the 

U.S. and world-class shopping on a par with London, Singapore 

or Dubai. Our newest initiatives in Las Vegas summed up to 

almost $2 billion of investment in renovation and dedicated 

construction to create new tourist attractions such as The LINQ 

and the High Roller as well as a high-end destination hotel, 

The Cromwell, and more. During the past two years we have 

added almost 5,000 new jobs and provided work for thousands 

more in associated industries, such as the construction and 

hospitality services sectors in the greater Las Vegas area.   

Expanding the appeal of destination casino resorts 

The top bra in the Las Vegas Battle of the Bras 

competition received a winning bid of $1,300 at 

auction for the American Cancer Society.  Named “great 

bras of fire”, the bra was modeled during the fashion 

show by regional president of Bally’s Las Vegas, Paris 

Las Vegas and Planet Hollywood.

F.Y.I.
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The Cromwell,  Las Vegas
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Our investment is against a backdrop of a long recession in Las 

Vegas where drops in visitation and revenues sorely damaged 

the city’s prosperity. According to the Center for Gaming 

Research at the University of Nevada, casino revenues on the 

Vegas Strip dropped to an all-time low in 2009. There was also 

an overall drop in visitation and entertainment revenues in the 

city. During this period, according to a report in the New York 

Times, one out of every six jobs vanished, home prices dropped 

as much as 50%, construction projects stopped and tourist 

spending on the Las Vegas Strip went into an alarming slide. As 

a company with a long history in Las Vegas and a commitment 

to the revival of this city, we got some serious play into gear 

and started transforming our offering and with it, the renewal 

of Las Vegas as a destination all-round entertainment resort. 

 

The LINQ - the new heart of Las Vegas
After five years of planning and construction and a $550 million 

investment, The LINQ was the first major construction project 

announced in Las Vegas after the economic downturn in 2007, 

creating about 1,500 permanent jobs. In addition, work on The 

LINQ created 3,000 much-needed jobs in construction as well as 

job opportunities with the 30 tenants along The LINQ’s 300,000 

square-foot open-air shopping, dining and entertainment 

promenade stretching between the Las Vegas Strip and the 

Flamingo Las Vegas. After opening in December 2013, The LINQ 

is already attracting more than 2 million visitors each month, 

including many patrons that are looking for a great experience 

that does not include gaming. Now, at The LINQ, they can, for 

example, have fun at Brooklyn Bowl, a music venue that holds 

a capacity of 2,000-plus concert goers, a restaurant, 32 bowling 

lanes, nightly live performances and a nightclub area.    

The LINQ in green
à 5% preferred parking for fuel-efficient  

and low emission vehicles.

à 52% less water than a typical project  
for landscaping.

à 37% lower water consumption than a typical 
project, using low-flow plumbing fixtures.

à 20% higher energy efficiency than standard 
construction though HVAC, refrigeration  
and lighting design. 

à 23% of construction materials with recycled 
content.

à 71% of the wood products used are  
sustainability certified.

à On track to achieve USGBC’s LEED Silver 
certification in 2014.

The Big Green Bus, a Caesars-sponsored biodiesel coach 

piloted by Dartmouth students racked up 12,000 miles 

driving across North America in 2013, demonstrating 

the importance of sustainability at stops along the way. 

F.Y.I.
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The High Roller – proving that the sky is the limit
The icing on the cake of The LINQ was the opening of the High 

Roller in March 2014, the new landmark that is redefining 

Las Vegas. The High Roller is the tallest observation wheel in 

the world (certified by Guinness World Records), standing at 

550 feet, offering a 360-degree view of the Las Vegas valley. 

Twenty-eight glass-enclosed cabins give riders the feeling 

they are floating through space during the 30-minute ride. 

One of our key objectives with both The LINQ and High Roller was 

to make these attractions accessible for Las Vegas residents, as 

well as tourists. With a daytime family pack at less than $50, local 

families can enjoy a great day of fun. Upholding our commitment 

to environmental stewardship, High Roller cabins use only energy 

efficient LED lights that are turned off during the day to minimize 

the High Roller’s carbon footprint. 

Our developments in Las Vegas have been well received by the 

local community. They have given many Las Vegas residents 

a reason to come back and visit the Strip after staying away 

for years. Our massive convention facilities attract clients 

from all over the world and our engagement with travel 

companies and tour operators helps generate revenues in the 

travel and tourism sector as well. We engage with local Las 

Vegas city officials in order to understand how to make our best 

contribution and we support many community activities to bring 

even greater vibrancy and quality of life to this iconic city.

  
“The sheer scale of our operations in Las Vegas makes us a 
valued asset in this city. With 25,000 employees, and 25,000 
hotel rooms spread across nine casino hotels, as well as The 
LINQ and High Roller, we cover the entire Las Vegas strip, 
providing fun, entertainment and fabulous attractions. 
However, when you have all that scale, to be welcome in the 
community, you have to be concerned about making this a 
better place to live and work. Our payroll sustains so many 
families. We take care of our employees and manage our carbon 
footprint. At Caesars, the size of our commitment to our guests, 
our employees and our communities is even greater than the 
size of our investments in this city.” 
Gary Selesner, President of Caesars Palace
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F.Y.I.

Native American communities in the U.S. are a unique part 

of our American heritage and culture. Most Native American 

communities reside on reservation properties, far from 

mainstream economic activity. As a result, it has been difficult 

for many Native American tribes to gain access to capital 

and community services such as education, healthcare and 

employment opportunities. Data from the U.S. Census Bureau 

shows, for example, that 29.1% of Native Americans (and Alaska 

Natives) were in poverty in 2012 versus 15.9% in the nation as a 

whole. We believe that our partnership with Native American 

tribes makes a contribution to the prosperity and perpetuity 

of the Native American way of life that serves the interests of our 

society as a whole. For us, it is a privilege. It is very serious play.  

Investing in the future of the Cherokees
Harrah’s Cherokee Casino opened in Cherokee, North Carolina, 

in 1997, a partnership between the Eastern Band of the 

Cherokee Nation and Caesars Entertainment. In 2013, we 

completed a $633 million expansion project representing the 

largest hospitality development project in the U.S., providing 

800 additional jobs. The expansion doubled the size of the 

casino floor, added a new hotel tower and events center, 

and introduced several new restaurants and amenities. In 

addition, we plan to partner with the Eastern Band in a $110 

million investment to develop a new casino in nearby Cherokee 

County, scheduled for completion in 2015. 

Revenues from Harrah’s Cherokee are distributed to the 

Cherokee tribal board and to enrolled members of the tribe. 

Since it opened, more than $3 billion has been distributed back 

into the community, enabling the Eastern Band to provide basic 

needs for its members including a state of the art hospital, 

Improving lives in our Native American communities

Harrah’s Cherokee Casino

Harrah’s Ak-Chin’s desert landscaping includes nearly 

30 types of succulents, including the largest cactus species 

in the U.S., the Saguaro, and colorful varieties like Red 

Yucca and Argentine Hedgehog.  
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recreation centers and most recently, a super-modern 473,000-

foot LEED certified campus for an education system through 

the twelfth grade. In addition, funds are provided for members 

wishing to pursue university education.  Around 450 enrolled 

Cherokee members are employed at Harrah’s Cherokee (17% 

of a total 2,600 employees). All of this has enabled the tribe 

to reverse the trends of young people leaving the reservation, 

mainly to find work. Today, the tribe counts around 12,000 

members, including those that have returned to live on the 

reservation to enjoy a better quality of life on the land they cherish.  

 

“The growth of Harrah’s Cherokee has impacted our community in several ways. Our community has been able to provide services to 
tribal members which impact their lives daily. We have expanded our school systems to a new campus and developed the Kituwah 
Language Academy for Cherokee language. We have increased funding for tribal scholarships to secondary educational institutions. We 
have expanded our health care services to include new clinics, more prevention programs, increased pharmacy services and upgraded 
our emergency medical services. We have improved our infrastructure through the development of fresh water and waste water 
treatment plants, expanded our solid waste and recycling programs and improved our public highways system. We have expanded 
our police and fire departments. Importantly, we have increased employment in our community and in the region. The Eastern Band 
of Cherokee Indians has also worked toward environmental protection through the development of LEED certifications for all new 
construction, air quality monitoring and rehabilitation of habitats including the reintroduction of native species. We view Caesars as a 
true partner in addressing the most pressing needs of our community while operating a top-rate gaming property.”
Principal Chief Michell Hicks of the Eastern Band of Cherokee Indians

“We have a wonderful relationship with the Eastern Band and 
we have a lot of respect for the Cherokee culture. We work 
hard to continue to build solid relationships with the Chief and 
the tribal government. We are always ready to engage, we 
appreciate feedback and we take part in local Cherokee events 
with the different communities on the reservation. The tribal 
leaders understand the power of our brand and are committed 
to the Caesars Code of Commitment. We work well together and 
it’s a win-win all round.” 
Brooks Robinson, Senior Vice President and General Manager of 

Harrah’s Cherokee

Harrah’s Cherokee Casino
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Boosting the economy in Southern California
In California, we partner with the Rincon Band of Luiseño 

Indians to bring great casino entertainment and significant 

economic benefits to San Diego and the state of California. 

In 2013, we completed a $160 million multi-phase renovation 

and expansion, renaming Harrah’s Rincon to Harrah’s Resort 

Southern California. The new resort boasts 1.2 million square 

feet with more than 1,000 hotel rooms and all the amenities 

necessary for an all-round guest experience including pools, 

spa, dining, entertainment and an events center with more 

than 50,000 feet of convention space. We expect Harrah’s 

Resort will deliver a strong boost to the local economy and 

helping the Rincon Band of Luiseño Indians improve the quality 

of life for its tribe membership. 

A 2014 research report by Beacon Economics found that Indian 

gaming operations provide benefits throughout California’s 

economy, stating that, “Tribal gaming operations in California 

generated an estimated $8 billion in economic output in 2012 – 

$2.9 billion of which represented earnings by California workers 

– and supported over 56,000 jobs statewide. Over half of the 

economic output generated by tribal gaming operations came 

through secondary effects, indicating that tribal casinos have 

a substantial impact on the state economy above and beyond 

their own direct spending.” We are pleased to play a serious 

part in generating economic prosperity for our region.  

 

The Rincon Band of Luiseño Indians governs a 6,000-acre 

reservation in Valley Center and has 500-plus members. 

Established in 1875, the Rincon Band is a sovereign 

government, recognized by the U.S. Constitution and federal 

government. A democratically elected tribal council has 

the executive, legislative and legal authority to protect and 

promote the welfare of the tribal members and lands with 

Harrah’s Resort Southern California

Harrah’s Metropolis celebrated the 20th 

anniversary of its opening in 2013- along with 

Vicki Boren, the property’s first employee who is 

still with the company today! 
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powers equal to a city, county or state. The Rincon Band uses 

profits from Harrah’s Resort Southern California and other 

commercial enterprises to provide services such as police 

and environmental protection, health care, senior, youth and 

cultural programs, economic development and a tribal court. 

The government also funds a tribal fire department, ambulance 

and paramedic unit, as well as providing security for the 

reservation and neighboring communities.  

“I have come to appreciate the economic benefit the casino 
business provides to the tribe, enabling the community 
to provide services which might not otherwise have been 
available. Understanding this benefit, helps us make balanced 
decisions based on our own values and tribal values, as 
well as the right approach for the business. We value our 
differences, and respect them, and this helps us work 
so effectively together.” 
Janet Beronio, Regional President and General Manager  

Harrah’s Resort Southern California

See how tribal gaming benefits the 
Rincon Tribal Government in this video.

Caesars’ HEROS in Tunica volunteer every month 

with the Memphis VA Hospital, serving cookies and 

coffee to veterans and delivering gifts to approximately 

200 patients during the holiday season. 

http://vimeo.com/91550423
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Engaging diverse suppliers
We buy goods and services from suppliers in the order of $3 

billion per year. While we aim to take advantage of economies 

of scale, how we buy is also important. We believe that 

leveraging our purchasing power for good will deliver better 

results for Caesars in the long term.

Over the past few years, we have conducted several round 

table meetings, where groups of potential suppliers are 

invited to hear about opportunities at Caesars, understand our 

procurement requirements, speak with our senior management 

and network among themselves. These meetings enable us 

to get to know suppliers that might otherwise fail to present 

themselves effectively to Caesars and encourage them to offer 

their products and services. Thousands of small minority-

owned or women-owned suppliers have participated. Of those, 

several were able to grow their business more than 200%.  

 

Hightowers Petroleum goes national with Caesars  
Hightowers Petroleum Co. is a third generation African-

American family business established in 1956. Hightowers 

employs 75 people and provides full service solutions for 

delivery of gasoline and diesel fuels for commercial fleets.  

In 2013, Hightowers was awarded a contract to provide fleet 

cards to all Caesars operations nationally. These innovative 

fleet cards act as credit cards, enabling all Caesars vehicles 

to fill their tanks at nominated gas stations and pay through 

a central credit system managed by Hightowers. This 

gives Caesars the benefits of discounted rates for national 

fuel volumes while providing a database of consumption 

information that helps optimize consumption, reduce costs and 

improve environmental impacts. 

“Our procurement specialists are expected to balance the 
sometimes divergent objectives of keeping purchasing costs 
within budget while increasing the diversity of our supply 
base. It is our stated strategy to support the communities in 
which we operate by engaging diverse suppliers.This does not 
happen by chance. We are proactive in identifying small or 
minority-owned companies and bringing them on board with 
us in a way that helps them grow their own business as well 
as support ours.”
Mike Fath, Chief Procurement Officer

Read about Steve Hightower at WCPO Cincinnati here. 

“Ultimately, no matter how professional you are or how 
fantastic your service is, doing great business is all about 
people and relationships. We had been interested in doing 
business with Caesars for some time when we met local 
purchasing specialist, Bridget Carter, at a congressional black 
caucus meeting that Caesars sponsored a few years ago. She 
was the one that opened the door for us to engage with Caesars 
and, after several interactions, we were able to agree on the 
terms of a contract to service a couple of Caesars properties. 
However, a new corporate purchasing decision at Caesars to 
source fleet services nationally meant that our contract could 
never come to fruition. Bridget pulled out all the stops to keep 
Hightowers at the table and ensure we had an equal opportunity 
to offer our services nationally. We were thrilled when Caesars had 
enough confidence to contract with us for their national fuel service 
requirements. In this process, Caesars treats us like partners, and 
works with us to resolve challenges that arise.”
Stephen Hightower, President, Hightowers Petroleum Co., Cleveland, OH.

F.Y.I.

The butter used in the Bakery at Horseshoe Cleveland 

is sourced from a local farm in Indianapolis, Indiana, 

only 109 miles away!

http://www.wcpo.com/news/local-news/steve-hightower-middletown-entrepreneur-persevered-to-build-305m-family-business
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Ace Vending Solutions expands with Caesars 
Ace Vending Solutions is an African-American private company 

established in 2007, employing nine people. Ace supplies a 

full line of vending machines for snacks, beverages and other 

items to service commercial properties in the Louisiana region. 

In 2013, Ace Vending was honored by the American Gaming 

Association as a diversity business supplying the gaming 

industry. We nominated Ace Vending due to their hard work, 

dedication and impeccable service. 

 

APR Consulting: staffing for excellence 
APR Consulting Inc. is an Asian-American woman-owned 

small-enterprise staffing services business headquartered in 

California with regional offices, including the Las Vegas office 

that works with Caesars Entertainment. APR employs 50 people 

to manage and administer the business, and around 1,000 in 

total, including staff outsourced to clients.   

Read about Ace Vending Solutions here. 

 “We first met Caesars at a meeting of the Supplier Minority Development Council in Louisiana and at several other meetings after that. 
The purchasing staff at Caesars had come to know us through these meetings, so when a vending machine opportunity came up, they 
thought of Ace. We first started servicing Harrah’s New Orleans and they were extremely happy with our great service. We were then 
invited to expand to service other properties in the Louisiana region and now we work with four properties in total. Caesars is really 
supportive and creates opportunities for us to gain exposure to additional potential clients. For example, Caesars purchasing staff 
have invited me to many different events where I have been able to network with fellow businessmen, state representatives and even 
senators. I feel the folks at Caesars believe in us, and we do our best to keep earning that trust.”
Anthony Wilborn, CEO, Ace Vending Solutions, New Orleans, La. 

“When Caesars says jump, you ask how high. We have enjoyed 
a wonderful collaborative relationship with Caesars over the 
past six years. In fact, we are billing today more than 25 times 
more than five years ago with 23 staff at different Caesars 
properties. Our employees are skilled administrative employees 
and we place them in different departments at Caesars as 
required. One of the great things about working with Caesars 
is that the Supplier Diversity Department constantly provides 
us with opportunities to get to know more departments in 
the company and also promote our services to other potential 
clients. We are invited to take part in events that Caesars 
sponsors with different business chambers and councils and 
non-profit organizations. This always leads to new contacts 
and that is helpful for us to build our business. I always go 
the extra mile to ensure we provide the best people to meet 
specific needs, and get them onboarded correctly. For example, 
I personally take people to work on their first day. Caesars’ 
offices are a maze and I don’t want our staff getting lost and 
being late before they even start work! Caesars often gives 
us tight deadlines – we move mountains to meet them. We 
continue to give our best to Caesars Entertainment and our 
business keeps growing.”
Angel Villanueva, Recruitment Specialist, APR Consulting, Inc., Las Vegas

F.Y.I.

Horseshoe Hammond’s HERO Garden is an 

all-employee project.  It was conceived by employees, 

is maintained by employees, and all produce is sold to 

employees, with proceeds benefitting charitable causes. 

Horseshoe Hammond is located along live railroad 

tracks so it’s only fitting that the garden boxes were 

constructed from old railroad ties!

http://www.acevendingsolutions.com/about.html
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Supporting local communities
We are passionate about being part of the communities we are 

privileged to serve. It’s a way of engaging, developing ourselves 

as individuals, understanding the needs of others and also, having 

fun. Serious play in our communities takes many different forms at 

Caesars Entertainment. 

Three teams of Caesars Windsor Employees took part in the International Dragon Boats festival on Lake St. Clair.
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Transforming lives with water and poker
In 2010, we entered into a partnership 

with ONE DROP, a non-profit organization 

that works to make water accessible 

to all. Leveraging our worldwide poker 

community to support ONE DROP’s 

objectives, we have attained new heights 

of contribution, using our strong brand 

as a platform for good. The World Series 

of Poker (WSOP) - ONE DROP alliance encourages all players 

in any WSOP event to donate one percent of their winnings to 

ONE DROP. Since 2010, poker players have voluntarily donated 

winnings from our WSOP events in the order of a total amount 

exceeding $12 million to support ONE DROP’s critical efforts. 

This goes to show that when you place having fun next to 

making a positive social impact, the play becomes very serious. 

The WSOP is the longest-running, 

largest, richest and most prestigious 

gaming event in the world, dating 

back 44 years to 1970, and having paid more than $1.8 billion in 

total prize money. Caesars Entertainment acquired the WSOP in 

2004. At the 44th Annual WSOP in 2013, the event attracted a 

record 79,471 participants from 107 countries around the globe 

to the Rio All-Suite Hotel and Casino in Las Vegas. 

Something else happened in 2013 that was a different kind of 

breakthrough in our poker history. In our joint initiative in 2012 

that led to a record $5.7 million contribution to ONE DROP at 

the WSOP special $1 million buy-in tournament, winner Antonio 

Esfandiari pocketed the highest cash prize in poker history 

($18,346,673), donating more than $220,000 to ONE DROP. 

Some months later, in 2013, we invited Antonio to spearhead 

a trip to Central America to see work being done by ONE DROP 

on the ground in Honduras and El Salvador. Antonio visited, 

for example, Project Salvador, that helps provide water for 

populations in the tropical dry regions of the Municipality of 

Cacaopera in El Salvador where access to water and sanitation 

is low and water resources are heavily polluted. The visit 

included helping to install a drip irrigation system and meeting 

three families supported by ONE DROP in the region.  

Water is the most critical challenge facing the 

twenty-first century. Although it is essential to 

life, nearly 800 million people lack access to water 

while 2.5 billion are deprived of access to adequate 

sanitation. By 2025, 5.3 billion people—two-thirds 

of the world’s population—could lack access to 

enough water to meet their basic daily requirements. 

Using a unique sustainable intervention model, 

ONE DROP develops innovative water access and 

management projects which promote self-reliance 

in disadvantaged, rural and semi-rural regions of 

Latin America, West Africa and Asia. The programs 

launched from ONE DROP’s inception until the end of 

2014 will transform the lives of one million people.

Watch One Drop video interview with Antonio Esfandiari.

“I live a pretty fortunate life. I’m probably one of the 
luckiest guys on the planet, so when the opportunity 
came to go to El Salvador and Honduras and see where 
that money was actually going to, it was a no-brainer. 
I had to go. It was a really eye-opening journey I’ll 
never forget. It was very humbling, because when you 
get back to the life you have, you appreciate it a lot 
more. We’re incredibly lucky to live in this country that 
has running water, food and supplies. Down there, it’s 
all about survival for these families.”
Antonio Esfandiari, quoted in the Las Vegas Review Journal

https://www.youtube.com/watch?v=H5P25h9WFYg
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Big One for ONE DROP 2014 winner Daniel Colman 
is all smiles after winning the biggest tournament 
of his life. Colman won $15,306,668 for his efforts in 
the $1 million entry charity event that raised more 
than $5 million for ONE DROP.
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Caesars Foundation
Caesars Foundation is a private foundation funded by a portion 

of operating income from resorts owned or operated by 

Caesars Entertainment. The Foundation is the entity through 

which Caesars funds charitable programs and projects of 

$10,000 or more, and meets non-profit giving requirements in 

certain operating jurisdictions. The Foundation’s objective is 

to strengthen organizations and programs in the communities 

where our employees and their families live and work, and 

to include our employees in volunteer efforts associated with 

the causes we support. We maintain our Caesars Foundation 

commitment each year, even in years where our business 

results do not meet our objectives. 

Since its inception, Caesars Foundation has gifted more than 

$66 million to support our communities. In 2013, we added a 

fourth focus area to support educational innovations to align 

with our work over the years supporting various scholarships 

2014 WORLD SERIES OF POKER
Total prize pool: $227,712,923

Total entries: 82,360

Participants from: 110 countries   

Largest 1st place prize: $15,306,668

Event location: Rio All-Suite Hotel and Casino, Las Vegas, Nevada

Total Prize Money awarded 1970-2013: $1,840,161,273 

Monies raised and donated to ONE DROP since 2010: $12,000,000

Monies raised and donated to ONE DROP in 2014: $5,300,000

“At the start, we imagined the Big One for ONE DROP as a creative 
way to raise awareness about water issues around the world. 
The fact that it has become this incredible partnership and that 
the poker community has become so engaged just goes to show 
what can happen when partners of all kinds come together to 
solve global issues.”
Guy Laliberté, Founder and Chair of ONE DROP

Harrah’s New Orleans Wardrobe team 

recycles 1,000 wire hangers per week- if we 

straightened them out end to end for a year, the 

length would be about seven-and-a-half times 

the length of the  Las Vegas Strip!

F.Y.I.
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and some of our more significant partnerships such as Teach 

for America, The Public Education Foundation and United 

Negro College Fund (UNCF). In 2013, we granted $3.6 million 

to our community partners including Opportunity Village, 

Second Wind Dreams, Meals on Wheels Association of America, 

Clean the World Foundation and National Park Trust. Caesars 

Foundation also approved a multi-year gift to the National 

Center for Responsible Gaming to help support the NCRG’s 

mission to fund research that helps increase understanding 

of pathological gambling, and helps find effective methods of 

prevention and treatment for the disorder.   

CAESARS FOUNDATION – FOUR FOCUS 
AREAS FOR PHILANTHROPIC GIVING:
 Helping older individuals live longer, 

healthier, more fulfilling lives. 

 Marshaling our resources, and the 

commitment of our colleagues, to promote a 

more sustainable world and a safer, cleaner 

environment.

 Educational innovations to align with our 

work supporting educational scholarships 

and significant partnerships.  

 Strengthening the social, economic, 

educational and cultural life of each 

community in which Caesars operates.

In 2013, Caesars Foundation was honored as the 

Foundation of the Year by Vegas, Inc. in its annual 

Angel Awards. Vegas Inc. recognizes those who  

go above and beyond to help the community.  

Caesars Foundation donated its 50th vehicle 
to Meals on Wheels in 2013.

Our organic garden at Harrah’s Resort Southern 

California produces more than 237 pounds of 

vegetables per year, including spinach, romaine, 

broccoli, onions, leaf lettuce, cauliflower, bell 

peppers, eggplant and chili peppers.

https://www.youtube.com/watch?v=UwDH65_CUsw&feature=youtu.be
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Having fun cleaning the world
Caesars Foundation has partnered with Clean the World 

Foundation since 2010. Clean the World’s mission is to collect 

and recycle soap and shampoo products discarded by the 

hospitality industry every day.  By distributing recycled 

amenities to impoverished areas, Clean the World helps 

prevent millions of deaths caused by hygiene-related illnesses 

every year. Caesars Foundation and Caesars Entertainment 

are founding partners of the Las Vegas Recycling Operations 

Center, which processes all donations of used soap and bottle 

amenities from Caesars Entertainment properties in the 

western U.S. To date, more than one million pounds of surplus 

amenities and soaps have been redistributed instead of ending 

up in local landfills.

In 2013, Clean the World hosted a contest at Caesars 

Entertainment to further engage our employees in its mission. 

Hundreds participated, including housekeepers, dealers, front 

desk attendants and more, by submitting applications citing 

reasons they wanted to join the trip and the pride they felt in 

doing their small part. The three lucky contest winners traveled 

to the Philippines to help deliver critical hygiene products and 

education to communities in need. Our employees agreed that 

their trip to the Philippines was life-changing, providing them 

an opportunity to see firsthand how their work and the efforts 

of their colleagues in supporting Clean the World back home 

can impact lives on a global scale. 

CLEANING UP IN THE PHILIPPINES, 
OUR TEAM:

 Visited seven soap distribution sites such 

as community centers and schools in the 

Manila region

 Hand delivered over 17,400 bars of soap to 

4,350 children and teachers

 Taught local children a song about hand 

washing to the tune of Happy Birthday

 Received many smiles, high fives and hugs 

from hundreds of children  

 Did a little sightseeing in Taygaytay!
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Buddy Bison strikes again
The National Park Trust (NPT) is dedicated to preserving parks 

today and creating park stewards for tomorrow. NPT’s vision 

is based on the critical importance of engaging young people 

with our treasured natural areas. Since 1983, NPT has completed 

more than 100 conservation projects benefiting 49 national 

park units and other public lands in 33 states, Washington, 

D.C., and U.S. territories. Through our Foundation, and with the 

help of Caesars Entertainment volunteers at many different 

properties, we support NPT’s signature programs that make 

nature accessible to children around the U.S. 

The NPT’s Buddy Bison environmental education program 

and website is now used in nine schools, reaching almost 

2,000 students. Buddy Bison brings the natural world closer 

to students, many of whom have never visited parks or 

experienced the wonders of our outdoor world. Used in the 

science curriculum, Buddy Bison is a fun and innovative way 

to learn and is effective in raising children’s awareness and 

motivation to become good stewards of the environment. 

Caesars Foundation supports funding for Buddy Bison activities 

and Caesars volunteers take part at different properties. 

“When the NPT board and staff made the strategic decision 
to expand our programs nationally and reach thousands of 
students annually, we met with Caesars and presented our 
vision. The Caesars team was immediately supportive and 
agreed to help us make our vision a reality. Currently, we are 
working together to make our program even more meaningful 
and relevant addressing the environmental challenges we face 
every day. We now are developing the Buddy Bison Carbon 
Reduction Contest for school kids. This program demonstrates 
how a great partnership can deliver increased value to our 
communities and to our environment.” 
Grace Lee, Executive Director, National Park Trust.  

TEACHER SURVEYS ABOUT 
THE BUDDY BISON PROGRAM

 100% of teachers agree that the greatest 

obstacle to introducing environmental 

education to students is lack of resources 

(funding, staff and transportation)

	95% of teachers surveyed use the Buddy 

Bison school program to teach science 

	58% of teachers surveyed said their 

students are more interested in protecting 

the environment because of the Buddy Bison 

school program 

	63% of teachers surveyed said that their 

students are more curious and interested 

about science because of the Buddy Bison 

school program 

Lindsay Garcia and Mauricia Baca, Executive Director of 

Outside LV Foundation, presenting award for Caesars 

adopting Angel Park Loop Trail.

F.Y.I.

Employees at Horseshoe Hammond travel to 

work from over 120 cities and 4 states.
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For two years, the Caesars Foundation sponsored NPT’s national 

grassroots movement, Kids to Parks Day. Across the country, 

various companies, parks and cities participated in the event to 

promote outdoor recreation, conservation and environmental 

stewardship. At hundreds of park events, children and families 

were encouraged to explore local, state and national parks in 

their communities. Through the sponsorship, more than 3,000 

Caesars Entertainment employees and their families hosted 

and participated in Kids to Parks Day events. From April to June 

each year, our properties across the country host park events, 

inspiring local residents to get outdoors and care for their 

environment. 

“Our Kids to Park event was held at Drumm Farm, which is 
a residential treatment facility for children that operates a 
sustainable farm where the staff plant and harvest a three-
acre garden, compost, care for small livestock and run a 
seasonal Farmer’s Market. Children on campus participate in 
farm operations, giving them an opportunity to connect with 
the environment and learn valuable life skills. We organized 
a day involving 26 employees from our property, and their 
children, together with parents and children from other homes 
for children at risk in the neighboring area.  We all had a fun 
day helping kids to harvest fruits and vegetables to sell at 
the farmer’s market, plant flowers, pull weeds, fish, feed the 
animals, learn about livestock and clean up the grounds.  Many 
of the children from the group homes had never experienced 
anything like this and were totally thrilled. Our volunteers and 
their families also had the best time ever and were happy to 
help bring nature a little closer to our community.”
Laura Tucker, Senior HR specialist, Harrah’s Casino and Hotel, 

North Kansas City

“Never has there been a more critical time for educating 
ourselves and our children about being responsible stewards 
of the environment. National Kids to Parks Day is a fun way 
for families to experience the outdoors while learning about 
healthy and active living and environmental responsibility.”
Gwen Migita, Vice President of Sustainability and Corporate Citizenship

Caesars HERO volunteers, family & friends walking the Angel Loop Park Trail adopted by Caesars.
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Fulfilling dreams is a dream
We maintain a long-standing relationship with Second Wind 

Dreams, supporting the organization with funding through 

Caesars Foundation and engaging our employees around our 

many properties to help fulfil the dreams of our elder citizens. 

Second Wind Dreams is a nonprofit corporation with a mission 

to change the perception of aging through the fulfillment 

of dreams and the offering of innovative educational 

opportunities to caregivers and communities. 

During 2013, our properties in Las Vegas, New Orleans, Atlantic 

City, Chicago region and Southern California provided support 

and personal involvement of our HERO volunteers in Second 

Wind Dreams initiatives. For example, in 2013, more than 

700 elders received holiday season gifts and visits from our 

volunteers, and our properties hosted many events to support 

Second Wind Dreams.  

“We enjoy a fantastic relationship with the teams at Caesars 
and with the Caesars Foundation. What differentiates our 
connection is the longevity of the relationship. We have 
fulfilled over one thousand dreams since 2009 with Caesars’ 
help, working with HERO leads in each of the regions. We are 
delighted to work with teams that display such  support and 
compassion, and we are happy to experience all the lives of 
elders that have been touched.”
Amy Safran, Director of Community Relations, Second Wind Dreams

Agnes Healy, age 97, of Heritage Assisted Living, 

Hammonton, NJ is a huge baseball fan.  Thanks to 

the support from Caesars Foundation and our HERO 

volunteers from Atlantic City, Agnes was invited to 

fulfil her dream by throwing out the first pitch at the 

local Camden Riversharks baseball game.  Agnes, her 

family, and the other elder care community residents 

were all treated to watch the game in a private, 

shaded area with lunch served. Agnes said: “It was 

a blessing!”  We think that it was Agnes’s pitch that 

helped the Riversharks win the game!

Magdalena Estogero, 100 years old, has always 

dreamed of meeting Elvis and hearing him sing her 

favorite song “Are You Lonesome Tonight.”  Thanks 

to our HERO volunteers, she was surprised with a 

special visit and performance from “Elvis” at Silver 

Ridge Healthcare Center, Las Vegas. Our resident Las 

Vegas Elvis impersonator volunteered his time and 

other HERO volunteers helped with organizing the 

event. A few of them even sang along!
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Our HEROs
Caesars HEROs have a passion for serious play and we 

encourage them to get involved and support our local 

communities. In 2013, our HERO volunteers contributed over 

164,000 hours in more than 600 volunteering events to support 

a wide range of social and environmental causes. That’s 

equivalent to more than 80 full time employees volunteering 

for an entire year! 

Many of the programs we support are aligned with those that 

receive funding from Caesars Foundation. The number, scale 

and diversity of our community outreach events in any given 

year is inspiring. Each property uses its commitment, creativity 

and understanding of local needs to develop its own program. 

We are not able to publish details of all the important efforts 

of all of our HEROs in this report. However, there are some 

events that we promote annually on a national basis and 

encourage our employees to take part, and even compete, for 

the best HERO performance. Such is the case, for example, with 

National Breast Cancer Awareness Month. 
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Going pink at Cherokee
In 2013, our National Breast Cancer Awareness Month top-

performing property was Harrah’s Cherokee Casino Resort, 

where activities were led by Darlene Ousley, Wellness Coach 

at the property. Darlene works tirelessly throughout the year 

to support Harrah’s Cherokee colleagues in taking action 

to improve their own health and wellness, and supporting 

Breast Cancer Awareness Month is one of the year’s highlights. 

Harrah’s Cherokee employs more than 2,500 team members, 

and in an all-out local team effort in October 2013, they went 

pink for a week. The week culminated in the Beautiful Bra 

Pageant where senior managers modeled creatively designed 

bras for guests and employees in a spectacular and fun event. 

36 HERO volunteers each designed a different bra and 21 bras 

were voted by employees to appear in the pageant.    

“Pink Week in 2013 was our biggest and best ever and we were 
delighted to win the corporate Breast Cancer Awareness HERO 
contest. We didn’t do it because of the contest. We simply 
became passionate about the cause and wanted to do the 
best we could. We bought pink golf balls in three shades of 
pink for our guests and arranged a packed week of events to 
encourage them, as well as our employees, to get involved. 
Our guests were so appreciative. I bet we engaged more than 
seven hundred guests during our Pink Week. In all of this, my 
goal was to reach that one person that didn’t know they had 
cancer. If we were able to help a single person, then it was all 
absolutely worthwhile.”
Darlene Ousley, Wellness Coach, Harrah’s Cherokee Casino Resort 

PINK FOR A WEEK AT CHEROKEE
MAMMO MONDAY: Pink week launches with an 
information station for employees, breast cancer 
awareness handouts and monthly breast exam reminders. 
The Health Clinic teaches employees how to do monthly 
exams. All casino felts were turned pink. 

TREASURE TUESDAY: Information booth and pink trinkets 
for guests in place, providing an opportunity to engage 
guests, raise awareness, have some fun and let guests 
know how much we love our employees.

WACKY SMACK WEDNESDAY: Employees can wear pink 
T-shirts and blue jeans for a $5 Care Fund donation. 
Geralyn Lucas, author of “Why I Wore Lipstick to My 
Mastectomy” visits Cherokee to give a keynote address 
and sign books for employees and guests. The Bakin’ 
for Boobs bake sale for the American Cancer Society is 
a sell-out. 

THROWBACK THURSDAY: Remembrance Walk with 
employees carrying pink balloons remembering loved 
ones that have had breast cancer, walking through all 
guest areas including the casino floor, followed by a 
spectacular release of all the balloons into the air. 

BRA FIGHT FRIDAY: The Beautiful Bra Pageant is held 
on the Casino Floor for guests and employees. Senior 
managers model 21 bras, winners are announced and 
prizes are awarded.  

MAKING STRIDES SATURDAY: Making Strides walk where 
employees participate in a  walk with paid sponsorships 
for donations to the American Cancer Society. 

Harrah’s Cherokee employees during their annual Pink Week 
Remembrance Walk, where loved ones’ names are spoken with 
balloon release.

Denis Connolly, VP of Hospitality, is shown modeling an employee- 

made bra in Harrah’s Cherokee’s annual Beautiful Bra Pageant. 

Craig Day, Internal Communications Manager, emcees the event each 

year as The Fabulous Amy Zahn.
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Energizing employees for life
One of the notable achievements across our properties in 

2013 was the way HEROs at Harrah’s Metropolis raised more 

than $31,000 for Relay for Life with the support of Vicki Boren, 

Massac County Relay for Life Co-Chair and Kim Goodman, 

Employment Supervisor at Harrah’s Metropolis Casino & Hotel. 

Each year, more than four million people in over 20 countries 

raise much-needed funds and awareness to save lives from 

cancer through the Relay for Life movement. This is one of the 

main charities that our HEROs at Harrah’s Metropolis partner 

with in the local community. Throughout the year, employees 

donate to Relay for Life through voluntary payroll deductions. 

Employees participate in several events to raise awareness and 

raise funds, as well as have a little fun. All new employees are 

given an option to give a little from their salary each month 

during their new hire orientation program. Our Breast Cancer 

Awareness Month is also an intensive month of activity where 

employees rally around and support events and raffles to raise 

funds for the American Cancer Society. Once a year, around 

30 employees participate in a big Relay for Life event that 

celebrates people who conquered cancer. In 2013, Harrah’s 

Metropolis was able to raise more funds for Relay for Life than 

in any previous year. 

“Unfortunately people are motivated by cancer, as it’s often 
something they have experienced in their own homes or with 
close friends. In our property we have employees who are 
cancer survivors and who have lost loved ones to cancer. It 
doesn’t take a lot to motivate them to get involved and be 
generous, though we need to plan and manage our program 
throughout the year and execute events properly to engage our 
employees. Sometimes it’s a bake sale, sometimes a jeans day 
and sometimes we suggest employees buy a team T-shirt with 
the proceeds going to Relay for Life. Everyone loves a T-shirt!” 
Kim Goodman, Employment Supervisor, Harrah’s Metropolis Casino & Hotel

F.Y.I.

Nine employees currently working at Harrah’s 

Louisiana Downs have been here since it opened 

40 years ago – that’s more than 700,000 hours 

of on-the-job experience!
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MORE ABOUT HEROS FROM OUR HERO LEADERS

Harrah’s Resort 
Southern California
“This year, in addition to our 
other activities, we supported 
Movember, an annual 
campaign that raises funds 
for men’s health research. 
Our activities included several 
different events throughout 
the month. This clearly 
resonated with our male and 
female employees as they 
sported fake “mos” throughout 
the month. We raised over 
$6,000 for Movember - a 
remarkable achievement for 
 a first-time event.” 
—Sheryl Sebastian   

Harrah’s Council Bluffs
“In recognition of America Recycles Day, we hosted a Reduce. Reuse. Restyle! Event in November 2013.  
Employees donated their gently-used clothing items and then took part in a day when all employees could 
stop in and pick up clothing items for free.  Any items not picked up were donated to local shelters. It was 
the first time we had held an event like this and it reached a large number of employees and benefited the 
community.” —Jamie Cozad

ThistleDown Racino
“Throughout the month of October, we partnered with the Hope Lodge that aids cancer patients. We 
worked to raise awareness and funds for breast cancer. Through our bra competition, dress down days and 
baked good sales, we were able to share stories of survival and raise over $4,000 for the Hope Lodge and 
the American Cancer Society. It was truly amazing to see our teams come out and get together for a cause, 
especially as we are a new property.” —Alexis Dick

Horseshoe 
Southern Indiana
“Our volunteers hosted the 
2nd annual Honor Flight Golf 
Scramble at our casino golf 
course for team members, 
visitors and customers. Honor 
Flight Bluegrass Chapter is a 
Kentucky-based non-profit 
organization that honors 
America’s veterans. 144 golfers 
participated in the scramble 
and 40 volunteers worked 
to make the event a success. 
We raised $11,000 for Honor 
Flight to fly 22 veterans to 
Washington, D.C.” 
—Dana Jones 

Harrah’s 
Laughlin
“We held a Back to School 
Event by inviting and hosting 
over 20 local vendors and 
organizations centered 
on children’s education, 
activities and wellness. We 
purchased backpacks with 
school supplies and supplied 
lunch, crafts, photo booth and 
local entertainment. 125 kids 
attended the event and were 
able to receive many valuable 
benefits in time for the start of 
the new school year.” 
—Tami Dials 
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Using our voice for advocacy
As a business with a keen passion to help create an equitable 

and just society, we speak up on issues we feel strongly about.

We offer our expertise and knowledge to state jurisdictions 

in the U.S. when they wish to consult, and we are involved 

in industry associations that amplify our voice as part of a 

collective effort to support positive public policy decisions. Our 

President and CEO, Gary Loveman, participates in the Business 

Roundtable (BRT), an association of chief executive officers of 

leading U.S. companies, which works to help expand economic 

opportunity for all Americans. 

In particular, during the past year, we have been active in our 

support for the Employment Non-Discrimination Act (ENDA) and 

active in our fight to overturn the Defense of Marriage Act (DOMA).

Supporting ENDA
ENDA is a leap forward for human rights in general and 

LGBT rights specifically. Proposed ENDA legislation prohibits 

discrimination in hiring and employment on the basis of sexual 

orientation or gender identity by employers with at least 15 

employees. We are members of the Business Coalition for 

Workplace Fairness, which is a group of leading U.S. employers 

that support ENDA, and we have been determined in our 

efforts to raise awareness and support for this progressive bill.  

ENDA was passed in the U.S. Senate on November 7, 2013.

In October 2013, Jan Jones, Caesars’ Executive Vice President, 

Communications, Government and Corporate Responsibility, 

published an op-ed in the Las Vegas Sun that reinforces our 

position. She wrote: “I’m proud to support the Employment 

Non-Discrimination Act (ENDA), federal legislation that would 

protect hardworking gay and transgender employees from 

discrimination in the workplace based on nothing more than 

their sexual orientation or gender identity. … At Caesars 

Entertainment, we’ve long valued a diverse workforce where 

all of our employees know they will be judged on their talent. 

That’s why we spoke out early on ENDA, as part of the Human 

Rights Campaign’s Business Coalition for Workplace Fairness. 

We’re proud to join more than 100 other Fortune 500 and major 

businesses supporting ENDA.”

We believe that diversity is as much about brain power as it is about appearance. 

Each of us has the ability to acquire and process knowledge and understanding. 

That ability, along with our individual life experiences and unique backgrounds  

is what shapes and stimulates the power of our cognitive diversity. 

Diversity and inclusion energizes our work teams and enhances our success.

Diversity is more  
than meets the eye

2014

Fred Keeton, VP External Affairs and Chief Diversity Officer, advocates 
for diversity.

F.Y.I.

Harrah’s Atlantic City sent 358 tons of food scraps 

to feed Krally Farm’s pigs in 2013.
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Supporting marriage equality
This year, we have continued our strong public objection to 

the Defense of Marriage Act (DOMA). Last year, we signed 

the U.S. Supreme Court Amicus Brief arguing that DOMA 

must be overturned. Recently, we were part of a coalition 

of 57 companies that filed Briefs of Employers in support of 

marriage equality in three Sixth Circuit cases. Our court filing, 

presented by our coalition as “amici curiae,” expresses our 

collective opinion as follows:  As employers in a national and 

global economy, it is critical that we attract and retain the best 

employee talent. …. The burden—imposed by state law—of 

having to administer complicated schemes designed to account 

for differential treatment of similarly situated employees 

interferes with our business and professional judgment 

and creates unnecessary confusion, tension, and ultimately, 

diminished employee morale.”  

CAESARS RECOGNIZED FOR GAY TRAVEL
In 2014, we were happy to be recognized by Travel+Leisure magazine as one of 

22 companies they are proud of for support to the LGBT community in the travel 

and hospitality industries. Travel+Leisure stated: “By recognizing and advocating 

for employee diversity, and by welcoming LGBT guests with open arms, these 

companies are responsible for making travel in America more inclusive.” We 

were commended for our partnership with the Gay & Lesbian Alliance Against 

Defamation (GLAAD) and the International Gay and Lesbian Travel Association 

(IGLTA), our repeated perfect 100 score on the Human Rights Campaign’s 

Corporate Equality Index and our microsite for LGBT travelers, with links to 

themed events and wedding planning. 

 

CAESARS PUBLIC POLICY POSITIONS
HUMAN RIGHTS: We support equality and equal rights 

for all LGBT persons. We have publicly supported 

legislation in favor of the LGBT community and 

protection of their rights, in particular, same-sex 

marriage. We positively and publicly support members 

of the LGBT community in our public speaking and in 

our marketing communications. 

IMMIGRATION REFORM: We support comprehensive 

immigration reform that both advances border security 

as well as streamlines the immigration process for those 

who are willing to work hard and complete the legal 

process. We have spoken out in favor of immigration 

reform in public policy forums. 

HEALTHCARE: We are in favor of healthcare reform 

advanced by the Affordable Care Act and the lowering 

of healthcare costs for U.S. citizens. 

CLIMATE CHANGE: We take opportunities to reaffirm 

our public commitment to responsible environmental 

practices by corporations and we use our resources and 

efforts to drive change. We support and take part in 

initiatives led by the World Resources Institute (WRI) 

and the Association of Climate Change Officers (ACCO).  

F.Y.I.

Since our solar plant opened in Harrah’s Resort 

Southern California in 2009, it has generated over 

9 million kWh of electricity - the equivalent of 

powering around 550 homes for a full year.
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Responsible social games
As a significant company active in social games via our 

subsidiaries Playtika and Slotomania, we felt compelled to help 

create a framework to guide the development of this evolving 

sector in a socially responsible manner. We also wanted to 

demonstrate that the social games industry was listening and 

responding to emerging stakeholder concerns. 

We took the initiative, together with other like-minded 

leading social gaming developers and providers, to research 

the phenomenal growth of digital social gaming and its 

implications and also develop a set of principles that should 

govern the activities of social gaming providers. 

Social games are typically played online or on mobile 
devices and have a social element. The social element 
typically means people play with, or directly against their 
friends or they participate in leader boards, chat rooms 
or share and compare progress via a social network. They 
enhance game experiences by enabling people to play 
with or against others. 

The online social games model does include diverse forms of 

commercial transactions as players purchase new game features 

and functionalities. It’s important that such games are priced, 

promoted, marketed and consumed in a socially responsible way, 

and that players’ privacy be protected. Prior to the formation 

of our social games coalition, a comprehensive set of principles 

to govern the way social games are developed, marketed and 

managed online did not exist. 

Together with several other social games companies, in 2013, we led 

the creation of the International Social Games Association (ISGA) to 

act as a unified and consistent voice to represent the legal, regulatory 

and commercial interests of social games companies worldwide. 

The ISGA’s core objective is to educate and inform the public, policy 

makers and regulators on what the industry does, how it works 

and the value it generates for both those that love to play social 

games and for the digital economy. ISGA works to help safeguard 

the consumer while protecting the dynamic and innovative nature of 

social games as a popular form of entertainment. 

THE RISE OF SOCIAL GAMES 

 The social games industry is projected to reach 

$7 billion in revenue by 2015.

 34% of the internet population will play social 

games this year. 

 The average social games player is 40 years old

 54% of social games players are men

 99.5% of social gamers are over the age of 18

 60% of survey respondents said they had 

downloaded a game in the last seven days

 Less than 1 in 10 social gamers spent money in 

their last social game interaction

 Between 1% and 3% of in-game expenditure 

exceeds $13 in the U.S.  

Source: Background briefing research paper, ISGA, 2013

Principles for providers of social games
(see www.i-sga.org for full text)

 Adherence to applicable laws and regulations

 Social games transparency, mechanics 
and functionality  

 Purchases and payments

 Privacy

 Advertising

http://www.i-sga.org
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F.Y.I.

To date, we can count two major achievements. The first is 

the publication of the most significant piece of research into 

digital social games available to date, prepared for the ISGA 

by research company Harvest Strategy, covering the growth, 

development and nature of digital social games and new 

consumer behavior patterns. This research provides critical 

insights in the understanding of social games and how they 

are evolving. The second is the publication of a set of best 

practice principles for providers of social games, covering the 

way social games are marketed and priced. 

“One of the roles we have taken upon ourselves at the ISGA is 
to educate policy-makers. It’s hard to keep up with the rapid 
change of pace in this industry and the new challenges that 
present themselves on an almost daily basis. We developed 
our best practice principles as a basis for ongoing work in this 
area. It is meant to be a living document and is intended to 
evolve as the industry evolves. In the meantime, the research 
that we have completed and the vast experience of our member 
companies at ISGA enable us to provide highly valuable input 
into policy and development debates for the benefit of the 
consumer.”
Luc Delany, CEO, ISGA

Supporting business accountability
In early 2014, we engaged in support of a process to develop 

a new business transparency and sustainability standard for 

the services sector. The development of the standard is led 

by the Sustainability Accounting Standards Board (SASB) and 

standard framework is designed to meet the sustainability 

disclosure requirements of an investor audience that uses 

corporate disclosure documents filed with the Securities and 

Exchange Commission (SEC). At an event organized by SASB, 

our Vice President for Sustainability and Corporate Citizenship, 

Gwen Migita, shared the Caesars experience of embedding a 

culture of citizenship and our approach to reporting. This was 

especially relevant, as we were one of the first companies in 

the world to have publicly reported on sustainability using the 

Global Reporting Initiative G4 guidelines, in 2013. The meeting 

also featured our CFO, Donald Colvin, who discussed the value 

of environmental, social and governance (ESG) investments, 

and the positive impact these can have on the bottom line. 

We believe that business has a responsibility to be transparent 

and we support the development of meaningful standards that 

raise the bar for relevant transparency of corporations. 

We have taken the opportunity to speak at several additional 

events in support of SASB and materiality-based reporting, for 

example, at Compliance Week on Sustainability Reporting and 

at a panel organized by Agrion. 

See Donald Colvin, CFO, Caesars Entertainment, discuss 

sustainability initiatives.

Read more on the Caesars Citizenship blog.

Jubilee will celebrate its 33rd anniversary in 2014, 

making it the longest-running production show on the 

Las Vegas Strip, and the last true showgirl show of its 

kind in North America.

http://3blmedia.com/News/Caesars-CFO-Profits-ESG-Initiatives
http://codegreen.harrahsblogs.com
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Inviting our guests to have fun
We are in the entertainment business, and our passion is inspiring grown-ups to 

play and have memorable experiences every time they honor us with their 

patronage. The way we serve our guests is more important than anything else in 

our business. We are serious about play, and when guests feel our appreciation, 

respect, and personal, attentive, caring service, we are being true to our mission.
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Our guests expect us to behave as responsible corporate 

citizens in everything we do. Many guests are also 

environmentally conscious and want to know that we uphold 

our commitment to environmental stewardship. In addition to 

ensuring our properties are energy and resource-efficient, we 

involve our guests in many of our CodeGreen initiatives, and 

we find that they appreciate this. 

We invite our customers to provide feedback on their 

experience with us after every visit. Our Overall Service scores 

have improved consistently over the past five years, indicating 

that we continue to make progress. This encourages us to 

continue to do even better. Horseshoe Cleveland paid out $49 million in Jackpots  

in its first year of operation.

F.Y.I.
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Best entertainment ever
We have a history of bringing our guests the best 

entertainment ever!  With 40 venues, we provide the most 

exciting billings available. We love it when our guests have 

fun and we host top performers with residencies that keep 

bringing back the crowds. Celine Dion, Olivia Newton-John, 

Shania Twain and Donnie and Marie to name a few. We pull 

out all the stops to meet the entertainment preferences of our 

guests around the country. Our resident stars also get involved 

and meet our VIP guests, engage with employees, often 

support our charitable and community activities and generally, 

become ambassadors and partners of our brand. 

One of our biggest developments in 2013 was our 

announcement of a new two-year residency at Planet 

Hollywood with Britney Spears for 50 shows per year in 

2014 and 2015. We couldn’t let that happen without a true 

celebration. We gathered more than 1,300 people, most of 

them Caesars employees, family and friends, to take part in 

a large card stunt more than ten stories long and seven stories 

across in a remote location in the Nevada desert, to welcome 

Britney to Las Vegas. Having fun ushering in a new era of 

entertainment in Las Vegas was a great example of serious play!  

Rewarding the loyalty of our guests 
We engage our guests and understand their desires and 

preferences through Total Rewards, our award-winning guest 

loyalty program. Total Rewards gives our guests a reason to 

make us their first choice. We offer guests a range of benefits, 

discounts, exclusive entertainment options and more in return 

for their loyalty to Caesars Entertainment. We are pleased that 

Total Rewards customers trust us to use information about 

their purchasing habits in a responsible manner, protecting 

their privacy.    

Total Rewards maintains the largest casino and hospitality 

loyalty customer database in the world, consisting of more 

than 45 million members. We have set the industry standard 

on using data and analytics to drive insights about our 

customer preferences that enables us to identify opportunities 

to better serve our members. Customers have rewarded us 

“Our resident entertainers also act as ambassadors for our 
brands. We work with widely respected stars that we are proud 
to present to our guests. Britney Spears was the first major pop 
residency ever and we were delighted to bring her to Planet 
Hollywood. With over 50 shows per year for 4,600 people at 
each show, that’s a lot of people having the time of their life. 
All the shows have sold out so far.”
Jason Gastwirth, SVP Marketing and Entertainment
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F.Y.I.

for this: they are choosing to spend more of their gaming and 

entertainment dollars with Caesars through Total Rewards.   

Total Rewards is consistently rated the most preferred loyalty 

program among its members, with 64% of Total Rewards 

members citing it as their program of choice.  In both 2012 

and 2013, we were honored to receive the Master of Enterprise 

Loyalty award from Colloquy, one of the world’s leading 

authorities on loyalty marketing across all industries. Caesars is 

the first company to ever win the award more than once.

Getting ahead of customer needs 
An example of how we use Total Rewards to anticipate and 

meet customer needs is the Fuel Rewards Network incentive 

that we introduced in 2013. Our research indicated that gas 

prices in the U.S. were becoming a source of significant 

concern for our customers and this concern was starting to 

affect their entertainment preferences. Our research told us 

that, from mid-2012 to mid-2013, there was a 23% increase in 

customers that were pessimistic about fuel prices. This was a 

very significant shift and caused us to examine how we could use 

Total Rewards to offer our customers some relief. By developing 

a partnership with the Fuel Rewards Network, we were able 

to provide our customers with opportunities for significant 

gas savings at 11,000 participating gas stations throughout the 

country. In the first nine months of launching this benefit, we 

awarded more than 1.7 million Total Rewards members with fuel 

rewards, totaling $21.3 million in fuel savings.

“Partnering with Starwood provides our members access to 
the most luxurious hotels and resorts around the globe. This 
partnership sets Caesars and Starwood apart by allowing 
members to earn and redeem rewards in each other’s program 
while doing the things they love most. As leaders in our 
industries, our programs are well-aligned because we put our 
guests first and provide them world class experiences they can’t 
get anywhere else.” 
Tariq Shaukat, Executive Vice President and Chief Marketing Officer

“Total Rewards is an incredible tool for helping us understand 
how we can best serve our customers. In 2013, we made several 
strategic changes to the program to offer our customers more 
value in their daily lives outside the casino walls.”
Michael Marino, VP Customer Loyalty

Expanding hospitality options for our customers
In 2013, we offered our Total Rewards members another benefit. In a partnership with Starwood Preferred Guest Points program, 

we provided customers of both loyalty programs the opportunity to link their accounts to enjoy benefits offered by both Caesars 

and Starwood. Starwood Preferred Guest Points program includes such brands as Sheraton, Westin and St. Regis. The partnership 

gives Starwood Preferred Guest members the ability to earn Starpoints at Caesars resorts in Las Vegas, Atlantic City, New Orleans 

and Lake Tahoe and Caesars Total Rewards members earn both Tier and Reward Credits for stays at all Starwood properties. In the 

first four months of the program, 32,000 members linked their programs. These customers have booked more than 12,000 hotel 

nights at our properties. 

Harrah’s Tunica has donated over 5,000 decks of  

playing cards to charities and military to date.



c a e s a r s  e n t e r t a i n m e n t  c o r p o r a t e  c i t i z e n s h i p  r e p o r t  2 0 1 3 - 2 0 1 4  56

TABLE OF CONTENTS    |    WELCOME    |    OUR CODE    |    SERIOUS PLAY    |    GRI

Sustainability for guests
Several of our properties have achieved independent external 

certification for leadership in improving social, economic and 

environmental impacts, which provides guests with confidence 

that they can align their entertainment choices with their 

sustainable preferences. In total, 10 of our properties have 

received the Gold Certification for commendable sustainability 

practices from Travelife, the prestigious international 

certification program, which certifies and assists hotel 

properties in managing social and environmental issues. 

Audited by Travelife, Caesars’ properties demonstrate their 

commitment to sustainable practices by encouraging guests 

and local residents to get involved, actively seeking out new 

opportunities for energy efficiency and other environmental 

improvements, adhering to planning procedures for new 

developments, as well as producing progress reports related to 

local community relations initiatives. 

In addition, we have adopted the Green Key Global Eco-Rating 

Program at all our hotels. Green Key Global is a leading 

environmental certification body with a suite of industry 

standard programs and resources for the lodging and meetings 

industries. The Green Key Eco-Rating Program is a graduated 

rating system designed to recognize hotels, motels and resorts 

that are committed to improving their environmental and fiscal 

performance.  Over 2,300 hotels participate in the program 

across the U.S. and internationally.  

Sustainable conventions
We have more than 2.5 million square feet of convention space 

across our properties in the U.S. and we organize more than 

12,000 different meetings, gatherings, conventions, congresses 

and private events that are attended by two million people 

each year. In 2013, we expanded our convention facilities at 

several properties and there is more to come in 2014 and 

beyond. 

Our convention and meeting customers have become more 

conscious about their choices, and each year we find that 

demands have increased for more sustainable features and 

PROTECTING PRIVACY 

We protect the privacy of our guests and their 

personal information. All our staff members are 

educated in the importance of customer privacy. 

We collect and use customer information, with 

their permission, to provide them with better and 

more memorable guest experiences. Our Total 

Rewards loyalty program is optional, and any 

enrolled customers who wish to discontinue their 

participation may opt out at any time. We analyze 

data about our guests to better understand their 

preferences. A robust data governance structure 

and information security framework, including 

continuous performance monitoring, govern all 

uses of customer data.

GREEN KEY ECO-RATING AT CAESARS

 All 31 of our North American hotel properties 

were Green Key Rated in 2013

 24 properties achieved a 4 Key rating out of 

the 5 Keys possible  

 Caesars properties now make up more than 

30% of Green Key rated hotels in Las Vegas

 Caesars has the most Green Key Eco-Rated 

properties of any gaming company in the U.S.
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practices in the organization of large events and gatherings. 

We estimate that around 25% of all contracts for conventions 

and meetings for corporate and institutional customers contain 

demands relating to environmental sustainability – energy 

efficiency, recycling, sustainable catering and more. Our 

CodeGreen strategy has placed us in a strong position to be 

able to meet these demands. We maintain a team of more 

than 200 trained Green Meeting professionals who can advise 

customers on sustainable choices when planning events. 

We actively promote the sustainable features of our properties 

and facilities to encourage potential customers to differentiate 

their events with sustainable practices and facilities available 

as part of our overall service. 

Supplies for schools
In Nevada, we also offer convention and meeting customers 

the opportunities to participate in our Teacher EXCHANGETM 

partnership. Launched in 2002 by The Public Education 

Foundation, the Teacher EXCHANGETM is a re-use resource 

center for southern Nevada public school teachers, offering 

learning tools that enhance classroom projects and curriculum. 

Donations of new and reusable items are collected from 

businesses and individuals and provided to teachers at 

no charge for in-class use. At Caesars, we encourage our 

convention and meeting customers to join us in donating all 

conference materials including notepaper and pens, display 

materials, folders, binders and all forms of equipment and 

“Caesars is proud to be a leader in helping the Teacher 
EXCHANGE influence educators throughout Southern Nevada. 
Our commitment to helping the communities we operate in is 
integral to Caesars, and we are happy to have kicked-off this 
initiative with the Teacher EXCHANGE in Laughlin.”  
Thom Reilly, Executive Director, Caesars Foundation

meeting accessories for the benefit 

of schoolchildren in Nevada. In 

2013, we donated more than 

400,000 pounds of supplies 

benefitting Southern Nevada 

classrooms, effectively diverting 

these supplies from landfills. 

In addition, our Caesars Foundation 

has supported Teacher EXCHANGETM 

since 2008, with funding totaling 

around $1.5 million, and in 2013, 

the Caesars Foundation granted 

a further $250,000 enabling the 

initiative to expand its reach with the Teacher EXCHANGE Express, 

a new school supply delivery vehicle. The Teacher EXCHANGE 

Express made its inaugural delivery to the William G. Bennett 

Elementary School in Laughlin, Nevada, home also to Harrah’s 

Laughlin Casino and Hotel. Twenty-six teachers at the school 

received school supplies funded by the Caesars Foundation, 

and our HERO volunteers from Harrah’s Laughlin delivered the 

supplies to teachers.

Jan Jones, Caesars executive 
and Nevada Public Education 
Foundation board member, 
addresses guests at the 
Teacher Exchange.
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Leading Responsible Gaming

When it comes to Responsible Gaming, there is no play  

we are more serious about. Caesars has been at the  

leading edge of Responsible Gaming awareness,  

tools and programs for more than two decades.
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Serious about Responsible Gaming
Our approach to Responsible Gaming spans research, 

partnerships with leading organizations, use of innovative 

technology to support Responsible Gaming programs and 

comprehensive training and practical tools for all our staff. We 

maintain an active role in industry-wide efforts to ensure high 

standards of Responsible Gaming in every form of gambling 

that we offer. All our properties have Responsible Gaming 

Ambassadors who promote “responsible gaming” to our guests 

and offer assistance to guests that may not be gambling 

responsibly. In 2013, we invested more than 27,000 hours in 

training our employees in both classroom and online modules.
PROMOTING RESPONSIBLE GAMING  

Our leadership achievements include 

being the first company to:

 Develop responsible gaming initiatives 
informed by the latest science, evaluated 
objectively and created in conjunction 
with leading researchers.

 Recognize and address problem gambling 
including underage gambling prevention. 
Our responsible gaming education programs 
continue to serve as a model for industry 
efforts. 

 Achieve recognition for leadership by the 
National Council on Problem Gambling 
in the U.S.

 Offer nationwide self-exclusion and self-
restriction in the U.S.

 Partner with the National Council on Problem 
Gambling to establish first national 24-hour 
toll-free responsible gaming helpline.

 Broadcast local and national responsible 
gaming messages.

 Have a casino accredited by the Responsible 
Gambling Council.

“Promoting Responsible Gaming is a top priority for me and 
a mission about which I feel very strongly. As a central pillar 
of our Code of Commitment, Caesars Entertainment makes 
a public pledge to all of our guests to promote responsible 
gaming. Caesars wants every guest who gambles at one of our 
properties to do so for the right reason – to simply have fun. 
Not only is our commitment to responsible gaming part of the 
very fabric of who we are as a company today, but it also plays 
an important role in our future. As we pursue expansion in new 
markets around the world, the strength of our Responsible 
Gaming program is often commended by regulators and 
community leaders, and we are often consulted for our 
expertise in this area.”
Jennifer Shatley, Vice President for Responsible Gaming Policies and 

Compliance

Caesars entertainment

R E S P O N S I B L E  G A M I N G  M E A N S :

Responsible Gaming Is Our Business.® 
If you think you or someone you care 
about may have a gambling problem, 

call 1-800-522-4700. 

YOU MUST BE 21 OR OLDER TO GAMBLE 

©2013, Caesars License Company, LLC.

More than two decades ago,  

we became the first  

casino company to create 

a responsible gaming 

program.  

At Caesars, we want to make 

sure all of our customers have 

a great time. That’s why 

we educate our employees 

about responsible gaming, and 

encourage our customers  

to play responsibly.

Knowing  
when to stop

Caesars cares about its customers,  
and is leading the industry in  

encouraging responsible gaming.  
That’s why we created the Caesars  

Code of Commitment. It’s a  
public pledge to our guests,  

our employees, our communities,  
and the environment that we will  

honor the trust they have  
placed in us. For more  

information, go to: 

www.caesars.com/corporate/ 
about-us-code-of-commitment.html
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Caesars cares about its customers,  
and is leading the industry in 

encouraging responsible gaming. 
That’s why we created the Caesars 

Code of Commitment. It’s a  
public pledge to our guests,  

our employees, our communities, 
and the environment that we will  

honor the trust they have  
placed in us. For more  

information, go to: 

www.caesars.com/corporate/
about-us-code-of-commitment.html

R e s p o n s I b l e  G a M I n G  M e a n s :

Responsible Gaming Is Our Business.® 
If you think you or someone you care 
about may have a gambling problem, 
call 1-800-GAMBLER (1-800-426-2537). 

yOu Must Be 21 OR OldeR tO GaMBle 

©2013, Caesars license Company, llC.

you wouldn’t leave your  

child alone in a shopping mall 

or at a baseball game. It should 

be no different in a casino.  

at Caesars, responsible 

gaming means making sure 

that parents understand  

the importance of  

supervising their  

children at all times.

Don’t leave your 
kids unattended
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CASINO HOUSE 
ADVANTAGE AND 
EXPECTED LOSS

  For every $100 
 House  bet, the player can 
 Advantage  expect to lose…

BACCARAT 
Player/Banker  1.1%–1.2%  $1.10–$1.20 
Tie  14.4%  $14.40

BLACKJACK  0.5%–1.5%  50¢–$1.50

CRAPS 
Pass/Don’t Pass  1.4%  $1.40 
Prop Bets  10%–16.7%  $10–$16.70

KENO AND SPORTS 
Keno 1-15 Spots  25%–30%  $25–$30 
Video Keno  8%–15%  $8–$15 
Sports Betting 
(Bet $11/Win $10)  4.5%  $4.50

ROULETTE 
Single Zero  2.7%  $2.70 
Double Zero  5.3%  $5.30

REELS 
Nickel Slots  7%–12%  $7–$12 
Quarter Slots  5%–10%  $5–$10 
Dollar Slots  2.5%–6%  $2.50–$6

VIDEO POKER  0.5%–5%  50¢–$5

Note: For games with strategic decisions (e.g., 

blackjack, video poker), an “average player” strategy  

is assumed. For games in which rule/pay variations 

exist (for example, slot machines), a typical offering  

is assumed although an operator may, subject to 

governmental requirements, provide for a greater  

or lower house advantage. The information in this 

brochure is provided for the purposes of illustration 

only. Actual house advantages and hold percentages 

may vary.

For more information,  

visit the American Gaming 

Association website at 

www.americangaming.org.

Caesars entertainment

A guide to  
understanding  

the odds

T H E  H O U S E  A D V A N T A G E :
GOVERNMENT 
REGULATION

While some people believe that casinos 
can “rig” slot machines and other games,  
the reality is that the actions of every 
casino in the United States are tightly 
controlled by regulatory agencies, 
which ensure that all the games are  
fair and determined by chance. Slot 
machines must meet stringent technical 
and operating standards, including 
specific payout percentages, before 
they ever reach the casino floor.

Caesars cares about its customers,  
and is leading the industry in 

encouraging responsible gaming. 
That’s why we created the Caesars 

Code of Commitment. It’s a  
public pledge to our guests,  

our employees, our communities,  
and the environment that we will  

honor the trust they have  
placed in us. For more  

information, go to: 

 http://www.caesars.com/corporate/
about-us-code-of-commitment.html

YOU MUST BE 21 OR OLDER TO GAMBLE 
©2013 Caesars License Company, LLC.

Responsible Gaming Is Our Business.®  
If you think you or someone you care  
about may have a gambling problem, 

call 1-800-522-4700. You can voluntarily 
request to be self excluded from all casinos 
in Louisiana by appearing personally at any 

office of the Louisiana State Police. For 
further information concerning this process, 

please call the LSP at 1-800-877-STOP (7867). 
To obtain LSP self-exclusion information,  
please contact the Security Department.
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In southern Nevada, Caesars recently installed 

over 10,000 low-flow showerheads across several 

properties, which resulted in an estimated savings 

of over 50 million gallons of water per year. 
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Celebrating a week of Responsible Gaming 
Responsible Gaming Education Week (RGEW) is held annually 

during the first full week of August, organized by the American 

Gaming Association (AGA) to increase awareness of problem 

gambling among gaming industry employees and customers 

and to promote responsible gaming nationwide. RGEW is an 

important part of our year-round focus on teaching employees 

and patrons about responsible gaming. Caesars Entertainment 

is proud to once again have taken part in joining gaming 

companies nationwide to participate in the 16th annual RGEW 

in 2013. Team members at our properties participated in events 

and activities with the theme “how do you say responsible 

gaming?” designed to celebrate the diversity of our customers 

and team members while urging everyone to be fluent in the 

most important responsible gaming messages. 

Academics come to Las Vegas! 
In May 2013, Caesars Palace was proud to host the 15th 

International Conference on Gambling & Risk Taking, organized 

by the International Gaming Institute (IGI) at the University of 

Nevada, Las Vegas. This international conference, held every 

three years, is a unique gathering of the world’s gambling 

intellectuals (including professors from all six continents, the 

MIT card counting team, and ESPN’s gambling experts), all of 

whom come together to examine and analyze gambling from 

many perspectives and discuss the latest trends. In 2013, more 

than 450 people from 27 countries took part, making this the 

biggest conference in the history of the event.

How do Caesars employees say responsible gaming? 

“Our 2013 conference broke all records, both in terms of 
attendance and in terms of the positive feedback we received 
from participants. This was due not only to the compelling 
content and high quality speaker line-up, but also due to the 
venue we selected. This year, we felt that Caesars was the 
only place the conference could be held - after all, everything 
that has happened in gaming has happened at Caesars! Put 
simply, there was no better place to host such an historic and 
important event. In 2013, our conference noted the maturation 
of the industry. In 1974, when we started out, there was much 
skepticism about this industry and about any academics 
who sought to study it. Today, public perception is quite 
different, and casino resorts have now been incorporated into 
communities around the globe.”
Bo J. Bernhard, International Gaming Institute, University of Nevada, 

Las Vegas

15th International Conference on Gambling and Risk Taking attendees

F.Y.I.

Harrah’s and Harveys Lake Tahoe celebrated 2013 

Team Member service milestones adding up to 5,184 

years of combined service. 153 of those years are from 

three Team Members that have dedicated 50+ years 

each to the company.

https://www.youtube.com/watch?v=LJMlgbfQtns
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Responsible gaming online 
In 2013, in line with new regulatory opportunities, we launched 

our online gambling offerings in Nevada and New Jersey and 

in Delaware in early 2014. The online environment is somewhat 

different from the physical casino experience, but our level of 

commitment in the area of Responsible Gaming is no different. 

We established responsible gaming protocols and customer 

communications channels on all our online sites and provide 

support for online gamers in terms of Responsible Gaming 

options. These include cooling-off periods, deposit limits, time 

limits, self-restriction and full self-exclusion, as well as a full 

page ad on our gambling websites, such as the World Series 

of Poker website that provides explanations, guidance and 

assistance, including a problem gambling hotline. 

“One of the reasons we have favored regulated online gaming 
is so that Responsible Gaming standards will be required and 
enforced for all operators throughout the industry. We have 
been leaders in Responsible Gaming in our land-based casinos, 
and we are taking the same approach in our online platforms 
as well. There are significant technology and database 
driven checks and processes to verify personal identification 
information and age-gate our sites. I feel we are in a very 
strong position to maintain Responsible Gaming on our 
online platforms.”
Mitch Garber, CEO Caesars Acquisition Co.

Harrah’s New Orleans recycles 325 wood pallets per week 

–  if we stacked them in a pile for a year, the height of this  

pile would be about seven times the height of the  

Empire State Building!
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Being an employer of choice

Being an employer of choice is an essential ingredient 

in our ability to inspire grown-ups to play and to 

create memorable experiences for guests.
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In 2013, more than 68,000 employees chose to enjoy a serious 

and fun working environment in our global operations. Of these, 

93% were employed in our properties across the U.S. Maintaining 

an inclusive, inspiring, motivating and empowering workplace, 

every day, for tens of thousands of employees, does not happen 

without a serious leadership commitment translated into daily 

actions. Our values, our Code of Commitment and our serious 

approach to play help make it happen.

Passion for service
2013 was another record year for customer satisfaction. For the 

fifth year in a row, we have exceeded our overall service scores.  

Creating memorable experiences for our guests and 

personalizing rewards are fundamental components of our 

strategic vision for success. Our values of delivering service with 

passion and celebrating successes encourages us to take pride in 

everything we do for both our guests and for one another. Our 

Total Service Jackpot is a symbol of our passion for service. 

The Jackpot was introduced in 2011 as a way to accelerate growth 

in our service capabilities and ensure our best rewards go to the 

best performers. Achieving the Jackpot requires an improvement 

in A-scores that is double our annual target of three percent. 

A-scores are the highest scores customers can give in response to 

our service questionnaires. In 2013, eight locations demonstrated 

their commitment to service with passion by earning the Jackpot 

(bringing our overall total to 21 Jackpot properties since 2011).

OUR EMPLOYEES IN 2013

50% women in total

41% women in management

56% employees from minority groups

35% employees over the age of 50

17% employees under the age of 30

 Total Service is the way we define our full 

range of targets to deliver unrivalled customer 

satisfaction and memorable customer experiences.  

 Overall Service is the main customer satisfaction 

metric we track in our customer surveys. The 

highest score from customers is an A.     

 Total Rewards is our customer loyalty 

membership program that rewards our customers 

with valuable benefits in return for their patronage 

across all our properties and services. Customers 

receive Total Reward Credits to redeem across a 

range of options including hospitality, dining, 

entertainment, casino play, and a range of VIP 

services and more.  

 Total Returns is our employee incentive program 

that rewards our employees for outstanding 

customer service. When employees, as individuals 

or teams, meet or exceed our customer satisfaction 

targets, they receive Total Return Credits to redeem 

against a range of gift options including travel, 

entertainment, electronics, electrical appliances, 

household goods and more.

 Linking Total Rewards and Total Returns 

demonstrates that guest satisfaction correlates 

highly with employee service performance.

“Our approach to Total Service continues to deliver even better 
results. What is most satisfying is that we have raised the bar for 
service everywhere we operate. We are seeing that, as we open 
new properties, such as Horseshoe Cleveland and Horseshoe 
Cincinnati, their first year scores for Overall Service are higher 
than all other properties in their first year. This shows that we 
have embedded a service culture with true passion.”
 Terry Byrnes, Vice President, Total Service

F.Y.I.
The average tenure for Team Members at 

Harrah’s Reno is 14.43 years.
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Total Service Jackpot rewards in 2013 totaled over $15 million 

and pushed the total amount rewarded through Total Returns 

upwards of $81 million since 2009.  Some of the most popular 

items redeemed with Total Return Credits by our employees 

throughout 2013 included iPads, designer headphones, 

kitchen appliances, fragrances and sporting equipment. 

Some employees cashed in their earnings to create their own 

unforgettable experiences, redeeming Total Return Credits for 

cruises, theme park excursions and travel vouchers. 

Great place to work
Measuring employee engagement
We measure employee engagement with our annual 

Employee Opinion Survey (EOS) and Supervisory Feedback 

Survey (SFS). The EOS gives employees the opportunity to 

provide confidential feedback on how well we have created 

a workplace where they can be their best. The SFS allows 

employees to provide confidential feedback about the quality 

of their supervisors’ leadership and support. Employee 

feedback contributes to leadership assessments and we use 

it in career planning and professional skills development. All 

employees participate in an annual performance appraisal 

review to examine their accomplishments for the entire year 

and plan further performance development.

In 2013, over 90% of eligible employees participated in the EOS 

and the SFS. Employees maintained 2012 engagement levels in 

2013, but results showed an increase in supervisor satisfaction 

levels, reaching an all-time high. Employee satisfaction with 

their supervisor is highly correlated with overall engagement 

of direct report employees.

EMPLOYEE SATISFACTION
(EOS)

4.09
in 2013

(same in 2012)

EMPLOYEE SATISFACTION 
WITH SUPERVISOR (SFS)

4.29
in 2013

(4.25 in 2012)

NB: Scores out of a possible five. Average for all properties.

EMPLOYEE ENGAGEMENT IMPACTS IN 2013

We correlate our engagement scores both to customer 
satisfaction and to voluntary turnover. We find that 
as employee satisfaction increases, so does customer 
satisfaction. Similarly, as employee satisfaction 
decreases, employee retention decreases.

 Properties with EOS engagement scores above 4.1 
received nearly 5% more A satisfaction scores from 
guests than properties with EOS scores below 4.0.

 80% of properties that improved EOS engagement 
scores by 0.1 or more reached their 3% goal in 
Total Service improvement.

 Employees with EOS engagement scores above 
4 show up as 2.5 times less likely to leave the 
company. 

At Horseshoe Cincinnati in 2013, we recycled 

111,000 pounds of cooking oil – that’s 

equivalent to the weight of about 330 adult 

male Giant Pandas!

F.Y.I.
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Great recognition for great contribution
In 2013, we introduced a new way to recognize great employee contributions. Managers and employees are encouraged to show 

appreciation for the contributions of their colleagues in our Root for Me eCard program. In addition to our annual Employee 

Appreciation Day, when recognition is specifically promoted, we have tried to make recognition a part of our daily culture. In 2013, we 

saw momentum growing as more eCards than ever were sent via a range of channels including email and mobile applications. eCards 

go in many different directions – supervisors recognize their employees, employees recognize each other, some  individually, some in 

teams. eCards are designed in different categories and senders can create their own personalized messages. 

What our colleagues are saying about the eCard program:

“I really love this program as it is a strong tool to thank and 
acknowledge employees. It makes me feel good receiving an 
eCard and I hope that feeling is mutual when I send one.”
Eric Zawid, Concierge, Caesars Palace Las Vegas 

“I have gotten such positive feedback from my team 
members!!! As a Leader on the floor I feel it is important that 
my team knows that I appreciate all their hard work. I believe 
that it makes them want to keep doing a good job and feel 
appreciated.” 
Carolin Rinaldo, Games Supervisor, Harrah’s Philadelphia

“I’ve received nothing but positive reactions from eCard 
recipients. Many say they are very touched and some were 
brought to tears by the heartfelt sentiments. Several people say 
they print them out and save them as keepsakes.”
Donna L. Smith, Assistant Executive Housekeeper, Rio All-Suite Hotel & 

Casino

“I’ve been stopped on the casino floor by employees who said 
“thanks for remembering my birthday.” I send “thank you” 
cards to supervisors and managers who volunteer to help at 
team and HERO events. I’ve found that behavior that gets 
recognized gets repeated.”
Karen Kaminski, VP, Human Resources, Horseshoe Cleveland

“I couldn’t believe how many actually read the eCards.  The 
response is overwhelming. When my fellow employees say 
thank you, they actually have a gleam in their eye. They say 
that it makes them feel special that someone recognizes 
them. That makes me feel good as well. I think it drives better 
teamwork.”
Roseanne Albani, Games Supervisor, The Rio All-Suite Hotel and Casino
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Training and development
Our mission is to create learning experiences that connect our 

employees to the spirit and culture of Caesars Entertainment 

as well as to provide them with the tools for professional 

and personal excellence. Training at Caesars Entertainment is 

based on a suite of organizational learning programs, called 

the Empire Series, designed to support the delivery of current 

business strategies and to measurably support organizational 

goals. We align learning with organizational career 

development programs to support the growth and upward 

mobility of our employees. Employees have access to an entire 

library of voluntary courses on topics including professional 

skills, computer skills, and leadership skills that they can 

complete whenever convenient for them. Our employees also 

participate in annual regulatory and compliance training. In 

2013, employees took part in hundreds of training programs 

(classroom and online) with an average of 62 training hours 

per employee per year overall. More than 2,500 employees 

completed online training specifically investing a total of 9,050 

online hours.

Internships
Every year, we offer short-term internships to college students 

all over the country, with around 4 to 6 students engaged 

per property. Internships focus in different professional areas 

to help students understand more about and gain skills in 

a specific profession. In 2013, we opened a new internship 

program in the hotel, food and beverage specialism. Many 

interns come back to Caesars and become employees after 

completing their studies. 

Tuition reimbursement
Every year, we help employees achieve their personal 

development aspirations through our Education Assistance 

program that reimburses eligible employees up to 90% of 

tuition fees, up to $3,000 per calendar year for undergraduate 

classes or $4,000 per calendar year for graduate classes. 

Employees select study programs that best meet their personal 

development objectives. In 2013, 413 employees gained the 

benefit of tuition reimbursement, to a total value that Caesars 

funded of $566,477 for courses completed in 2013. 

AVERAGE TRAINING HOURS PER EMPLOYEE PER YEAR

Female

63

Managers

17

Male

61

Non-Managers

69

Overall average

62

Overall average

62

THE EMPIRE SERIES 
TRAINING SUITE

Welcome to the Empire: 
new hire orientation

Managing the Empire: 
new leader onboarding program

Leading the Empire: 
leadership coaching course

Emerging Leader Summit (ELS): 
prepare future business leaders    

WELCOME TO  
THE EMPIRE

ENTERTAINING OUR BEST

Facilitator Guide
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F.Y.I.

Diversity and inclusion 
Diversity and inclusion is important for us and our guests. Our 

tens of millions of guests represent the entire scale of diversity 

of the human population. In order to serve them well, and help 

create memorable experiences, our team must reflect a similar 

level of diversity. Diversity and inclusion means respecting and 

embracing differences, and appreciating the unique talents and 

qualities of each individual. We appreciate this diversity in our 

guests, suppliers, local communities and all those we interact 

with. We share this diversity in our own working culture and 

behavior. Through our diversity-based approach to recruitment, 

retention, development and reward, we offer personal and 

professional opportunities for tens of thousands of employees 

from all backgrounds and all dimensions of diversity. We 

believe our inclusive culture is a major factor in our success. 

In 2013, as we opened new properties, we reached out in 

proactive and innovative ways to local communities to ensure 

we encourage diverse employees to apply for the thousands 

of new jobs on offer. We cultivate relationships with local 

organizations around each of our properties – minority 

councils, academic institutions and more - to enlist their 

support in reaching all possible candidates. Our insistence on 

hiring for diversity sets us apart from many businesses and 

represents a true advantage for economic inclusion in our city 

casino-hotel model, for urban environments are frequently the 

most diverse environments.

Building on the strengths of women
As part of our overall approach to diversity and inclusion, 

we encourage women to develop and grow and have the 

opportunity to pursue their careers while at the same time 

achieving their personal and family ambitions. Our record 

on gender balance at Caesars is strong: in 2013, 41% of our 

managers were women and overall, our company was made 

up of 50% women. We support women by investing in their 

development, providing constructive performance feedback 

and creating new job opportunities. In 2013, we launched a new 

women’s advancement program to supplement these efforts.

REWARDING DIVERSITY

In 2013, The Tourism Council of Greater Cincinnati 

(TCGC) held the 21st annual celebration of the ROSE 

Awards, nominated by hospitality and service 

industry companies and organizations in Recognition 

Of Service Excellence. Rugenta Asakwa, a Total 

Rewards representative at Horseshoe Cincinnati 

was honored with the Diamond Hospitality Award. 

Rugenta comes from Cameroon, Africa, and had faced 

many challenges in her life before reaching the U.S. 

and learning how to survive and thrive. 

“I have learned that if you give your all, have fun 

and bring out your personality, you can go as far as 

you want.” – Rugenta Asakwa

That’s the serious play spirit we nurture at Caesars!  

More than 5 million guests visited Horseshoe Cleveland in 

its first year of operation – that’s close to ten guests every 

single minute of every single day of every single week.
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Leaning in for women’s advancement
In 2013, we formed a Lean In circle at Caesars. This was the 

initiative of Eileen Moore, a proven senior leader at Caesars 

with a strong track history in different management roles.   

Eileen had heard that the innovative 360 peer review approach 

of Leanin.org was yielding new levels of success in helping 

women to succeed. Lean In is an approach developed by Sheryl 

Sandberg and supported by her non-profit organization that 

encourages women to pursue their ambitions by providing a 

support framework and inspirational tools. Eileen became the 

moderator of an inaugural Lean In circle of seven senior-level 

women at Caesars that were nominated to participate as part 

of their personal development. The circle meets every three 

months. At each meeting, different aspects of leadership, 

performance, challenges and conflicts are discussed and 

each member contributes help and support from their own 

experience. The idea is that after gaining positive help from 

their Lean In circle, each member will form and moderate her 

own circle. In this way, a strong network of mutually supportive 

women will cascade throughout the organization, becoming a 

truly meaningful platform to help women advance. 

Another positive aspect of the Lean In circle is that at every 

meeting of the group, some form of outreach activity is 

undertaken as well, in the true spirit of serious play at Caesars. 

At one meeting, the circle hosted a group of female VIP 

customers; at another meeting, a group of female business 

owners. At the most recent meeting in New Orleans, the Lean 

In circle hosted a girls leadership group from KIPP Renaissance 

“My personal experience at Caesars has been fantastic. 
Everybody has a chance to achieve because the best ideas win. 
I have found that if you do a great job taking care of customers 
and employees, you have fun and get ahead. You have to be 
willing to work hard, but it pays off at Caesars, whoever you 
are. I have had a fulfilling experience moderating our inaugural 
Lean In circle. We have really increased our sense of belonging 
and support of each other. Not only that, in the last twelve 
months, five of our seven members have been promoted or 
received additional career development opportunities.”
Eileen Moore, Regional President and General Manager, The LINQ, 

Flamingo, The Cromwell

Eileen Moore, Karie Hall (VP & General Manager of The Cromwell) and 

Melissa Fielding (Director of Hotel Operations) as “Women in Leadership”
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F.Y.I.High School, encouraging them to “dream the bigger dream” 

and engaging with them in discussion about future life and 

work choices and personal experiences as female leaders in a 

large corporation. 

In this way, a personal Lean In journey has become a platform 

not only for personal growth and development but also for 

reaching out to external stakeholders of our business and 

engaging with them. We hope that Lean In circles will become 

a strong platform to support many Caesars women in the 

coming years. 

Enlisting Heroes 
In early 2013, we launched a corporate-wide hiring initiative 

called Enlisting Heroes, aimed at providing job opportunities 

for U.S. Military veterans. Enlisting Heroes seeks to harness 

the skills and aptitudes veterans acquire throughout their 

military career and apply them to the business world. At 

Caesars Entertainment, there is no shortage of examples of 

veterans transitioning from successful careers in the military 

to successful careers in the gaming industry in a range of 

functions from property management, logistics, human 

resources and more. Our experience is that veterans bring 

integrity, energy, intellect, motivation and a strong sense of 

accountability, all of which are qualities that make veterans 

ideal candidates to contribute to Caesars’ overall success.  

To get the ball rolling, we held a kick-off networking event 

for more than 90 local veterans at our Rio All-Suite Hotel and 

Casino in Las Vegas. We wanted to welcome veterans and invite 

them to consider joining our company, and, at the same time, 

take the opportunity to get to know them. More than 50 of our 

senior management attended this event, showing how much 

value they placed on hiring veterans. While Enlisting Heroes 

is a corporate-wide initiative, the program launch in Nevada 

was particularly relevant given the state has a 330,000-strong 

population of reserve and military veterans and is home to our 

corporate headquarters. We offered veterans to consider more 

than 10,000 job opportunities available across the country and 

more than 500 in the State of Nevada.

Caesars Enlisting Heroes networking event

The kick-off event was followed a few weeks later with a job 

fair and hiring day. More than 250 area veterans attended, 

many were interviewed and 94 were offered jobs on the spot, 

representing the four branches of the U.S. Military: Army, Navy, 

Air Force and Marines. Overall, since this event, we have hired 

more than 600 veterans in the U.S. (as of June 2014).

Celine Dion has performed more than 920 times at 

The Colosseum at Caesars Palace between 2003 and 

today to over 3.5 million guests 

https://www.youtube.com/watch?v=0nN_AJIO1iM
https://www.youtube.com/watch?v=0nN_AJIO1iM
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As part of this initiative, we also partner with a range 

of veterans’ organizations including the U.S. Chamber of 

Commerce Hiring Heroes, Department of Veteran Services, 

Nellis Air Force Base and more. We have also established a 

Veterans’ Business Resource Group for current employees to 

advance veterans’ professional development and provide a 

platform for discussion of common interests and ideas.

In 2013, 21.4 million men and women, or 9% of the 

civilian non-institutional population age 18 and over, 

were veterans. For all veterans, the unemployment rate 

was 6.6% in 2013, similar to unemployment rates in 

the civilian population in the U.S. Unemployment rates 

among (younger) veterans that served in the military 

after the Sept. 11, 2001, terror attacks were highest (9%). 

(Bureau of Labor Statistics)

Are you a vet? We are looking for you. 
Visit: Caesars.com/enlistingheroes

“We are so proud of the work we have commenced around 
the veteran hiring at Caesars Entertainment. Not only are we 
identifying fantastic, experienced individuals to join our team, 
we are making an important contribution to our country.” 
Eloise Scavella, Vice President of Employment & Training 

F.Y.I.

Harrah’s Philadelphia Casino and Racetrack 

celebrated Earth Day in 2013 by planting trees 

at Crozer Park in Old Chester, Pennsylvania.

http://www.Caesars.com/enlistingheroes
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Supporting new citizens
In the true Caesars spirit of diversity and inclusion, we 

maintain a Citizenship Rewards Program for Las Vegas 

employees who become naturalized citizens of the United 

States.  We recognize Las Vegas employees for their dedication 

and commitment to becoming naturalized citizens with 

a refund of up to 100% of the application. Employees are 

encouraged to complete an application that demonstrates 

their eligibility and submit an essay stating why they chose to 

become a U.S. citizen, along with a letter of recommendation 

from a family member or department or community leader. In 

2013, we rewarded 38 employees with Citizenship Rewards at a 

value of more than $14,800. To date, we have helped more than 

250 employees become U.S. citizens. 

EMPLOYEE PERSPECTIVES

“I chose to become a US citizen because I want to make 
sure that my kids can have a better future. I am very 
thankful to this country as well as Caesars Palace who 
gave me a chance in changing my life.”
– Janis Medina

“Having been born in a communist country, I grew up 
never knowing the true meaning of freedom. I began to 
study for my citizenship test. The more I learned about 
the workings of the system of government of my new 
home, the more I became intrigued with the meaning of 
the Constitution of the United States. I began to under-
stand that the freedom I had been denied for so many 
years is not a privilege but a given right of every human 
being in these United States.”
– Richard Rodriquez   
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F.Y.I.

Supporting LGBT rights
For the seventh consecutive year, we earned a perfect rating 

from the Human Rights Campaign’s annual Corporate Equality 

Index. The Corporate Equality Index scores businesses based 

on lesbian, gay, bisexual and transgender (LGBT) workplace 

policies, providing a roadmap for employers to enhance 

their employment guidelines, benefits and other practices. 

Rigorous rating requirements are used to score participating 

U.S. businesses, and the level of difficulty rises each year with 

an increased focus on social impacts and issues. We have a 

longstanding history of leadership in establishing a caring 

culture and supporting diversity and inclusion. This seven-

year achievement is a reflection of our company’s promise 

to create and facilitate comprehensive and fair policies and 

programs that are offered to all our employees and guests. For 

our LGBT team members, Caesars enforces its comprehensive 

non-discrimination policies, provides domestic partner benefits 

(including health care), and benefit coverage for gender 

reassignment surgeries and procedures. 

Diversity is more  
than meets the eye

Caesars Entertainment drives economic inclusion through its 

ongoing supplier diversity efforts. We are excited to partner 

with the NGLCC in expanding capacity for LGBT businesses.

2014

Spirit Day, October 17, 2013: Caesars employees took a stand 
against bullying by wearing purple in support of LGBT youth

We have been an advocate for legislation that supports equality 

and civil rights for all LGBT persons. Also, we maintain a Business 

Resource Group for LBGT employees to help them network, share 

experiences and offer support for specific challenges. 

New Jersey’s Masters Organic Farms supplies Bally’s, 

Caesars and Showboat dining outlets with organic 

and sustainable produce grown just 20 miles away. 
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F.Y.I.

Health and wellness 
We remain committed to helping our employees achieve 

better health and wellbeing though our corporate Wellness 

Rewards program that gives employees opportunities to 

care for their health and save thousands of dollars. Since our 

Wellness Rewards program was introduced in 2011, many of our 

properties have made great strides in helping team members 

improve their health. We reach out to employees in ways that 

energize and motivate them to invest in their own wellness. 

Our investment in health and wellness has contributed to a 

reduction in costs through reduced health claims and improved 

continuity and customer service.   

Our Wellness Rewards program incentivizes employees to 

benefit from lower medical care premiums. To receive a 

saving of around $250 per year, an employee simply joins 

the program and makes an annual visit to a wellness nurse. 

To receive further savings, employees address health risks 

identified through their health screening and take action to 

improve their health. Employees can save over $2,000 per year 

for themselves and their spouses. Our engagement rate in 

2013 was more than 90%.  We believe this is the highest in our 

industry. 

At risk employees by health metric (excludes employees screened as healthy)

2010 2013 Change

Total cholesterol 46% 36% 10% improvement

Blood pressure 78% 71% 7% improvement

Tobacco users 18% 15% 3 % improvement

Glucose (fasting) 37% 19% 18% improvement

Hypertension 31% 14% 17% improvement

Overall at risk (more than 3 risk areas) 74% 66% 8% improvement

“Our wellness program has achieved world-class quality and almost 
all our employees now take advantage of the substantial benefits. We 
have even noticed that our employees are starting to reverse certain 
demographic trends. In general, the older you get, the sicker you get. At 
Caesars, the opposite is starting to be true. We are seeing a trend-line of 
healthier metrics from more employees as they get older – hypertension, 
BMI, cholesterol, blood pressure, glucose levels are coming down. Our 
employees are getting healthier as they get older. At the same time, 
employees are saving money on healthcare costs. As a business, we are 
looking at medical plan expenses at around 3%, well below benchmarks of 
corporations of our size. Wellness is both a business imperative and a way 
for us to demonstrate our Code of Commitment to employees.”
Mary Thomas, Executive Vice President, Human Resources

Frank Marino has performed more than 

25,000 shows at Caesars and has changed 

gowns backstage over 415,000 times and 

wigs over 100,000 times. 
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Investing in the health of our planet

We are committed to environmental stewardship and supporting 

global efforts to preserve the planet for current and future 

generations. Our employees and guests expect us to behave 

responsibly toward the environment.

CodeGreen employee volunteers and their family members took part in the annual Earth Day tree planting event.
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Increasingly, regulators make environmental demands, as do city 

authorities where we maintain our properties, corporate clients that use 

our convention and meeting facilities and our neighboring communities. 

And, of course, as we all know by now, any business that uses resources 

efficiently also saves money. 

Since the start of our CodeGreen environmental sustainability strategy 

seven years ago, we have made great strides in improving our environ-

mental impacts across a range of multi-year targets. We have met our 

short-term reduction targets for energy, water and waste ahead of our 

commitment. 

CodeGreen is our company-wide environmental and 

sustainability strategy that defines multi-year short 

and long-term environmental targets in several areas:

 Energy conservation

 Greenhouse gas emissions reduction

 Water conservation

 Waste diversion

 Green construction

 Employee engagement 

 Guest engagement

TARGET 2013 PERFORMANCE

Energy 
Reduce energy consumption (fossil fuel based) per 1,000 
air-conditioned sq. ft. by 20% by 2015 and 40% by 2025 
(2007 baseline).

-20.1% 2015 target 
achieved

Greenhouse gas 
emissions

Reduce absolute greenhouse gas emissions by 10% by 2013 
(2007 baseline).

-12.6% 2013 target 
exceeded

Reduce greenhouse gas emissions per 1,000 air-conditioned 
sq. ft. by 40% by 2025 (2007 baseline).

-24.1% On track

Water
Reduce water consumption per 1,000 air-conditioned sq. ft. 
by 10% by 2015 and by 15% by 2020 (2008 baseline).

-18.0% 2020 target 
exceeded

Waste
Divert 25% of total waste from landfill by 2014 and 50% 
by 2020. 

35% 2014 target 
exceeded

Real Estate
Achieve LEED certification for all newly-built and expanded 
properties owned by Caesars. 

100% Achieved

Green operations Green Key Certification for all properties in the U.S. 100% Achieved

F.Y.I.
Since inception, Caesars Foundation has gifted 

more than $66 million to support our strategic 

philanthropic priorities.
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Total greenhouse gas emissions
(MT CO2e)1,205,942

1,156,775

1,095,954
1,077,677

1,059,399 1,045,660 1,054,127

2007 2008 2009 2010 2011 2012 2013

56.50 52.82 51.65 48.00 46.31 44.64 45.12

2007 2008 2009 2010 2011 2012 2013

Energy intensity
(MWH per 1,000 sq ft)

Environmental performance summary

Total waste and disposal
(MT)

Waste recycling in 2013

137,118

2012 2013

132,806

32,320

104,798
85,981

46,825

Waste to landfill  Waste recycled Total waste

2007 2008 2009 2010 2011 2012 2013

Total energy consumption
(MWH)

2,811,690

2,725,878
2,677,553

2,627,886
2,578,219

2,535,507
2,585,340

2007 2008 2009 2010 2011 2012 2013

Greenhouse gas emissions intensity
(MT CO2e per 1,000 sq ft)

24.23 22.42 21.14 19.69 19.03 18.41 18.39

Total water use
(kgal)

4,798,439

4,551,951

2008 2009 2010 2011 2012 2013

4,575,481

4,417,954
4,497,924

4,368,930

Water use intensity
(kgal per 1,000 sq ft)

92.99 87.80

2008 2009 2010 2011 2012 2013

83.58 79.36 79.19 76.24

Waste to 
landfill
65%

Waste 
recycled

35%
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CLIMATE LEADERSHIP  

In 2013, we were honored to be the only entertainment-gaming company 

to win the prestigious Climate Leadership Award for excellence in 

greenhouse gas management. The annual Climate Leadership Awards are 

sponsored by the Environmental Protection Agency’s (EPA) Center for 

Corporate Climate Leadership, along with three NGO partners: Association of Climate Change Officers (ACCO), Center 

for Climate and Energy Solutions (C2ES), and The Climate Registry (TCR).  The national awards program recognizes 

exemplary corporate, organizational and individual leadership in response to climate change.

“Caesars Entertainment has made great strides in reducing greenhouse gas emissions. Their commitment to reducing 
carbon pollution demonstrates that efforts to address climate change are repaid by saving money and energy, while 
supporting more livable and resilient communities, and a healthier, better protected environment.”
Janet McCabe, acting assistant administrator for EPA’s Office of Air and Radiation 

Our volunteers assisted in planting over 1900 trees during the event.
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F.Y.I.

Reducing energy use and emissions
Reducing energy consumption is a key element of our 

environmental stewardship commitment. In the last decade, 

we have invested in more than 180 major energy efficiency 

initiatives ranging from lighting retrofits to energy-efficient 

HVAC installations, from guest-room thermostat controls to 

installing improved insulation. Every Caesars property, new 

or old, renovated or newly constructed, maintains a series of 

ongoing energy efficiency projects. We maintain a corporate 

capital expenditure fund for environmental investment. In 

2013, our approved environmental capital budget was over $4 

million. Since 2002, Caesars corporate efficiency program has 

received over $70M in approved funding.    

Our greenhouse gas emissions reductions are a direct result 

of our overall energy savings as detailed above in our 

CodeGreen energy initiatives. From 2007 to 2013, our CO2e 

emissions have decreased by over 151,000 metric tons per 

year. Our lighting retrofits to LED efficient lighting were a large 

contributor to this reduction. In addition, we undertake specific 

initiatives to reduce greenhouse gas emissions through our 

direct operations and also through our external logistics and 

transportation facilities.

At Horseshoe Cincinnati, 38 team members went 

smoke-free for a day in an “I Will if You Will” 

Challenge to support our CodeGreen Day in 2013.
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F.Y.I.

Powering down for Earth Hour
According to the Energy Information Administration, world 

energy consumption will grow 56% by 2040.  Earth Hour is one of 

many ways our CodeGreen environmental strategy demonstrates, 

visually, our commitment to energy use reduction.

Each year, Caesars Entertainment’s properties across the 

country shut off their external decorative lighting and 

marquees for an hour in support of the World Wildlife Fund’s 

(WWF) annual Earth Hour event. Guests and employees were 

encouraged to turn off all non-essential interior lighting 

as well. Since its inception in 2007, Earth Hour has become 

a global phenomenon designed to draw attention to the 

WWF’s mission of protecting the Earth’s natural resources, 

environment and climate.

 

In Las Vegas, where almost 10 million people visit the city each 

month, the powering down of nine Caesars resorts make a 

clear statement of our commitment to the environment.

Expanding electric vehicle charging facilities
We have been expanding our state-of-the-art, environmentally 

friendly amenity Electric Vehicle (EV) charging stations. We 

now have 48 charging spots in our northern Nevada resorts and 

encourage our guests to take advantage of these new facilities.

“Given their proximity to Northern California, our properties 
in Reno and Lake Tahoe are the perfect locations to launch 
electric vehicle charging stations and further our company’s 
commitment to sustainability and responsible environmental 
practices.”
John Koster, Regional President for Caesars Entertainment’s operations 

in Northern Nevada and Laughlin

We engage an independent external auditor to verify our carbon emission disclosures and we continued to disclose our 

carbon emission (and water consumption) to the Carbon Disclosure Project. Verification of our greenhouse gas emissions 

data was conducted by an accredited verifier from Alta Environmental, a California Air Resources Board (ARB) Accredited 

GHG Emissions Verification Body. The verifier used California Global Warming Solutions GHG Mandatory Reporting Rule 

methodologies with ISO14064-3 guidance principles and found that our GHG emissions inventory for 2013 was “free of 

material misstatement.” The verification is available on our website.

94 employees currently working at Horseshoe Bossier 

City have been here since it opened 20 years ago – that’s 

more than 3.7 million hours of on-the-job experience!

“Caesars’ annual participation in this event is one of many 
ways we strive to uphold the principles outlined in our Code 
of Commitment and support the communities in which we are 
privileged to operate. We are encouraging both employees and 
guests to keep the spirit of Earth Hour alive by making a habit 
of turning off unnecessary lights and personal equipment when 
it is not in use, both at work or at home.”
Gwen Migita, VP Sustainability and Corporate Citizenship

http://www.caesars.com/corporate/environment-verification-transparency.html
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Water efficiency and waste diversion
Our efforts to reduce water consumption and divert more 

waste away from landfills have yielded positive results due 

to multiple initiatives at all our properties. In fact, six of our 

properties achieved more than 50% diversion of waste from 

landfill in 2013 and nine properties achieved more than 40%. 

Overall, our total waste diversion in 2013 was 35%. From 

hunting down leaks and dripping faucets to segregating or 

reducing our kitchen waste, employees at Caesars show their 

commitment every day. In some cases, improvements are the 

result of focused investment in new water efficiency or waste 

reduction technologies. 

Reusing construction waste 
to benefit the community
Our renovation of The Grand Biloxi Casino Hotel & Spa was 

completed in May 2014. Now transformed into Harrah’s Gulf 

Coast, offering improved new and improved amenities and 

experiences to guests, this is a demonstration of our ongoing 

commitment to revitalizing the Gulf Coast region. Part of 

this commitment includes managing our construction waste 

in a beneficial way. The waterfront property includes a new 

boardwalk and entertainment lawn, demolishing the original 

construction platform that was the foundation of our original 

site. In collaboration with The Mississippi Department of 

“I believe our food waste diversion program is the biggest 
highlight that has helped us improve our waste diversion levels.  
At the Rio, we operate several large production kitchens that 
result in food scrap. We have catch-bins in all of our kitchens 
in the hotel and at several stations in restaurants that bussers 
and servers use in their jobs. Our staff has embraced the new 
practice and all have played a role in getting the food scrap 
where it needs to go.”
Joseph Hamel, Executive Chef, Rio All-Suite Hotel and Casino    

Marine Resources, we developed a plan to reuse demolished 

building materials to create additional offshore fishing 

reefs at Katrina Key, an artificial reef created in 2007 to 

reduce shoreline erosion and provide fish habitat. The new 

boardwalk and entertainment lawn along with the bolstering 

of Katrina Key will benefit fishermen, the local community 

and the environment, and significantly divert several tons of 

construction waste from landfill. 

Opening Celebration on Grand Lawn, Harrah’s Gulf Coast Casino, Hotel & Spa

Over 50 different table games are offered on our 

casino floors, including games called Sic Bo, 

Emperors Challenge, and Caribbean Stud.
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Engaging employees to support CodeGreen 
Every year, we hold the CodeGreen challenge to increase employee awareness of and commitment to environmental stewardship. All 

our properties in North America and Canada are eligible to enter the challenge and win cash prizes for their efforts. This is a fun and 

energizing time, culminating in a CodeGreen Day at participating properties, turning environmental commitment into serious play! 

Our 2014 CodeGreen challenge included entries by 13 regions that engaged with passion in a month of CodeGreen events for guests, 

employees and our communities.

C O D E G R E E N  C H A L L E N G E  2 0 1 4  W I N N E R S

These are just a selection of the CodeGreen challenge events at these three super-green properties. 
In addition, other properties held diverse events throughout CodeGreen month. It was fun, serious and great for our planet.

1ST PLACE
Harrah’s Ak-Chin

 CodeGreen Fact of the Day 
distributed to employees via 
email and Facebook.

 Adopt A Highway Clean-Up 
event- cleaned 2-mile stretch of 
Highway 347.

 All employees received three free 
CodeGreen Gifts (water bottle, 
coffee mug, lanyard) distributed 
at Town Hall meetings.

 Recycling Event in Bingo parking 
lot.

 Environmental activities and 
educational booths at Ak-Chin 
Recreation Center.

 Five free viewings of Disney’s 
Earth Movie for employees, family 
and customers.

 Ak-Chin Community Earth Day 
Clean Up with employees, family 
and the community to clean up 
the reservation housing area.

 136 CodeGreen items in stock for 
Gift Shop and shop display made 
out of recycled materials.

2ND PLACE
Caesars Windsor

 Created video for Earth Hour - 
32-second video ran all day on 
screens located on the gaming 
floor. 

 Participated in Earth Hour by 
turning off outside feature lights 
and decorative lighting in our 
table games area.

 Light Saver Contest for employees 
to save energy by changing light 
bulbs in their homes to compact 
florescent or LED. Every “selfie” 
using an energy-saving light bulb 
was entered into a prize draw. 
The winner won a $120 Presidents 
Choice Gift Card. 

 E-waste collection for the public 
and our employees collected 
4,000 pounds of material. 

 68 employees and their families 
planted over 1,800 trees in an 
Essex Region Conservation 
Authority day.

3RD PLACE
Horseshoe Cincinnati

 Pendleton Neighborhood clean-up 
on four square blocks along Main 
and Sycamore Streets. Employees 
spread 195 bags of mulch in one 
hour, weeded and mulched almost 
100 street trees and picked up 15 
bags of litter.

Invited guests to recreation center 
and gave out over 200 reusable 
shopping bags.

Surprise computer background 
picture for each employee’s 
PC when they turned on their 
computers for Earth Day.

Issued “I will if you will” 
challenges from our leadership 
group.

Participation in Earth Hour and 
postings on Facebook.

1 ST 2 ND 3 RD
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“Employee engagement is really core in our sustainability 
efforts. We have CodeGreen teams at every property. They 
are led by employees with a variety of different career 
backgrounds. Our operators and employees in all our properties 
are the ones that are able to make a difference in the day-to- 
day operations of our hotels and casinos. We have monthly 
conference calls with them. We have a lot of communication 
that goes out internally through our intranet site, through 
email and notice boards. We also have a relationship with an 
online platform and about 800 employees have signed up. We 
use that online platform to encourage each other to live more 
sustainably.”
Eric Dominguez, Corporate Director of Engineering and Sustainable 

Operations

Our CodeGreen employee volunteers and their families took part in the Little River clean up. This is an event that our employees have become quite 

passionate about as they play a significant role in improving this local portion of the Great Lakes Watershed.

Over 3,000 pounds of waste was removed by our volunteers during this one event. Several shopping carts and a car door were among the items removed 

from Little River.
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EARTH DAY FOR ALL
On Tuesday, April 22, Caesars Entertainment properties across North America celebrated Earth Day by taking action on 

environmental issues.  Earth Day is a time for Caesars employees to come together and demonstrate environmental 

stewardship. Here are just a few of the many Earth Day activities that took place at Caesars:

 Lake Tahoe volunteers for art conservation project: 
Dozens of Harrah’s and Harveys Lake Tahoe employees 
worked with the Nature Conservancy to help create a 
natural art installation that will restore the watershed 
along the Truckee River on the River Fork Ranch 
Preserve.

 Shred it at Harrah’s Louisiana Downs: The public was 
invited to safely dispose of confidential documents 
and help the environment at the same time. Anyone 
can bring up to five boxes of documents to be 
shredded and recycled free of cost.

 Employees get green at Horseshoe Hammond: The 
employee dining room reduced lighting and provided 
organic, locally sourced food, as will the “Shuffle” 
station in Village Square Buffet.  In addition, a 
recycling drop-off was placed in the employee parking 
lot for a month.

 It’s in the bag at Horseshoe Cincinnati: The first 5,000 
Total Rewards Guests received a reusable shopping 
bag on Earth Day.

 Take a chance for the environment at Horseshoe 
Southern Indiana: When guests swiped their Total 
Rewards card on Earth Day, they were entered into 
a drawing to win one of 38 environmental prizes 
like eco-friendly cookware, solar farm and energy-
efficient appliances.

 Harrah’s Laughlin recycles electronics: The public and 
employees were invited to bring unwanted electronics 
to the Electronic Waste Recycle Drive.

 Harrah’s Metropolis celebrates employee dedication:  
CodeGreen materials and seed packets were 
distributed to guests, and employee accomplishments 
were celebrated with Earth Day cake. 

 Caesars Windsor puts in the work:  More than 50 
employees signed on to clean the local Little River and 
an Earth Day Tree planting with their families. 
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Sustainable Procurement 
As a major purchaser of goods and services, with more than 

$2 billion in biddable spend in 2013, we can use our purchasing 

power for good. Driving environmental sustainability through 

our supply chain is our passion. We are discovering that we can 

be more efficient with materials and resources for the benefit 

of our business, while making a contribution to environmental 

stewardship for the benefit of all. 

Following a full analysis of our supply chain conducted in 2012 

– 2013, we focused our efforts to improve the sustainability 

of our supply chain in the areas where we make the biggest 

impact in terms of our carbon footprint and also in terms of 

our overall vendor spend. These areas are: seafood, gaming 

equipment (slot machines) and beverages. 

Fish and the planet
We procure more than $185,000 in fish and seafood on average 

every day for consumption in our properties and restaurants 

around the U.S.  In 2013, we surveyed 20 top suppliers of 30 

species of seafood and fish. Fifteen suppliers responded, 

describing their sourcing methods and fishery practices though 

their supply chain. We used this information to establish our 

own standards for sustainable fish sourcing and identified a 

number of fish species that we are able to source sustainably. 

We worked closely with the chefs in our dining and restaurant 

facilities and provided fact sheets that profile different 

fish species and their sustainability attributes for their 

consideration. In some restaurants, and at certain conventions 

and events, we promote these sustainable fish options on 

our menus, referencing recommendations from certification 

organizations such as the Safina Center (formerly the Blue 

Ocean Institute). 

 

Wine and the planet
We have been recycling corks from wine bottles for years, 

saving more than 280 pounds of corks per year for recycling. 

In 2013, we recycled more than 60,000 corks that were pulled 

from the bottles we use to serve our diners. However, recycling 

corks is only a partial solution. Avoiding the use of corks 

altogether is the bigger win for the planet and a more efficient 

SPENDING WITH MORE THAN 

13,000 VENDORS 
Construction: Design, construction and renovation 
of properties.

Customer: Food and beverages, hospitality, 
amenities - everything that affects the customer 
experience at our properties.

Facilities: Renovation and maintenance of 
properties.  

Marketing: All advertising media including 
promotions.

Services: All administrative and technical services 
to support employee benefits and other internal 
systems.

opportunity for Caesars. Therefore, in 2013, we started our 

wine-to-keg program for the supply of house wine in stainless 

steel kegs. In partnership with our supplier, we started to trial 

kegged wine in some of our restaurants. So far, the results are 

encouraging and we plan to expand this initiative.  

A study of the comparative benefits of kegs reveals that 

23 bottles are eliminated for each bottle of keg-wine that 

is served at the restaurant table. In addition to the bottles 

themselves, savings include fewer corks, all the associated 

printing, logistics and other impact-generating aspects of 

supplying individual bottles of wine. Over its lifetime, one keg 

saves the equivalent carbon emissions of taking an average car 

off the road for two years. An additional benefit of wine-to-keg 

is the reduced potential for waste. In addition to spillage and 

spoilage, many wines are contaminated by corks. Overall, 3.5 

-6.5% of wine is wasted. Kegging virtually eliminates this waste.

“With the draft (kegged) wine program in 2013, we were able 
to keep 4,325 bottles from ever needing to be recycled in the 
Colosseum alone. In a high volume by-the-glass program, it 
does not make any sense to open a bottle for every five glasses 
being poured.” 
John Paddon, Wine Director, Caesars Palace
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Slots and the planet
We have almost 60,000 slot machines installed in our 

properties around the U.S. Slot machines are an interesting 

sustainability proposition for many reasons. They are 

constantly buzzing and flashing and the internal lighting 

and sound mechanisms, while much improved, use energy. 

Materials used in slot machines contain many electronic 

components, and slot machine suppliers must be compliant 

with legislation relating to safety, resource scarcity and conflict 

minerals, and, at the end of the slot machine’s life, materials 

must be recycled or disposed of safely, especially hazardous 

material waste. Reviewing all this opportunity for potential 

for environmental benefit, Caesars gaming team is looking at 

ways to improve the process and advance the slot industry as 

a whole.

In 2013, we mapped some of our slot machine suppliers and 

surveyed them across a range of sustainability practices 

including sourcing or materials, recycled components, energy 

efficiency and end-of-life practices.  We evaluated our 

inventory of slot machines on our properties. In the process, 

our team created a plan to retrofit machines with LED lighting 

and work with the sourcing department to ensure our supply 

“Evaluating the impact of our supply chain process is a long and 
detailed process. We have chosen to start with a number of core 
commodities of concern, in order to engage with our suppliers  
while also evaluating our entire supply chain’s impact on the 
climate by estimating our carbon footprint. 

It’s been a  challenge. The upside, however, is that we are 
pioneering change that will benefit not only Caesars but 
hopefully many other companies in the hospitality and gaming 
industry. We are beginning to see some great results.” 
Jessica Rosman, Director of Supplier Diversity and Sustainability

chain carries less risk. We are partnering more closely with 

suppliers that align with our requirements in this area. At 

the same time, we are looking at redefining our purchasing 

specifications to ensure that future slot machine procurement 

will be aligned with sustainable best practice. 

Harrah’s Council Bluffs Casino and Hotel said ‘Farewell 

to the Queen’ (the Kanesville Queen, our casino-boat) and 

went land-based in June 2013.
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Governance and compliance
As an entity that conducts business in the highly regulated 

gaming industry, Caesars and our licensed affiliates and 

subsidiary entities are subject to the laws, regulations, policies 

and procedures required by various regulatory agencies. As 

with all gaming licensees, we are subject to disciplinary actions 

in the various jurisdictions should instances of non-compliance 

arise. We take all appropriate steps to mitigate and correct 

incidents of non-compliance and to prevent recurrences. 

Information relating to disciplinary actions imposed by the 

various gaming regulators is generally made public.

 

Compliance structure
Our efforts to ensure we do business with integrity and 

prevent all appearances and possibilities of impropriety are 

underpinned by an extensive compliance organization headed 

by our Chief Regulatory and Compliance Officer who oversees a 

network of compliance personnel throughout the organization, 

including a compliance officer position that oversees 

compliance efforts at each Caesars property. In 2013, following 

plans adopted in 2012, all of these local compliance officers 

began reporting within the compliance organization led by the 

Chief Regulatory and Compliance Officer (rather than reporting 

to our property management).  This has enabled the corporate 

compliance team to be more easily in touch with compliance 

matters at our properties on a regular basis and has assisted 

in mitigating any potential conflict of interest situations. Our 

corporate compliance team holds monthly communications 

with property and regional compliance officers to address 

potential risks and challenges. In 2013 and 2014, we hired new 

compliance officers to take responsibility for compliance in 

the new properties we opened up in the last year. With the 

opening of new properties, we generally aim to hire staff from 

the local region, as part of our commitment to our neighboring 

communities. However, quality process in the hiring of local 

compliance officers is ensured through the agreement of both 

the property managers and our corporate compliance officer. 

We hire candidates with a record of significant prior experience 

in compliance management in highly-regulated industries.

Compliance policy and compliance committee
During 2013, we implemented a revised compliance policy, 

following detailed preparatory work in 2012, including 

consultation with relevant external stakeholders and approval, 

as required, by local jurisdictions. Our new policy includes a 

more robust approach to zero tolerance for non-compliance 

while ensuring the policy language is more accessible and 

clear for all. Compliance training is conducted for employees 

in manager positions and higher each year using an online 

training module that requires a passing score. The training was 

completed in 2013, and in 2014, the training will be based on 

the new compliance policy . We expect all employees required 

to complete the training to do so during 2014. 

In 2013, we also put in place a new compliance committee, 

made up of external, independent individuals with experience 

and expertise in various areas, including some members with 

casino-entertainment industry compliance expertise and 

experience. The compliance committee is required to meet four 

times per year to review the status of our compliance controls 

and performance, and make recommendations to the Board of 

Directors as required under the Compliance Program. 

“Because our business is highly regulated, it is imperative 
that we all understand the importance of compliance and do 
our part to reinforce this message with our employees. We all 
have a shared responsibility to uphold the highest standard 
of integrity, and to ensure that we maintain an environment 
within which we are proud to work.”
Tim Donovan, Executive Vice President, General Council and Chief 

Regulatory and Compliance Officer

In its first year of operation, Horseshoe Cleveland 

recycled 103 tons of cardboard – that’s equivalent 

to about ten million sheets of paper.

F.Y.I.
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Code of Conduct
The Caesars Code of Business Conduct and Ethics defines the 

regulatory and ethical compliance requirements and behaviors 

expected of all our employees. This Code was revised in 2012 

and an updated version was published in early 2013. We also 

maintain a Compliance and Ethics Hotline for employees 

and third parties who conduct business with Caesars to 

anonymously report suspected criminal activity, illegal or 

unethical conduct and/or suspected safety violations occurring 

within the Company. Concerns may be reported by calling the 

hotline toll-free at 1-877-450-5199, which is available 24 hours a 

day, 7 days a week. Telephone calls to the hotline are received 

by an independent outside entity and callers may choose to 

remain anonymous. We do not tolerate retaliation against 

anyone who reports a concern in good faith.

About this report
This Corporate Citizenship Report describes our impacts on 

society and the environment. It outlines the way our business 

activities in 2013 created serious opportunities for play that 

delivered economic and social benefits for employees, guests, 

cities and communities while advancing economic stewardship. 

This report is written in accordance with the Global Reporting 

Initiative G4 guidelines at core level.

The Global Reporting Initiative (GRI) guidelines represent the 

most widely-used corporate citizenship and sustainability 

reporting framework in the world today. Thousands of leading 

companies use the GRI reporting guidelines to report their 

social and environmental impacts to their stakeholders each 

year. G4 is the most recent version of the guidelines, published 

in 2013, and is widely considered to be the most advanced 

non-financial reporting practice available. This is Caesars 

Entertainment’s second report using the G4 guidelines. 

 

In developing this report, we used the extensive stakeholder 

feedback gathered last year as we prepared our 2012 report. 

In 2013, we defined our most significant material issues and 

created our report structure in alignment with the Global 

Reporting Initiative G4 guidelines reporting principles. These 

principles are: materiality (the issues most important for our 

long-term business growth and which are of most importance 

to stakeholders), stakeholder inclusiveness (responding 

to stakeholder expectations and interests), sustainability 

context (presenting our performance in the wider context of 

sustainability issues) and completeness (inclusion of all the 

information which reflects significant economic impacts to 

enable stakeholders to assess our performance). For this 2013 

report, our executive management reviewed and retained 

the same materiality framework to guide our report content, 

based on an internal assessment of updated feedback from 

stakeholders where available and specific external consultation 

with sustainability experts.    

This report is our fifth annual Corporate Citizenship Report. In 

all cases, quantitative data relates to the 2013 calendar year 

unless otherwise stated. Examples of practice also include 

stories from the early part of 2014. 

We welcome your feedback and invite you to send comments 

to: sustainabilityfeedback@caesars.com 

NOTE: Some of the Caesars trivia facts throughout this report contain comparative equivalents that were developed 

using information on the website: www.bluebulbprojects.com/MeasureOfThings  

At Harrah’s Louisiana Downs we recycled 9,544 

tons of manure from our horse track in 2013. That 

quantity would fill about 4.5 hot air balloons!

F.Y.I.

mailto:sustainabilityfeedback%40caesars.com%20?subject=
http://www.bluebulbprojects.com/MeasureOfThings
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Global Reporting Initiative G4 Content Index

G4 GENERAL STANDARD DISCLOSURE PAGE/LINK
EXTERNAL 
ASSURANCE

STRATEGY AND ANALYSIS

G4-1 CEO statement. Welcome from Gary Loveman page 4.

 ORGANIZATIONAL PROFILE

G4-3 Name of reporting organization. About Caesars Entertainment, page 6. 

G4-4 Primary brands, products, and services. About Caesars Entertainment, page 6.  

G4-5 Location of the organization’s headquarters. One Caesars Palace Drive
Las Vegas, NV 89109, U.S.

G4-6 Countries of operation About Caesars Entertainment, page 6.

G4-7 Nature of ownership and legal form. Caesars Entertainment Corporation is a 
Delaware corporation, and primarily 
conducts its business through a wholly 
owned subsidiary, Caesars Entertainment  
Operating Company, Inc. 

G4-8 Markets served. About Caesars Entertainment, page 6.

G4-9 Scale of the organization, including employees,  
operations, revenues and quantity of products  
and services.

About Caesars Entertainment, page 6.

G4-10 Total number of employees broken down by contract and 
gender and employment type, and supervised workers.

See below, page 92

G4-11 Percentage of total employees covered by collective 
bargaining agreements.

41.6% at end 2013 of permanent full-time 
employees based in the U.S.

G4-12 Description of the supply chain. Caesars is a service industry and our supply 
chain is comprised primarily of tens of 
thousands of suppliers of products and services 
required to serve our guests in our diverse 
entertainment properties. We maintain a 
complex inflow of diverse goods and services 
ranging from furniture and fittings, food and 
beverages, equipment, transportation and IT, 
communications and other technology support 
systems. Our supply base is almost entirely local 
to the country of operation and in many cases, 
local to a specific state within the U.S. for U.S. 
properties. All guest services are delivered at 
our locations.  

G4-13 Significant changes during the reporting period 
regarding the organization’s size, structure, 
ownership, or its supply chain.

Changes in the structure of Caesars 
Entertainment are noted in our FORM 10-K 
(Annual Report) filed 03/17/14 for the 
Period Ending 12/31/13 pages 3-5, 
available at www.caesars.com.  

G4-14 How the precautionary approach or principle is 
addressed by the organization.

Risk management is addressed in our FORM 
10-K (Annual Report) filed 03/17/14 for 
the Period Ending 12/31/13 pages 10-28 
available at www.caesars.com.

G4-15 External economic, environmental and social 
charters, principles, or other initiatives to which  
the organization subscribes.  

Responsible Gaming, page 58.

http://www.caesars.com
http://www.caesars.com
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G4-16 Memberships of associations maintained at the 
organizational level.

We are members and hold governance 
positions in several organizations and 
institutions in the gaming sector, and as part 
of our charitable activities. See page 93 for 
a selection of key current positions.

 IDENTIFIED MATERIAL ASPECTS AND BOUNDARIES

G4-17 Entities included the report. See our FORM 10-K (Annual Report) 
filed 03/17/14 for the Period Ending 
12/31/13 pages 2-5, available at  
www.caesars.com. Data in this report 
includes Caesars Entertainment Corporation  
and wholly owned subsidiaries,
Caesars Entertainment Operating Company, 
Inc. (“CEOC”) and Caesars Entertainment 
Resort Properties (“CERP”) and their 
subsidiaries. We also include Caesars  
Growth Partners, LLC (“CGP LLC”) and 
Caesars Acquisition Company (CAC).

G4-18 Process for defining the report content and the 
Aspect Boundaries. 

About this report page 87.

G4-19 Material Aspects identified in the process for defining 
report content.

See below, page 94.

G4-20 Aspect Boundary within the organization. All Material Aspects selected in this report 
apply equally to our all of our operations and 
entities in the U.S. as listed in G4-17.

Please see page 94 for a table which shows 
whether the impacts occur internally or 
externally for each material Aspect.

G4-21 Aspect Boundary outside the organization.

G4-22 Effect of any restatements of information provided in 
previous reports.

Energy and emissions data has been 
restated retroactively reflecting changes in 
property operational control, in line with the 
GHG Protocol methodology.  

G4-23 Significant changes from previous reporting periods. During 2013, Caesars executed a structural 
change. Caesars Acquisition Company (CAC), a 
Delaware corporation, was formed on February 
25, 2013 to directly own 100% of the voting 
membership units in Caesars Growth Partners, 
LLC (CGP LLC). CGP LLC was formed on July 16, 
2013 for the purpose of holding certain 
businesses and assets of Caesars Entertainment 
Corporation. As of September 30, 2013, CAC 
and CGP LLC did not have any operating activities.

STAKEHOLDER ENGAGEMENT

G4-24 List of stakeholder groups engaged by the 
organization.

The primary stakeholders with whom 
we engage are: guests, employees, 
local community and environmental 
organizations, regulators at federal and 
state level, business partners and suppliers 
and shareholders.   

G4-25 Basis for identification and selection of stakeholders 
with whom to engage.

The basis for selection of stakeholders is 
management judgment based on interaction 
and feedback from all stakeholder groups 
during the year. 
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G4-26 Approach to stakeholder engagement. Our approach to shareholder engagement is 
ongoing – we survey our employees and guests 
frequently and at least annually, we engage 
with regulators in different states on an almost 
weekly basis on different issues, and we work 
with community and environmental organiza-
tions closely, meeting as needed with every 
new or changing project or campaign.  
For the purpose of this report, we specifically 
consulted four external stakeholders with 
expertise in our sector. See pages 13–15 for 
their comments.  

G4-27 Key topics and concerns that have been raised through 
stakeholder engagement.

The key topics that stakeholders raised are 
reflected in the material issues we have 
chosen to report this year.  See page 95 for 
more details.   

 REPORT PROFILE

G4-28 Reporting period. Calendar year 2013 for all quantitative 
data. Stories from early 2014 where 
relevant.

G4-29 Date of most recent previous report.  2013
G4-30 Reporting cycle. Annual

G4-31 Contact point for questions. We welcome feedback on this report 
and on our CSR and sustainability 
performance. Please send comments to: 
sustainabilityfeedback@caesars.com  

G4-32 The ‘in accordance’ option the organization has 
chosen, content index and assurance. 

 About this Report, page 87.

G4-33 Policy and current practice with regard to seeking 
external assurance for the report. 

Caesars has sought external independent 
verification of energy consumption and 
carbon emissions from an independent 
consultant who maintains no other 
relationship with our company. The selection 
of the assurance provider was approved 
by a senior executive at Caesars without 
the direct involvement of our highest 
governance body. We have not sought 
external assurance for other disclosures in 
this report.

 GOVERNANCE

G4-34 Governance structure of the organization. See our website: Corporate Governance for 
details of our governance structure and 
Board committees:  
http://investor.caesars.com/governance.
cfm  At Executive Level, an Environmental, 
Social and Governance (ESG) Council is led 
by senior managers to drive citizenship 
strategy and programs. 

 ETHICS AND INTEGRITY

G4-56 The organization’s values, principles, standards and 
norms of behavior.

Mission, vision, values. page 8.
Code of Commitment, page 9.

mailto:sustainabilityfeedback%40caesars.com%20?subject=
http://investor.caesars.com/governance.cfm
http://investor.caesars.com/governance.cfm
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MATERIAL 
ASPECTS AS 
LISTED IN 
G4-19

DMA AND 
INDICATORS INDICATOR DETAIL PAGE / LINK OMISSIONS

EXTERNAL  
ASSURANCE

 CATEGORY: ECONOMIC

Economic 
Performance

G4-EC1 Economic value Revitalizing cities, 
page 17.

Indirect 
Economic 
Impacts

G4-EC8 Indirect economic impacts Revitalizing cities, 
pages 17–34.

 CATEGORY: ENVIRONMENT

Energy
G4-EN3 Energy consumption (Scope 1+2) See below, page 95. ASSURANCE LINK

G4-EN5 Energy intensity See below, page 96. 
Water G4-EN8 Water withdrawal by source See below, page 96. 

Emissions

G4-EN15 Direct greenhouse gas (GHG) emissions 
(Scope 1)

See below, page 97. ASSURANCE LINK

G4-EN16 Energy indirect greenhouse gas (GHG) 
emissions (Scope 2)

See below, page 97. ASSURANCE LINK

G4-EN17 Other indirect greenhouse gas (GHG) 
emissions (Scope 3)

See below, page 97. ASSURANCE LINK

G4-EN18 Greenhouse gas (GHG) emissions 
intensity

See below, page 97.

Effluents and 
Waste

G4-EN23 Waste by type and disposal method Environmental 
performance  
summary, page 91. 

 CATEGORY: SOCIAL. SUB CATEGORY: LABOR PRACTICES AND DECENT WORK

Employment G4-LA1 New employee hires and employee 
turnover.

See below, page 98.

Occupational 
Health and 
Safety

G4-LA5 Workforce represented in formal joint 
management–worker health and safety 
committees  

100% of employees 
are represented in 
management-worker 
health and safety 
committees. Such a 
committee is in place at 
each of our properties.

G4-LA6 Type of injury and rates of injury, 
occupational diseases, lost days, 
absenteeism and  fatalities,  

See below, page 98. Split by gender 
is omitted, and 
absenteeism 
rates are not 
reported at 
this time.

Training and 
Education

G4-LA9 Training per year per employee Training and 
development, page 66.

G4-LA10 Programs for skills management and 
lifelong learning 

Training and 
development page 66.

G4-LA11 Percentage of employees receiving 
regular performance reviews

100% of employees 
receive regular 
performance reviews. 

Diversity 
and Equal 
Opportunity

G4-LA12 Breakdown of employees per employee 
category according to gender, age 
group, minority group membership

See below, page 99.
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MATERIAL 
ASPECTS AS 
LISTED IN 
G4-19

DMA AND 
INDICATORS INDICATOR DETAIL PAGE / LINK OMISSIONS

EXTERNAL  
ASSURANCE

 CATEGORY: SOCIAL. SUB CATEGORY: SOCIETY

Local 
Communities 

G4-SO1 Local community engagement, impact 
assessments and development programs

100% of our 
operations in the 
U.S. maintain 
locally implemented 
engagement programs. 

Anti-
Corruption

G4-SO4 Communication of the organization’s 
anti-corruption policies and procedures.

See below, page 100.

 CATEGORY: SOCIAL. SUB CATEGORY: PRODUCT RESPONSIBILITY

Product 
and Service 
Labeling

G4-PR4 Incidents of non-compliance with 
regulations and voluntary codes 
concerning product and service 
information    

Responsible Gaming 
page 58.  

G4-PR5 Results of surveys measuring customer 
satisfaction

Total Rewards and 
Total Service page 55, 
63, 64. 

Marketing 
Communications

G4-PR6 Sale of banned or disputed products Responsible Gaming 
page 58.  

G4-PR7 Total number of substantiated 
complaints regarding breaches of 
customer privacy and losses of  
customer data 

No incidents relating 
to marketing 
communications  
non-compliance.

Customer 
Privacy

G4-PR8 Total number of substantiated 
complaints regarding breaches of 
customer privacy and losses of  
customer data

Zero substantiated 
complaints. 

Compliance G4-PR9 Significant fines for non-compliance 
with laws and regulations concerning the 
provision and use of products  
and services.

Zero significant fines. 

G4-10
GLOBAL WORKFORCE - PERMANENT EMPLOYEES

2012 2013

FEMALE MALE TOTAL FEMALE MALE TOTAL

U.S. 30,486 29,889 60,375 28,930 28,902 57,832
Canada 1,275 1,783 3,058 1,209 1,380 2,589
UK 717 924 1,641 706 924 1,630
Rest of World 905 1,208 2,113 254 581 835
Total 33,383 33,804 67,187 31,099 31,787 62,886

 Note: Data includes full time, part time and oncall employees.
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U.S. WORKFORCE BY EMPLOYMENT TYPE AND GENDER

Year 2011 2012 2013

CONTRACT TYPE FEMALE MALE TOTAL FEMALE MALE TOTAL FEMALE MALE TOTAL
Permanent Full Time 25,364 25,969 51,313 24,233 25,206 49.439 24,336 25,800 50.136
Permanent Part Time 4,348 3,037 7,385 4,739 3,216 7,955 4,594 3,102 7,696
OnCall (part time) 1,604 1,620 3,224 1,514 1,467 2,981 1,638 1,536 3,174
Supervised Workers 937 1,011 1,948 1,164 1,353 2,517 1,164 1,353 2,517
Total 32,253 31,617 63,870 31,650 31,242 62,892 31,732 31,791 63,523

  

Notes to data compilation: 

• Caesars global workforce includes permanent, full-time and part-time employees at properties owned and operated by Caesars in the U.S. only.  

• Supervised workers are the entire workforce of our Cherokee property in the U.S. which is managed by Caesars on an outsourced basis. 

Cherokee headcount is estimated, based on 2012 data as 2013 information was not available at the time of reporting. 

• Independent, self-employed employees are not included, as they are considered “suppliers” not employees. However, this represents only a 

small number of individuals in exceptional cases. 

• On-call employees represent a pool of workers who are available to report for work at short notice, but remain on our payroll on an indefinite 

basis. This pool of employees assists in managing peak requirements, occasionally affected by seasonal surges, but not necessarily. On-call 

employees work as needed and as possible, which may be just a few days every few months, or several days each month, and are remunerated 

accordingly. 

G4-16 MEMBERSHIP OF ASSOCIATIONS

Gary W. Loveman: President and CEO
 • Business Roundtable, Washington. Chair of Committee on Health and Retirement Policy.
 • President’s Export Council, Washington, DC. Member of the National Advisory Committee.
 • Children’s Hospital Boston. Member of the Board of Trustees.
 • American Gaming Association. Member of the Board of Directors, Executive Committee, and Compensation Committee 
Jan Jones: Executive Vice President, Communications, Government Relations and Corporate Responsibility
 • National Center for Responsible Gaming, Washington. Board Member.
 • U.S. Chamber of Commerce. Board Member.
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G4-19, G4-20 and G4-21 Material Aspects and Aspect Boundaries

Caesars  
Material Issue

G4 
Category

G4 Material  
Aspects

Material 
within the 
organization

Material 
external 
to the 
organization

Relevance outside the organization Specific
Standard
Disclosures

A commitment to 
responsible conduct Social Anti-corruption 4

This is important for our guests and communities, 
and all who interact with Caesars Entertainment.  
Our responsible conduct has an impact on the 
entire industry and in the communities where  
we operate.

G4-SO4

Creating memorable  
experiences for our 
guests

Product 
Responsibility

Product and  
Services Labelling; 
Customer Privacy

4
This Aspect applies to all  guests visiting our 
properties in the U.S. We entertain over 100 
million guests per year throughout the U.S.  

G4-PR3, 
G4-PR4, 
G4-PR5, 
G4-PR6

Responsible Gaming Product 
Responsibility

Marketing 
Communications; 
Compliance

4

This Aspect applies to all the communities in which we 
operate. Responsible Gaming is an important element 
of healthy communities. Our guests, as well as 
regulators in all U.S. States where we maintain a 
gaming license, are also affected by our approach to 
responsible gaming. 

G4-PR6

Positive economic 
contribution Economic Indirect Economic 

Impacts 4

This is important to the individuals and 
communities surrounding our casino and 
entertainment properties,as we aim to make a 
positive contribution wherever we operate.  

G4-EC1, 
G4-EC8

Supporting local 
communities Social Local Communities 4 4

This is important to the individuals and 
communities surrounding our casino and 
entertainment properties,as we aim to help 
create vibrant  communities wherever we 
operate. It is also a critical factor in attracting 
and retaining employees, and therefore has an 
internal impact as well.  

G4-SO1

Health and wellness Labor Practices Occupational  
Health and Safety 4

Maintaining a responsible workplace  
determines the direct impacts we have  
on tens of thousands of employees and  
their families.

G4-LA6

Diversity and inclusion Labor Practices Diversity and 
Equal Opportunity 4 G4-LA12

Great place to work Labor Practices Employment 4 G4-LA12

Reducing energy 
consumption Environment Energy 4 4

Energy management and reducing greenhouse gas 
emissions are important elements in addressing 
climate change, and these material aspects are 
relevant in all the areas where we maintain 
properties as part of our commitment to 
environmental stewardship.

G4-EN3, 
G4-EN5

Minimizing carbon 
emissions Environment Emissions 4 4

G4-EN15,
G4-EN16,
G4-EN18
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G4-27 Key topics raised by stakeholders

There is no material difference in feedback received in 2013 from the position in 2012.

Topics and concerns raised through stakeholder engagement

Stakeholder group Topic Addressed within this report

Guests

Great service and value Creating memorable experiences for guests

Sustainable practices in our properties and events Sustainable events, CodeGreen for guests

Privacy of personal information Protecting the privacy of our guests    

Inclusion of different groups and needs Best entertainment ever   

Employees

Personal development Training and development

Fair and competitive benefits Great place to work

Equal opportunity Diversity and inclusion

Community organizations

Support for local causes  Our HEROS Volunteer Program

Capacity building The Caesars Foundation

Resource conservation  A commitment to environmental stewardship

Regulators
Compliance with responsible gaming regulations Compliance and anti-corruption

Training for employees in responsible gaming Responsible gaming

Partners and suppliers
Collaboration and long-term relationships Engaging diverse suppliers

Ethical and honest behavior Commitment to responsible conduct 

Shareholders

Positive economic return  Positive economic contribution

Ethical conduct Commitment to responsible conduct 

Risk management Corporate governance

G4-EN3 Energy consumption

TOTAL FUEL CONSUMPTION FROM NON-RENEWABLE SOURCES

ENERGY CONSUMPTION UNITS   2007   2008   2009    2010   2011   2012   2013

Electricity MWH 1,562,723 1,504,852 1,473,636 1,446,129 1,418,622 1,406,623 1,405,888
Natural Gas MMBTU 3,465,084 3,423,479 3,372,412 3,322,207 3,272,001 3,173,050 3,270,819
Purchased Steam MMBTU 467,340 435,256 437,833 417,971 398,110 398,749 464,668

Chilled Water MMBTU 781,789 743,113 698,096 701,490 704,884 678,827 634,509
Propane Gallons 622,059 556,906 539,674 525,914 512,155 496,154 510,562

Total energy from all 
sources in gigajoules

   2007   2008   2009   2010   2011   2012   2013

10,122,085 9,813.161 9,639,190 9,460,390 9,281,589 9,127,826 9,307,225

Percentage change from 
prior year

N/A 96.9% 98.2% 98.1% 98.1% 98.3% 102.0%

ELECTRICITY, HEATING, COOLING 
AND STEAM IN 2013

  Gj

Electricity 5,061,198
Heating 3,499,962
Purchased steam 612,818

Purchased cooling 133,247
Total 9,307,225
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G4-EN3 Energy intensity
Total energy use in 
gigajoules per 
1,000 air-conditioned 
sq.ft.

      2007       2008       2009         2010         2011       2012      2013

203.40 190.17 185.92 172.82 166.73 160.71 162.42

Percentage change from 
prior year

N/A -6.5% -2.2% -7.1% -3.5% -3.6% 1.1%

Cumulative change from 
baseline year 2007

N/A -6.5% -8.6% -15.0% -18.0% -21.0% -20.1%

 

Notes to energy data: 

• Data is for U.S. operations only. We report on an operational control basis. 

• We do not currently use significant amounts of renewable fuel. Some of our electricity consumption is sourced from regional grids which are 

partially based on renewable energy sources, but we do not calculate this separately. We have a small solar facility at Harrah’s Rincon, but 

this energy source supplies an insignificant proportion of our overall consumption and is not considered a material element of our energy 

consumption.

• We do not sell energy. 

• All our data is collated through a central utilities database system and is automatically incorporated from invoices received from vendors. 

• Energy consumption has been recalculated retroactively in line with the Greenhouse Gas Protocol method that requires restatement following 

significant changes. Current data is updated to reflect our current line-up of properties throughout the U.S. Some data for year 2010 is 

estimated.

• We use small amounts of jet kerosene, motor gasoline and distillate fuel. They are insignificant and not recorded in our energy figures, though 

they are included and count toward our greenhouse gas emission figures.    

G4-EN8 Water
Water use in kgal 2008 2009 2010 2011 2012 2013

Total consumption 4,798,439 4,551,951 4,575,481 4,417,954 4,497,924 4,368,930

Consumption per 1,000 
air-conditioned sq.ft.

92.99 87.80 83.58 79.36 79.19 76.24

Cummulative change from  
baseline year 2008

N/A -5.58% -10.12% -14.65% -14.83% -18.01%
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Notes to water use data: 

• Data is for U.S. operations only. We report on an operational control basis.

• Almost all water is drawn from local water grid supply.

• Water data has been recalculated retroactively to reflect changes in properties controlled during the years stated. In addition, in 2013, a 

comprehensive review of water information was completed, resulting in changes to data already reported in previous years. Some data for 

year 2010 is estimated.  

G4-EN15 and G4-EN16 Greenhouse gas emissions
Greenhouse Gas Emissions in 
metric tons CO2e

2007 2008 2009 2010 2011 2012 2013

GHG emissions (Scope 1) 244,703 237,937 234,255 212,346 233,514 228,178 234,345
GHG emissions (Scope 2) 961,239 918,838 861,699 797,834 825,885 817,482 819,782
Total GHG emissions 
(MT CO2e)

1,205,942 1,156,775 1,095,954 1,077,677 1,059,399 1,045,660 1,054,127

 

G4-EN18 Greenhouse gas emissions intensity
Total GHG emissions in 
metric tons C02e per 
1,000 air-conditioned 
sq.ft.

2007 2008 2009 2010 2011 2012 2013

24.23 22.42 21.14 19.69 19.03 18.41 18.39

Percentage change from 
prior year

N/A -7.49% -5.70% -6.87% -3.33% 3.26% -0.08%

Cumulative change from 
baseline year 2007

N/A -7.49% -12.77% -18.76% -21.47% -24.03% -24.09%

 

G4-EN17 Scope 3 Greenhouse gas emissions
Scope 3 emissions in metric tons CO2e 2012 2013 Change

(%) in 2013
Emissions from waste generated in operations 4,774 4,105 -14%
Emissions from business travel 1,879 2,399 28%
Total Scope 3 emissions 6,653 6,504 -2%

 

Notes to emissions data: 

• Data is for U.S. operations only. We report on an operational control basis.

• Emissions calculations are made using Power Control Areas factors for electricity and from USEPA and the GHG Protocol for other carbon 

emission sources.

• Emissions data has been recalculated retroactively in line with the Greenhouse Gas Protocol method that requires restatement following 

significant changes. Current data is updated to reflect our current line-up of properties throughout the U.S. Some data for year 2010 is 

estimated.  

• Waste and business travel calculations for Scope 3 emissions are calculated using GHG Protocol guidance. Waste data is collected by our 

own operations and also by third party vendors. Business travel includes air miles and train miles, compiled through Caesars corporate 

travel reservation system.
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G4-LA1
U.S. WORKFORCE - EMPLOYEE TURNOVER

Year 2011 2012 2013

FEMALE MALE TOTAL FEMALE MALE TOTAL FEMALE MALE TOTAL
Total New Hires 3,616 3,409 7,025 4,906 4,452 9,358 6,002 6,010 12,012
< age 30 1,944 1,615 3,559 2,649 2,007 4,656 2,944 2,649 5,593
age 30 - 50 1,412 1,443 2,855 1,841 1,834 3,675 2,312 2,413 4,725
> age 50 260 351 611 416 611 1,027 746 948 1,694

Total Leavers 4,260 3,997 8,257 5,434 5,110 10,544 5,512 4,876 10,388
< age 30 1,768 1,429 3,197 2,256 1,736 3,992 2,373 1,664 4,037
age 30 - 50 1,814 1,863 3,677 2,331 2,362 4,693 2,198 2,105 4,303
> age 50 678 705 1,383 847 1,012 1,859 941 1,107 2,048

  

U.S. WORKFORCE - EMPLOYEE TURNOVER %

Year 2011 2012 2013

FEMALE MALE TOTAL FEMALE MALE TOTAL FEMALE MALE TOTAL
Total New Hires 6 5 11 8 7 15 9 9 19
< age 30 3 3 6 4 3 7 5 4 9
age 30 - 50 2 2 4 3 3 6 4 4 7

> age 50 0 1 1 1 1 2 1 1 3

Total Leavers 7 6 13 9 8 17 9 8 16
< age 30 3 2 5 4 3 6 4 3 6
age 30 - 50 3 3 6 4 4 7 3 3 7
> age 50 1 1 2 1 2 3 1 2 3

  

G4-LA6 Occupational health and safety
SAFETY PERFORMANCE - U.S. EMPLOYEES 2011 2012 2013

TOTAL TOTAL TOTAL
Injury Rate 
per 100 employees

The frequency of injuries relative to the total time 
worked by the total workforce.

3.26 3.10 2.86

Lost Day Rate 
per 100 employees

Total lost days due to injury as a percentage 
of the total number of hours scheduled to be 
worked.

0.84 0.73 0.63

Fatalities Fatalities sustained while in the 
organization’s employ.

0 0 0

   

Notes to calculations:

• Data relates to actual hours worked by permanent employees in the U.S. We do not split this data by region within the U.S.  We do not calculate 

rates for supervised workers or contractors. Our systems at this point do not provide us with a breakdown of accident rates by gender. 

• All U.S. properties are included. 

• Injuries are recordable injuries for which insurance claims are submitted. 
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G4-LA12 Workforce composition
U.S. WORKFORCE IN DETAIL

Year 2011 2012 2013

FEMALE MALE TOTAL FEMALE MALE TOTAL FEMALE MALE TOTAL
BOARD OF DIRECTORS IN DETAIL
Total Board of Directors 0 11 11 0 11 11 0 11 11
< age 30 0 0 0 0 0 0 0 0 0
age 30-50 0 7 7 0 8 8 0 8 8
> age 50 0 4 4 0 3 3 0 3 3
Directors in minority groups 0 2 2 0 2 2 0 2 2
EXECUTIVES IN DETAIL
Total executives 2 7 9 2 8 10 2 7 9
< age 30 0 0 0 0 0 0 0 0 0
age 30-50 1 3 4 1 2 3 1 2 3
> age 50 1 4 5 1 6 7 1 5 6
Executives in minority groups 0 0 0 0 1 1 0 1 1
MANAGERS IN DETAIL
Total managers 2,836 4,207 7,043 3,060 4,448 7,508 3,336 4,888 8,224
< age 30 293 369 662 344 415 759 375 518 893
age 30-50 1,709 2,385 4,094 1,851 2,543 4,394 1,934 2,630 4,564
> age 50 834 1,453 2,287 865 1,490 2,355 1,027 1,740 2,767
Managers in minority groups 1,073 1,169 2,242 1,140 1,252 2,392 1,302 1,394 2,696
OTHER EMPLOYEES IN DETAIL
Total Other Employees 26,875 24,778 51,653 25,912 23,974 49,886 25,592 24,007 49,599
< age 30 4,673 3,929 8,602 4,681 3,927 8,608 4,917 4,243 9,160
age 30-50 13,461 12,061 25,522 12,728 11,398 24,126 11,521 10,483 22,004
> age 50 8,741 8,788 17,529 8,503 8,649 17,152 9,154 9,281 18,435
Other employees in minority groups 16,970 13,429 30,399 16,594 13,080 29,674 16,457 13,221 29,678
TOTAL WORKFORCE IN DETAIL
Total Workforce 29,713 28,992 58,705 28,974 28,430 57,404 28,930 28,913 57,843
< age 30 4,966 4,298 9,264 5,025 4,342 9,367 5,292 4,761 10,053
age 30-50 15,171 14,449 29,620 14,580 13,943 28,523 13,456 13,123 26,579
> age 50 9,576 10,245 19,821 9,369 10,145 19,514 10,182 11,029 21,211
Total employees in minority groups 18,043 14,598 32,641 17,734 14,333 32,067 17,759 14,618 32,377
WORKFORCE RATES (%)
Total workforce by gender 51 49 100 50 50 100 50 50 100
< age 30 9 7 16 9 8 17 9 8 17
age 30-50 26 24 50 25 24 49 23 23 46
> age 50 16 18 34 16 18 34 18 19 37
% employees in minority groups 31 25 56 31 25 56 31 25 56
% women in management 40 60 100 41 59 100 41 59 100
% of women in non-management 52 48 100 52 48 100 52 48 100
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DETAILS OF COMPLIANCE AND ETHICS PROGRAM COMMUNICATIONS AND 
TRAINING IN OUR U.S. OPERATIONS NUMBER PERCENTAGE
Total number and percentage of governance body members that the 
organization’s Compliance and Ethics Program has been communicated to 
and who have been trained in the principles of the program.

22
(Board of Directors 

and Compliance 
Committee)

100% of Directors 
and Compliance 

Committee members

Total number and percentage of employees that the organization’s 
Compliance and Ethics Program has been communicated to.

Over 58,000
employees at all 

levels

100% *

Total number and percentage of employees that have received training on 
the organization’s Compliance and Ethics Program.

2,572
(Managers and 

Executives)

95% of Managers and 
Executives **

Total number and percentage of business partners that the organization’s 
Compliance and Ethics Program has been communicated to.

Not reported *** Not reported ***

   

* The Compliance and Ethics Program is distributed to all employees during the onboarding process at the time of hiring.  Additionally, the 

Program is redistributed annually to Managers and Executives, and cascaded down to all employees.

**We estimate this figure in good faith to be approximately 95% at any given time due to the timing that the training is distributed in 

relation to new hire and/or promotion start dates. 

*** We are not able to report a specific number of business partners and suppliers who have received communications. However, our Code 

of Commitment is widely communicated, including on our website and in other corporate communications which our suppliers and business 

partners routinely receive. 

G4-SO4: Training in compliance and anti-corruption

Our Compliance and Ethics Program is very comprehensive and addresses, among other items, anti-money laundering, anti-corruption, and 

whistleblower processes. The Compliance and Ethics Program policies and procedures are regularly communicated and reviewed throughout 

or organization at all levels, including communications and training activities which take place on a regular frequency, at least annually, 

and others which are defined and delivered as needed throughout the year. This applies to our directors, officers, executives and a certain 

level of employees enterprise-wide. In addition, we have in the past communicated certain Compliance and Ethics Program policies and 

procedures to our business partners and suppliers including relevant clauses in our purchasing contracts for new suppliers.  


